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ALEMITE 
HOSE REELS 


... with exclusive FLOATING WUE ‘ 


These handsome overhead reels let “wasted” ceiling space go 
to work for you— make it easy to handle more jobs in less 
time! All hose always handy, clean, out of the way. Flexible 
— additional units can be added at any time. Durable — shields 
are heavy gauge steel, finished in gleaming baked enamel. 
Hose cannot pinch, rub or bind. Hose stop keeps control valve 
at desired, easy-to-reach height when retracted. 


EXCLUSIVE HEAVY DUTY MECHANISM 


1. 55-foot spring supplies tr reserve 
power. 

2. Rolled spring ends are not weakened by 
bolt holes. 

3. Exclusive floating hub keeps spring from 
buckling if hose is released abruptly. 

4. Durable latching pawl locks reel in desired 
position, releases with slight pull. 


m3 5. One rugged bracket supports reel. 
Installation is simple. 





Ask your Alemite representative for complete information — today! 


THESE PUMPS PACK PROFIT PUNCH! 








Three-Pump Hoist Alemiter 
Now, with Alemite “Hoist” 
Alemiters, drum changes are 
quick, clean and easy. Overall 


Space-Saver Alemiter 
Requires minimum space. 
Supplies lube to reels 

through tubing or pipe. 





cover protects all lubricant from con- 
tamination. Attractive baked enamel 
finish — drum covers and air rams are 
red, pump motors are grey. Delivers 
lube direct from 100-pound drums. 
Two pump models also available. 





“Camatic” air lift makes drum 
changing a snap! 


EXCLUSIVE ATOMIC PUMP 
—Factory-sealed, pre-lubricated air mo- 
tor guaranteed for 27 months! Positive / 
priming, no air pockets, no adjustments. 


ALEMITE 


REG. U. S. PAT. OFF 


Dept. K-94 * 1826 Diversey Parkway, Chicago 14, Illinois 





Guardian 


LIGHTING 


BRIGHTEN UP for Increased Gallonage and TBA Sales. i 


The magic of greater illumination is building new, 
important business in station after station. Prove it to 
yourself with Guardian SERVICE STATION LIGHTING. 


For remodeling or new instal- 
lation needs check first 
with Guardian— your One 
Sure Source! Write for FREE 
complete Catalog No. 54-R. 
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Reflectors 


Guardian Light Company “ae 8. 
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OAK PARK, ILLINOIS a ' 
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Mushrooms 
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Sealed Beam 
Spots and Floods 


Horizontal Fluorescents 
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Vertical 


Fluorescents 


September 22, 1954 * NATIONAL PETROLEUM NEWS 








KAMLOK 


COUPLING 
ASSEMBLIES 
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KAMLOKS D peor seal all along the line assures greater 
safety in handling any type of liquid. A perfectly tight no leak 
connection is made in seconds by sliding coupler over adaptor, 
then pressing cam levers. No threads to engage, no twisting 
friction against gaskets, no tools required. KAMLOKS pro- 
vide long years of economical trouble free service. 

Available in any combination to meet coupling requirements 
in sizes from %” to 4” inclusive. Sizes 4” to 3” precision ma- 
chined of special hard wear resistant bronze. 4” size of hi-tensil 
OPALUMIN, (OPW hi-tensil aluminum alloy requiring no 
additional heat treating). 4” in bronze on special order. 


Parts A, E, F, are interchangeable with parts B, C, D, G, H, 
in the same size. 


OPW CORPORATION 


2735 COLERAIN AVE. © CINCINNATI 25, OHIO 
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National 


Petroleum 


Behind Our Headlines 


The very latest information on 
union developments affecting the oil 
industry are in this issue of NPN. 
More than that, the only publications 
carrying the complete story are NPN 
(see page 13) and our sister publica- 
tion, Oilgram News. 

These developments are impor- 
tant because they involve two mergers 
that are likely to have some bearing 
on you, as oil men. One is the merger 
of the Oil Workers International 
Union (CIO) and the United Gas, 
Coke & Chemical Workers Union 
(CIO); the other is the proposed mer- 
ger of oil industry unions into one 
unified coalition. End result, said 
OWIU President Jack Knight, could 
be “the biggest union the world has 
ever seen.” 

NPN and QOilgram were the only 
petroleum publications with a full- 
time reporter covering the merger 
meeting in St. Louis last week. That 
man was Clyde La Motte, who during 
the past two years has covered per- 
sonally most of the major labor 
events which concern the oil industry. 

e 

Our Washington bureau had a hand 
in alerting the oil industry to a ma- 
neuver by coal interests (see story on 
page 9). Coal interests attempted a 
runaway through the Interdepart- 
mental Committee on the Soft Coal 
Industry. Aided by vigilant oil and 
gas lookouts, our staff published de- 
tails of coal’s demands. This alarm 
brought pressures which resulted in oil 
officials being “invited” to present 
their side of the story. 


—Herbert A. Yocom 
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| MORE PAYLOAD SPACE 
YET WHITE 3000 TAKES 
LESS SPACE ON STREETS 


at AIS 





“Increased 
deliveries 
with fewer 
return trips 

to bulk plant” 


“WELL ADAPTED for our delivery service because it pro- -+-G. L. SAVORY 
vides maximum gallonage with shorter wheelbase.” President, SAVORY OIL Co., 


That is the report on the White 3000 from G. L. Savory. Binghamton, N. Y. 
“Easier maneuverability in traffic and in narrow and dead- 
end streets . . . driver time and step-savings . . . better 
visibility—these are all exclusive White 3000 advantages, +.» With the patented 


Mr. Savory says. safety power-lift cab 


Tailored to your delivery conditions, the White 3000 
cam save you money and time . . . permit more deliveries. 
Get facts from your White Representative. 


THE WHITE MOTOR COMPANY : Cleveland 1, Ohio 


FOR MORE THAN 50 YEARS THE GREATEST NAME IN TRUCKS 
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AHEAD OF THE NEWS 


New Sources Shuffling Markets—The shifting of 
market needs as new crude sources become available in 
Canada and the Williston basin is reflected in the recent 
completion of the Oklahoma Mississippi River Products 
Line Corp.’s 475-mile pipe line from Sunray, Okla., to the 
Mississippi at West Memphis, Ark. Oil products are 
starting to markets in the East by pipe line from Oklahoma 
and Texas, where until now they have been coming in 
large amounts to the upper Mississippi River region by 
towboat and the Great Lakes Pipe Line. Socony currently 
is picking up barge loads at the West Memphis pipe line 
terminus for the upper Mississippi. But with comple- 
tion next year of the Great Northern Refinery at Pine 
Bend on the Mississippi it is doubtful that this will con- 
tinue. Since completion of the Wrenshall, Minn., refinery 
by Western Oil and Fuel Co., Minneapolis, the Upper 
Mississippi Towing Co. now is hauling other than oil 
products assigned to Western. Great Lakes Pipe Line 
eventually will lose some tonnage at its New Brighton, 
Minn., terminus near the Twin Cities. The Ajax pipe line, 
carrying crude from Oklahoma to Wood River, IIl., is 
converting its two 10-in. pipe lines to gasoline products— 
further evidence of the influence of the new oil fields. 


Retail Credit Off—Oil credit men in the Midwest, who 
have seen a worsening of credit card and fuel oil collec- 
tions during the past several months, predict further 
deterioration in the period ahead. To counteract the trend, 


most companies are tightening their credit policies—cutting 
off delinquent accounts more quickly, pressing for prompt 
payment and screening credit applications more closely. 
Because of this crackdown, the retail accounts situation so 
far has been kept in hand. 


Tire Strike Results—The recent tire strike (Firestone 
Goodyear) may have been a disguised blessing for some 
dealers, coming as it did when almost all automotive lines 
are switching to tubeless tires. One tire company man said 
the lull let his firm and many of its distributors reduce 
their inventory of conventional tires. Moreover, he pre- 
dicts the switch to tubeless tires on new cars will convert 
many old-car owners as they buy replacements. 


Remote Control Pumping Trend?—A West Coast oil 
company reportedly has decided to adopt the remote- 
control pumping system as a regular feature of its future 
stations. And the report has stirred conjecture about the 
possibility of a trend. With the steady rise in volatility, 
“vapor lock” is said to have become a more extensive 
problem than ever in the West and Southwest. The re- 
mote-control system—installing the pumps at the storage 
tanks to “push” the gasoline to the dispensing units instead 
of in the shell at the pump block—has already been effec- 
tive at many stations in combatting “vapor lock.” Since 
the volatility rise is expected to continue, the vapor lock 
problem may become more widespread unless pumping 
facilities avert it, according to West Coast speculation. 
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Tubeless for Trucks—Watch for tubeless tires in truck 
sizes within a year or 18 months, with tubeless “shoes” 
making their first appearance in so-called smaller size 
truck tires possibly early in 1955. Meanwhile, some 
passenger car manufacturers already have made or are 
making the transition to tubeless. Dodge, Ford, Packard, 
Lincoln and Pontiac 1954 models currently have tubeless 
tires when they reach car dealers. In some instances, the 
change has been complete, while in others from 10 to 30% 
of the 1954 models are coming equipped that way. Of 50 
new 1955 models, 45 will have tubeless tires as standard 
equipment. 


Free Gasoline Tour Lure—Gasoline marketers are eye- 
ing a new travel plan that may be destined for nationwide 
application if Florida experiments are successful. As of 
now, it’s a deal between Miami service stations and Florida 
Keys hotel operators. The station advertises both the plan 
and the hotels involved, and sells the gasoline. The hotels 
reimburse the motorist for the cost of the fuel (about 7 gal.) 
he needs to make the trip. Reports are that the plan will 
be extended to the Georgia line next and then—if that pays 
off—all the way through the U.S. and into Canada. Per- 
haps even this coming winter a motorist will be able to 
drive from New York City to a Florida hotel with the 
lure “free gas” all the way down. 


Plastic Sign “Development Period’’—While plastic 
signs are enjoying growing acceptance, the job of selling 
major companies is often a long one. One company that 
has been successful at building its plastic sign business 
figures on an extensive “sign development period” for 
every prospect. The company uses that time to engineer 
sign possibilities and try to convince the prospect to buy 
one. 


Buyers Abroad—A marketing official in the Pennsyl- 
vania Grade group discounts predictions about the pro- 
gressive loss of the foreign lube market. He observes that 
such forecasts have cropped up off and on for the past 30 
years. But he says they have failed to come true because 
foreign buyers are sold on high quality motor oil and are 
willing to pay a reasonable price to get it. 


Marketing to Women—A large Canadian oil marketer 
is confident its “marketing to women” program will pay 
out and be expanded. Preliminary findings in a study 
project by a staff of 12 already have shown that city areas 
have many more women patronizing stations than is true 
in rural districts. 


For more Ahead of the News > 
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Vavidson gives you Gowrtce 


the way you like it... 





from the Rockies 


to the East Coast! 


Surrounded by a dealer organization of 24 stra- 
tegically located offices—Davidson is in a position 
to give immediate and personal attention to your 
service station requirements. 


Factory trained dealers, give you the benefit of 
Davidson's pioneering experience in fabrication and 
erection of porcelain enamel. The Davidson organ- 
ization is at your service for consultation and is 
prepared to offer suggestions for improvements in 
construction details, to give you attractive, eco- 
nomical, durable service stations. 


When you purchase Davidson porcelain enamel— 
you purchase Davidson's complete package of un- 
divided responsibility—porcelain enamel, its fab- 


lifetime material rication and erection, 
that’s practically Complete information is available on Davidson 


porcelain enamel and their Dealers— it’s yours for 


maintenance-free! the asking. Write for it today. 


° 
Davidson ENAMEL PRODUCTS, INC. 


1103 EAST KIBBY STREET, LIMA, OHIO 
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AHEAD OF THE NEWS 


More Money from New Tires—Some tire company 
spokesmen believe the complete switch to tubeless tires by 
1955 cars will mean more money for service stations. One 
tire man predicts that station operators will find tubeless 
tires easier to mount and repair than the conventional tire 
and tube combination. 





Site for Sunset—Final decision is due early next month 
on the site for the 20,000-b/d refinery Sunset Oil Co. 
plans to build in the Pacific Northwest, probably in the 
Portland area. Fluid coking appears to be uppermost ir 
the minds of the Sunset planners as the process for the 
new plant. 


Jet Push—Jets are pushing piston engines almost entirely 
out of the picture insofar as new military bombers are 
concerned. One plane manufacturer reports he has 
delivered the last piston engine bomber to the military and 
that all future production of his company and others will be 
jet and turboprop bombers. This is another facet of the 
long-range look at the future of the jet and gas turbines 
as power plants in both cars and planes. 


Jobber-Sons’ Farmout—To broaden the experience of 
sons likely to take over a jobbership, some jobbers are 
farming them out to fellow jobbers for training. One dis- 
tributor, for example, may arrange with another in a differ- 
ent city to hire the former’s boy for three years’ experience. 
And if the second jobber has a son, an exchange may 
result. One jobber says he hopes to prevent “in-breeding” 
in the business by doing this instead of limiting his son’s 
experience to his own firm. 


NPN Staff 


Competition and Price Cuts—One large company re- 
portedly has lowered prices to its branded outlets on a wide 
front to meet open market competition of gasoline in the 
Great Lakes Pipe Line area. While the company is not 
the first to meet individual jobber complaints about dis- 
counting at Great Lakes line terminals (which has been 
going on for several months) indications are that this is the 
first time a company has decided to meet head-on low spot 
offerings on such a sweeping basis. The company’s lowa 
jobbers reportedly have been given an allowance of 0.5¢ on 
premium-grade gasoline and up to 1¢ on regular-grade. In 
Minnesota, reports say the same supplier, effective Sept. 16, 
cut prices to its jobbers by 0.7¢ on premium and regular 
gasoline. Station dealers “most likely” will follow suit 
where dealer tank wagon prices are affected. 


TBA Marketing Switch—One large southern Independ- 
ent marketer who is bowing out of the TBA picture is en- 
couraging his stations to carry complete TBA lines but deal 
directly with manufacturers and wholesalers. Such ar- 
rangements, he contends, actually give station operators 
a better TBA profit set-up and encourage sales effort by 
offering higher profit per item. Although many jobbers get 
a good income from TBA, this one reports that the profit 
he realized was insufficient considering the size of the in- 
ventory he had to carry to satisfy the broad demands of his 
stations. 


For Cooler ‘“‘Hot Boxes’’—General Motors Research 
Laboratories have come up with a new oil additive to help 
overcome “hot boxes” on railroad cars. Tests indicate the 
new additive keeps bearings from scoring under severe 
operating conditions. GM Research also is testing an 
aluminum bearing as a substitute for standard bronze. 
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CLEAR UNDERFOOT... 
CLEAR OVERHEAD! 


Wayne 


Frame Hoist 


MAXIMUM ACCESSIBILITY, STREAMLINE DESIGN, 
SELF-STORING LIFTING PADS, SMOOTH FLOOR 


Self-storing lifting pads fit snugly on 
frame... streamline curved edges of 
frame (1) prevent damage to tires. 


Lifting pads are adjustable lengthwise 
fe every cor frame... long or short. 


KK 


Slide adjustment of lifting pods, plus 
extra adapters safely fit every width 
of cor... assure positive hold on any 
frame. 


You Can Service Every Car and Truck 
(to one ton)...Reach Every Part 
Now, the newest and most complete of frame 
hoists. “Easy-spotting” wheel guides and 
self-storing, universal lifting pads let you 
service any car in a matter of seconds, “H” 
type structure brings hard to reach parts 
into range for easy, profitable service . . . 
relaxes springs, frees wheels. “Station- 
engineered” to accommodate the latest of 
transmissions and wheel suspensions. No 
floor pit necessary .. . streamline rails pre- 
vent tire damage. Available in both full 
and semi-hydraulic models. Speed your lube 
and repair service .. . get the new brochure 


on the Wayne Frame Hoist. 


THE WAYNE PUMP COMPANY 
SALISBURY TORONTO 
MARYLAND CANADA 


NATION WIDE 
sede SERVICE 
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STATION-ENGINEERED 
PRODUCTS 
include 


Two-stage (high 
and low-pressure) 
and single-stage. 
Tank-mounted; 
quiet, smooth-run- 
) ning, completely 
automatic. 


Horizontal Type 
Vertical Type 


Complete line of 
single and double 
computing dispens- 
ing units, remote 
multi-pump systems, 
truck and bus high- 
gallonage pumps. 


HOSE REELS 


Retriever reels for 
air, water, oil, 
greases; Enclosed- 
type or open. In- 
stalled on wall, 
floor, ceiling or on 
an island. 


DISPENSING 
EQUIPMENT 


High boys, tank 
units, dispensers for 
oil, gasoline, kero- 
sene, alcohol, and 
greases. 








WASHINGTON 


Oil Protest Wins Shift in Coal Study Plan 


The Interdepartmental Committee 
on the soft coal industry changed its 
plans hurriedly last week in the face 
of a squawk by an oil jobber repre- 
sentative. The committee—which is 
studying coal’s demands for “relief” 
from natural gas and oil competition— 
had planned to hear oil industry rep- 
resentatives present their rebuttal of 
coal arguments one at a time, rather 
than as a group. 

Donal M. Sullivan, Executive Sec- 
retary, Independent Oil Men’s Assn. 
of New England, moved in on the sit- 
uation with vigor. Sullivan protested 
that he came from Boston to listen as 
well as to talk. The committee staff 
was chagrined, but Sullivan’s remarks 
turned the trick. The staff was pricked 
especially by a remark that this was 
not, after all, a murder trial in which 
the concept of justice demanded that 
witnesses be screened from each other. 

The upshot of all this was that the 
oil industry delegation went into the 
conference room as a body, just as 
coal industry spokesmen had done at 
the committee’s first meeting. 

Incidentally, John L. Lewis’ United 
Mine Workers’ Journal is telling its 
readers that “Oil Joins Coal In Asking 
Government Fuels Policy.” 

The Journal quotes an editorial 
from the Anthracite Institute News- 
letter which says: “For several years 
leaders of the anthracite industry, 
Officials of both producers and the 
UMW, have been advocating the 
necessity of this nation establishing 
a national fuels policy. Up until now, 
the very idea of any semblance of a 
national fuel policy has been vigor- 
ously opposed by all oil and gas pro- 
ducers, both the large integrated com- 
panies and the independent producers. 

“Now with the announcement by 
the President of the formation of a 
Cabinet Committee on Energy Sup- 
plies and Resources, comes increasing 
evidence that the only oil and gas 
producers now opposing any aspect 
of a national fuel policy are the 
relatively few oil companies which 
are importing large quantities of 
foreign oil.” 


Gas Threat Slowdown 


Natural gas competition with oil 
in the Pacific Northwest may not come 
as fast as was indicated this summer 
when the Federal Power Commission 
approved a proposal of Pacific North- 
west Pipeline Co. to supply the area 
with gas from the U.S. Southwest. 


PETROLEUM NEWS 


Reports are that the company may 
be experiencing difficulty in meeting 
the FPC requirements on financing 
and start of construction (by Jan. 1, 
1955). Failure here could throw open 
the hearings again and put off gas 
deliveries for many months. 

Also, Westcoast Transmission Co., 
which has fought for the right to 
supply the area with Canadian gas, 
by no means has thrown in the towel. 
It is challenging FPC’s decision in 
court on the allegation that the Com- 
mission did not give adequate con- 
sideration to the fact that Canadian 
gas is more readily and abundantly 
available. 

There’s also the likelihood that the 
President’s Fuels Policy Committee 
will become embroiled in the con- 
troversy and may come up with a 
recommendation as to how closely 
Canadian gas should be linked to 
U.S. policy planning. 

All this makes it look as though 
the Pacific Northwest will remain an 
oil and coal market for quite a while. 


Pending at Justice 


Wheels of “justice” continue to 
turn. Next month is the starting date 
for the government case against Sun 
Oil Co. on charges of exclusive serv- 
ice station dealing. Still at least one 
year away from trial is the big West 
Coast antitrust suit, but preparations 
go on steadily. 

Also in the pre-trial stage is the 
“international oil cartel” case, al- 
though speculation continues that it 
may end up as a consent settlement— 
perhaps even a dismissal. However, 
Justice Department recently noted 
that Leonard Emmerglick, who has 
left DJ to teach law, will continue 
on a consultant basis to prepare the 
case for trial. Anyhow, companies 
still are submitting records under an 
informal agreement with the govern- 
ment. 

Other unfinished business includes 
proposed action against alleged gaso- 
line price leadership. This was rec- 
ommended by antitrust attorneys more 
than a year ago, but still is in the 
policy-making hands of antitrust 
chief Stanley N. Barnes and Attorney 
General Herbert Brownell, Jr. 

And the DJ also is taking at least 
a precautionary look at recent cut- 
backs in refining operations to see 
if any collusion was involved. 


—NPN Washington Staff 
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PETROLEUM INDUSTRY INDICATORS 


“STOCKS « weexin 


NPN PRICE AVERAGES* 
WEEK ENDED Refinery /Terminal 
SEP 10 (¢ per gal.) 
Sept.17 Aug.20 Sept.21 _ 
YEAR AGO 1954 1954 1953 


Gasoline 11.46 11.43 12.46 |_| 
Kerosine 10.25 10.25 10.32 7 | 
Distillate 8.74 8.74 8.99 | 
Residual 3.90 3.86 3.95 
4 principal 

products 8.72 8.70 9.28 
: Lube oil 16.30 16.30 18.77 

are ‘ { err en Crude at 


‘ - rimkone™ : 
2688 ieee c aca nes bese ewes trecee” well ($ 


ggye OO Amie 

2 RESIDUAL per bbl.) 2.81 2.81 2.83 
5 | *Weighted average price, prin- 
— cipal markets. 


“MT TASOND I EMAMIJASO 


* 1953|1954 


eek Ended Week Ended Week Ended 
EXT WEEKLY PETROLEUM STATISTICS (APD sept. 10, 1954 Aug. 13,1954 Sept. 11, 1953 


Primary Stocks 
Finished and unfinished gasoline (thous. bbl.) 153,279 156,328 141,488 
Distillate fuel oil (thous. bbl.) 121,734 107,753 125,330 
Kerosine (thous. bbl.) 36,717 33,105 36,249 
Residual fuel oil (thous. bbl.) 56,725 55,673 51,760 
Crude oil—B. of M., 1 day later (thous. bbl.) 273,337 279,824 280,865 
Refinery Activity 
Crude runs to stills (thous. bbl. daily) 6,989 6,735 7,216 
Foreign crude included (thous. bbl. daily) 702 695 695 
% of refinery capacity operated 84.7 81.7 93.6 
Refinery Output 
Gasoline (thous. bbl.) 23,940 23,545 24,228 
Kerosine (thous. bbl.) 2,461 1,926 2,066 
Distillate fuel oil (thous. bbl.) 10,096 10,065 10,164 
Residual fuel oil (thous. bbl.) 7,718 7,597 8,816 





Sg 














Crude Supply 
U.S. crude oil production (thous. bbl. daily) 6,086 6,062 6,417 
Crude oil imports (thous. bbl. daily) 741 711 598 


EX) MONTHLY MARKET TRENDS Latest Month Previous Month Year Ago 


Petroleum products in secondary storage (thous. bbl.) 47,967 (July) 44,337 49,155 
Exports of crude and refined products (thous. bbl.) 12,742 (June) 11,577 12,656 
Average station gasoline price, ex tax (¢ per gal.) 21.70 (Sept.) 21.44 22.02 
*Gasoline consumption (million gal.) 4,571 (June) 4,292 4,467 
Service station building permits (number) 604 (June) 513 482 
Passenger cars—domestic shipments (thous. ) 437 (July) 490 580 
Trucks and buses—domestic shipments (thous. ) 62 (July) 74 93 
Automotive replacement tire shipments (thous. ) 5,948 (July) 6,029 5,794 
Replacement battery shipments (thous. ) 1,831 (June) 1,391 2,004 
Oil burner shipments (thous. ) 67 (June) 51 74 


*Excludes Oklahoma 
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SUPPLY AND DEMAND 


Refining Outlook Encouraging— 


Standard Oil Co. of California, in 
answer to questions on over-all re- 
fining picture, reports its crude 
runs for September will be only 
9,000 b/d under the same month 
last year. Standard of California is 
now operating at 92% of capacity. 
The 9,000-b/d difference is not a 
cutback, but is a normal fluctua- 
tion, says the company. One of 
the problems Standard of Cali- 
fornia has is residual stocks, which 
it thinks higher than necessary for 
efficient operations. Gasoline and 
distillate markets, says Standard, 
are both active, bringing supply 
and demand into close balance. 
Standard expects firm prices for 
gasoline, distillates and crude, with 
residual prices unlikely to react 
much to the surplus, because they 
are below normal already and 
firmly held. 


Crude Runs Increase — Moderate 


increases were shown in crude runs 
to stills and output of U.S. re- 
fineries, expect kerosine, which de- 
clined, during the week ended Sept. 
10, according to American Petrole- 
um Institute. A 4 million-bbl. in- 
crease in distillate stocks brought 
them to within 2.9% of last year’s 
level. Kerosine inventories rose 
1.3 million bbl. during the week. 
Residual stocks rose and gasoline 
stocks dipped slightly. Production 
for the week ended Sept. 10 was up 
66,500 bbl. over the previous week, 
and averaged 6,177,900 b/d. 


Texas Allowables Cut—The Texas 


Railroad Commission has ordered a 
59,138-b/d cut under Sept. 11 
allowables for Texas’ October crude 
flow. An almost unanimous re- 
quest by purchasers was responsible 
for the Commission’s decision. A 
new allowable averaging 2,788,141 
b/d is based on a 15-day production 
schedule for all fields except San- 
dusky (13) and Pickton (9). The 
September schedule also called for 
a 15-day flow, but October has one 
more calendar day. Railroad Com- 
missioner Olin Culberson blamed 
the cut on “refining interests” say- 
ing, “they have not met the burden 
of their responsibility.” Culberson, 
after reading inventory figures, said 
he feared stocks would not be cut 
much by the reduced flow. Gaso- 
line stocks now are 8% over a like 
period last year. Culberson fears, 
he said, that gasoline demand may 
decline in 1955. 











“Word-of-Mouth’ Advertising 
From Elizabethtown, Pa. 


“Our Success 
Results from 
Richfield’s 
Wise Counsel 


IRA NEWCOMER 


Eye-to-eye, word-of-mouth talk between oilmen is backed 
by experience. It’s talk you can trust. So hear the report 
of Newcomer Oil Company, Elizabethtown, Pa., Richfield 
Distributor, on the company’s experience with Richfield. 


“We have always found Richfield’s management and per- 
sonnel to be ever ready to sit down and talk over our prob- 
lems, and help solve them. From the president on down, 
no one has ever been too busy when we have wanted to 
chat with them. 


“Our gallonage has increased from 200,000 in °32 to 
1,500,000 in gasoline and more than 1,000,000 in fuel 
oil in °53. We feel that a great measure of our success 
results from Richfield’s wise counsel, as well as good 
merchandise.” 


Do you feel about your supplier as Richfield Distributors 
do about theirs? Find out more about why Richfield Dis- 
tributors are so strong for this company. Look into all the 
unique advantages of a Richfield franchise. Write, wire 
or phone. 


‘\ RICHFIELD 


OIL CORPORATION OF NEW YORK 
542 FIFTH AVENUE. NEW YORK 36, N. Y. 


Serving the Eastern Seaboard from Maine through Florida 
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CAN’ YOU USE 
THESE ADVANTAGES 


OF Crow 1S NEW 
POURITE SPOUT 


Larger 115/16” 1.D. nozzle permits faster 


mT filling. 


| 
POURITE SPOUT Jota ca an on to opening into 
w 


hich contents are poured . . . eliminates 
overspill ... minimizes danger of fire. Location 
of Spout avoids container interference. 














POURITE SPOUT saves dollars in handling 
and shipping because it is reversible and 
readily permits stacking. Tamper-proof over- 
cap protection supplied. 





POURITE SPOUT permits reusable drum-type 
container to be converted interchangeably 
to a full-open pail, with controlled pouring 
assured. 


POURITE SPOUT IS 
PLASTIC ... WON'T RUST! 


CROWN CORK & SEAL COMPANY, INC. 


‘al CROWN CAN DIVISION 
Dat of Clmsitud Lergbd Chm Juanufacliiint @ PHILADELPHIA, Chicago, Orlando, Baltimore, New York, Boston, St. Louis, San Francisco 
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THE INDU 


Knight 


GIANT OIL-CHEMICAL UNION is eyed by OWIU’s O. A. Knight, 


Walter Reuther 


Wage Talks Planned as 


National Petroleum News 


Swisher 


O. A. (Jack) Knight and his Oil Workers International Union are 
aiming for “the biggest union the world has ever seen.” 

As CIO chemical workers voted to merge with OWIU last week, 
Knight said that “with co-operation” the union, now doubled in 


strength, may reach that goal. 

The new group will be known 
as the Oil and Chemical Workers 
International Union. 

After months of relatively quiet 
maneuvering by union men, these de- 
velopments followed the chemical 
union’s action: 

e Independent oil union represen- 
tative were asked to meet with OWIU 
officials in Kansas City Sept. 24 to 
inject new life into that merger move- 
ment. This would pave the way for 
adding another 100,000 members to 
the OWIU ranks. 

e Leaders of the 1953 “coalition” 
of oil unions were asked to be in 
Kansas City the next day—Sept. 25—. 
to join forces on 1954 wage negotia- 
tions. 


e CIO President Walter Reuther 


promised to throw full CIO support 
behind a well-manned, well-heeled or- 
ganizational drive in the oil and chem- 
ical industries. 

These developments gave OWIU 
new life after wage negotiations with 
Sinclair Oil Corp. stalled early this 
month when Sinclair rejected the 
union’s 5% wage hike demands (See 
NPN Sept. 15, P. 23). 


BEHIND THE MOVE 

Perhaps the development with the 
most immediate impact was the re- 
vival of the “coalition” group. This 
isn’t merger, it is simply a joining to- 
gether for one particular purpose: to 
get better wage contracts this year. 

This was tried first in 1952 when 
OWIU sought to get independent 
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Reuther 


Chemical Union Head Elwood Swisher and CIO Chief 


Unions Join Forces 


unions and AFL oil groups to stand 
together on wage demands. A strike 
resulted, and the Wage and Stabiliza- 
tion Board finally decided upon a 
compromise settlement that was not 
overly pleasing to either labor or man 
agement. 

The “coalition” effort was not con- 
sidered particularly effective and there 
was no talk of reviving it when OWIU 
made its demand this year for a 5% 
wage hike. 

However, when OWIU had no luck 
in getting any companies to agree to 
this boost, its leaders began casting 
about for ways of prodding the com- 
panies into action. That’s when the 
call went out for the “coalition.” 

The merger movement has less im 
mediate significance than the “coali 
tion” effort, but is of greater long 
range import. 

Spur for Action—In February, 
merger leaders thought the band- 
wagon was rolling. At a convention 
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THE INDUSTRY 


in Philadelphia to which 31 unions 
sent representatives, an optimistic 
timetable was set up for bringing the 
merger about. 

But in the months that followed, 
nothing much happened. Only three 
unions—including OWIU—have ap- 
proved the merger, while many others 
are conspicuously absent. Thus, the 
Sept. 24 meeting was called to stimu- 
late action. 

It is quite likely that at that meet- 
ing OWIU will put the proposition to 
the independent oil unions in this 
fashion: “Either you join the merger 
movement or, eventually, we are go- 
ing to move in on you with a big or- 
ganizational drive.” 

To add weight to that argument, 
they will be able to point to their 
pending merger with the chemical 
workers and to Reuther’s promise of 
help. 

The deal with the chemical workers 
was cinched last week when the 
United Gas, Coke and Chemical 
Workers, in convention in St. Louis, 
voted to merge with OWIU to form 
the new Oil and Chemical Workers 
International Union. 

That merger still requires approval 
by OWIU at its Nov. 15 convention 
and formal adoption of a proposed 
constitution at a joint convention. But 
those two steps are routine. The mer- 





ger became a sure thing when the 
chemical workers voted for it. 


Future Picture—They did so with 
some obvious reluctance, and only 
after Reuther had told them that un- 
less they did so, CIO would withdraw 
it financial and staff help. 

Also, Reuther and Knight, who is 
OWIU president, painted glowing pic- 
tures of the organizing and bargaining 
strength the new union would have. 

Reuther said organization of the 
“giants” of the chemical and oil com- 
panies would be a top CIO objective, 
and Knight said the new union could 
become the “biggest in the world.” 

There is no doubt that Knight, 
juggling two merger balls at once, was 
relieved to get the chemical union 
into the fold at this time so he could 
concentrate on the independent oil 
unions. 

Neither is there any doubt that 
OWIU was setting the stage for a 
withdrawal of the “no-strike” pledge 
it had made in June when it an- 
nounced it would go after a 5% wage 
hike. 

OWIU said then it was taking that 
approach because oil companies had 
complained that union representatives 
went to bargaining tables with “loaded 
pistols”—that is, the threat to strike 
unless they were given what they 
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wanted. So, OWIU said, it was “un- 
loading” the pistol. 


NEW APPROACH 


But, in the current issue of its news- 
paper, OWIU said the “unloaded pis- 
tol” approach apparently had failed. 
It is clear that OWIU is ready to start 
using ammunition. 

The labor newspaper article quoted 
Knight as saying: 

“We are becoming more and more 
convinced that reasonable, logical dis- 
cussion of facts will not convince 
management of justification of wage 
increases. We would have felt some- 
what better about our experiment if 
some of the major companies had ac- 
tually engaged in full-scale and de- 
tailed discussions of the wage ques- 
tion with us, even if those discussions 
had not resulted in increases.” 

Knight said the “no-strike” pledge 
was still in effect, but he made it 
clear that it won’t be long. The 27- 
man policy committee, which has au- 
thority to revoke the pledge, will “re- 
view” the policy at the Nov. 15 con- 
vention, if not before. 

The principal argument OWIU is 
using for more wages this year is that 
the oil companies can afford it. 

This was made clear in a 23-page 
brief it has drawn to support its argu- 
ments with Sinclair Oil Co., only com- 
pany with which it has a nationwide 
contract. Although the brief was di- 
rected at Sinclair, it covers points 
OWIU had used and is using in its 
other negotiations. 

Brief in Detail—Here is the gist of 
that brief: 

“Wage increases for oil workers are 
justified on the basis of any, and all 
appropriate criteria, the various cri- 
teria demonstrating the necessity for 
increases ranging from 14¢ to $2.80 
per hour.” 

The brief made claim that not only 
have “the historical and current con- 
ditions of the Sinclair Corporation 
and the oil industry as a whole justi- 
fied significant adjustments in wages 
for oil workers,” but that “the welfare 
and continuing prosperity of our so- 
ciety require substantial wage in- 
creases throughout the economy.” 

The OWIU brief then said that the 
“only legitimate issue remaining is 
the question of the amount of the in- 
creases appropriate under the various 
criteria. In this connection the follow- 
ing conclusions seem to be in order: 

“1. Based on the average increases 
in profits for the (Sinclair Oil) Corp. 
and the industry in recent years, it 
appears that wage increases averaging 
at least 29¢ per hour would be nec- 
essary if the workers are to share in 


the prosperity of the company and in- 
dustry. 

“2. An average increase of 36¢ per 
hour would be required to bring the 
oil workers in line with productivity 
in view of the average increase of at 
least 7% per year since 1949. 

“3, Even on the basis of increasing 
productivity for the whole economy— 
ignoring all other factors—oil workers 
would require average wage increases 
of 16¢ per hour to make up for the 
lag during the past few years. 

“4. In order for Sinclair employes 
to realize the same percentage in- 
crease in wages as Sinclair stockhold- 
ers have enjoyed from their invest- 
ments since 1949, namely, a 180% 
gain, wage increases of $2.80 per hour 
would be required, which would raise 
average hourly earnings to $5.07. 

“5, To partially eliminate inter-in- 
dustry inequities between the more 
highly skilled classifications in the oil 
industry and the higher-paid classifi- 
cations in other major industries, an 
increase of 50¢ per hour would be 
necessary for the (oil) workers in those 
classifications. 

“6. Increases averaging 14¢ per 
hour for all oil workers would be re- 
quired to bring their increases up 
sufficiently to equal increases gained 
by workers in other basic industries 
during the past four years. This, of 
course, would only maintain the pre- 
viously existing relationship and 
would not relieve the inequities. 

“7, For a full-employment econ- 
omy, average wages for all workers 
must be increased by as much as 10 
to 15%. In order for the oil workers 
to participate in this necessary in- 
crease in purchasing power, average 
earnings would have to be improved 
by 27 to 35% per hour.” 

OWIU has said it plans no further 
talks with Sinclair, which rejected the 
wage increase demand, until after a 
meeting of the union’s Sinclair Na- 
tionwide Council in Tulsa this week. 


UNITY PLEA 


The failure of OWIU to get wage 
contracts thus far this year will be 
used by the union as a talking point 
in its efforts to convince the indepen- 
dent oil unions to merge with it. 

OWIU will stress that a “little” 
union has no chance against a “big” 
company; that the oil workers must 
all get together if they wish to have 
a voice that will be heard: 

The biggest stumbling block ap- 
pears to be the fear of the smaller 
unions that they will be “swallowed 
up” by OWIU. 

This, and other arguments, were 
used by some of the chemical workers 
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who vigorously opposed the merger 
of that union with OWIU. 

They said it wasn’t a merger at all, 
but an absorption of the chemical 
workers by OWIU. 

They pointed out that the proposed 
constitution for the new union bears 
a striking resemblance to the present 
OWIU constitution and has little re- 
semblance to the present chemical 
union constitution. 

They argued that the merger is part 
of a “political deal” in high-up CIO 
circles and is aimed at gathering more 
labor power into the hands of a few 
instead of being aimed to help the 
individual worker. 

Effect Questioned — Some won- 
dered, too, if the merger wouldn’t in- 
validate the contracts they now have. 
The chemical union attorney told 
them he didn’t think the National 
Labor Relations Board would decer- 
tify a union merely because it had 
merged with another, but some chem- 
ical workers were still doubtful. 

There also was open resentment 
against the “or else” ultimatum from 
Reuther. One delegate said: 

“Reuther has told us to join up with 
the oil workers or he would cut our 
water off. All I’ve got to say to Reu- 
ther is ‘if you cut our water off, 
Brother Reuther, we'll just go right 
out and dig another well’.” 

Merger proponents contended that 
Reuther was not threatening the 
chemical workers; that he was simply 
telling them that he would not let any 
CIO money be wasted by one CIO 
union fighting another CIO union. 

Observers feel that the coming 
months will have important immedi- 
ate and long-range impact on labor- 
management problems. 

There seems to be no doubt that 
an all-out effort will be made to build 
OWIU into a powerful national union 
which might then be able to attain 
its prize goal: company-wide wage 
contracts. 


Better Fuel Economy 
Ahead for Tractors 


Farm tractor engines are in for 
about the same improvements in power 
and fuel economy as are foreseen for 
automobile engines, according to H. T. 
Mueller and R. E. Gish of Ethyl 
Corp.’s Detroit research laboratories. 

The Society of Automotive Engi- 
neers, meeting in Milwaukee, heard 
the Ethyl researchers say that studies 
at compression ratios of 7:1, 9.5:1 and 
12:1 indicate attractive gains in power 
and economy are possible for tractors 
if advantage is taken of an upward 
trend in fuel anti-knock quality. 


The two engineers confirmed earlier 
reports from Ethyl that compression 
ratios as high as 12:1 present no addi- 
tional operating problems for tractors. 
Starting ease, flexibility and smooth- 
ness, they said, were proven by field 
testing of high compression tractor 
engines. 

Continued fuel utilization progress, 
said Gish and Mueller, can be gained 
only by integrating mechanical im- 
provements with design factors which 
take the fullest advantage of fuel 
quality. 


Oil Imports Tax Ruling 


Taken to Supreme Court 


Metropolitan Petroleum Corp. has 
taken to the U.S. Supreme Court 
a customs court ruling on tax rates 
for oil imports under the 1939 Vene- 
zuelan Trade Agreement. 

The Supreme Court probably will 
decide early in its coming fall session 
whether to hear Metropolitan’s appeal 
from a U.S. Customs and Patent 
Appeals Court ruling. 

The question is whether fuel oil 
imports from Curacao, Netherlands 
West Indies, shall be taxed at 0.25¢ 
gal., which Metropolitan says is the 
proper rate, or at 0.5¢ gal., which the 
lower court held to be the legal rate. 

Congress established the rate origi- 
nally at 0.5¢ gal., but the 1939 pact 
with Venezuela—negotiated under the 
Reciprocal Trade Agreements Act—cut 
it to 0.25¢ on the “in quota” percent- 
age of oil imports, with the remainder 
subject to the full levy. The Mexican 
pact of 1943 set the rate at 0.25¢ gal., 
with no reference to a quota limitation. 

When former President Truman re- 
voked the Mexican agreement in Sep- 
tember, 1950, his proclamation took 
note of the Venezuelan agreement rate. 
In arguing for the full 0.5¢ rate before 
the Customs and Patents Court, the 
government contended that the Truman 
proclamation “by operation of law” 
restored the original Venezuelan rate. 

Metropolitan argues that the rate 
increase, amounting to 100%, violates 
the Reciprocal Trade Agreements Act. 
As amended in 1945, the Act limits 
such raises to 50%. 

The Customs and Patents Court, in 
a 3-1 decision, held that Congress 
knew the Venezuelan pact existed 
when it wrote the Tariff Act amend- 
ment in 1945 and that if it had wanted 
the rates changed it should have said 
so specifically. 

The majority opinion also held that 
the Venezuelan pact always had been 
in “full force,” although suspended 
temporarily during the effective period 
of the Mexican arrangement. 
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U.S. Oil Firms Get Nod 


For Iranian Pact Roles 


The five U.S. oil companies par- 
ticipating in the Iranian oil agreement 
have the blessing of the Justice Depart- 
ment, but that blessing has no effect 
on charges pending in the “interna- 
tional oil cartel” suit. 

Attorney General Herbert Brown- 
ell’s approval of the Iranian consorti- 
um arrangement was delivered to the 
State Department and telegraphed to 
Teheran immediately. 

This clears the way for final signa- 
ture by the companies involved before 
the pact goes to the Majlis (the lower 
house of Iran’s Parliament) for rati- 
fication. 

Official ratification by the Majlis 
was expected this week. Then, after 
Shah Reza Pahlevi approves, the 
working agreement will be in full ef- 
fect and Iranian oil operations can 
resume. 

A State Department official said 
Brownell’s opinion is “classified” and 
the text is not available for publica- 
tion. 

But, says the official, it is “very 
specific” on its non-applicability to the 
“cartel” case. Stripped of its verbiage, 
he points out, it clearly tells the com- 
panies that “nothing we say here can 
be used against us in the cartel trial.” 

Otherwise, the Brownell opinion 
boils down to this: The Justice Depart- 
ment sees no objection to the proposed 
arrangements in Iran. But antitrust 
protection accorded the participating 
American companies stops at the 
water’s edge, giving immunity only to 
joint production and refining opera- 
tions inside Iran. It does not approve 
any marketing arrangement for 
Iranian products, and the Justice 
Department was not asked to give this 
approval. 

American companies involved are 
Standard Oil Co. (New Jersey), 
Socony-Vacuum Oil Co., Gulf Oil 
Corp., Standard Oil Co. of California 
and The Texas Co. Foreign firms 
taking part are Anglo-Iranian Oil Co., 
Royal Dutch/Shell and Compagnie 
Francaise des Petroles. 
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NPA Panel Splits on Multi-Grade Oil 


Multiple-viscosity graded motor oils improve gasoline economy 
and reduce difficulties caused by combustion chamber deposits. 

But advertising claims made for new oils exceed actual facts, Na- 
tional Petroleum Assn. was told in Atlantic City last week. An oil 


industry and a car manufac- 
turer representative both doubt 
that benefits derived from mullti- 
graded oils are sufficient to be 
detected by the average motorist. 

Three members of a four-man NPA 
panel endorsed multi-graded oils, while 
on the other questioned their value. 
Here’s how the panel members stood 
on the subject: 


FOR MULTI-GRADE 


Oils can reduce octane requirement 
and combustion chamber deposits in 
engines, R. K. Williams, assistant 
head, fuels and lubricants department 
of General Motors Research Labora- 
tories Division, declared. He added 
that the new multi-grade oils do show 
up better in this respect. 

Williams pointed out that in stop- 
start operation, about 9.3% of fuel 
consumed is used to overcome engine 
friction when starting up. Under 
these circumstances, the new oils can 
show a significant improvement in 
gas economy. At constant speed, how- 
ever, only about 2.1% of fuel con- 
sumed goes to overcoming engine fric- 
tion, so that any reduction in fuel 
used to overcome friction under these 
conditions will be very slight. 

Because of this, Williams said, the 
individual motorist will find it hard 
to detect any reduced friction because 
of type of oil used. 

He agreed with Carl Georgi, tech- 
nical director, Quaker State Oil Re- 
fining research laboratories, that the 
new oils compromise on anti-wear 
properties when used in some engines 
in order to avoid difficulties in others. 
Georgi argued against multi-graded 
oils. 

However, Williams maintained the 
new oils are better—produce less com- 
bustion chamber deposits and better 
anti-wear characteristics. 

Cites Four Objectives — Leonard 
Raymond, chief automotive engineer, 
Socony-Vacuum Oil, said his company 
accomplished four objectives with the 
introduction of its new multi-graded 
SAE 10W-20 motor oil: 

1—Reduced knock, preignition and 
spark-plug misfiring. 

2—Reduced mechanical and cor- 
rosive wear. 

3—Increased engine cleanliness. 

4—Achieved lower oil consumption 
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at high temperatures, easy starting at 
low temperatures and improved fuel 
economy. 

New higher compression ratio en- 
gines are showing serious indications 
of being preignition-limited, rather 
than knock-limited. He added that 
preignition is more objectionable and 
can be more destructive than knock. 

Raymond said tests show the new 
oil will reduce engine octane require- 
ment by 3 numbers. This has a long- 
range significance to both fuel man- 
ufacturers and engine builders. 

With a conventional lubricant, an 
8:1 compression ratio engine requires 
92 octane fuel while a 10:1 research 
engine will require a 98 octane fuel. 
Thus, whereas the compression ratio 
with conventional lubricants is limited 
to 8:1 with a 92 octane fuel, the 3 
octane numbers contributed by the 
new oil permits a compression ratio 
of 9:1 without change in fuel quality. 

Benefits Manufacturers — “From 
the long-range view, the reduction in 
octane number requirement effected 
by the lubricant means a correspond- 
ing reduction in the ultimate level 
of fuel quality, with substantial sav- 
ings in capital outlays for refineries 
and other equipment,” Raymond said. 

“From the standpoint of the car 
manufacturer, it is estimated that the 
3 octane number contributed by the 
new oil is equivalent to four years 
in time in considering the normal 
rate of advance of compression ratio. 
If the new type oils gain sufficient 
acceptance, engine builders should be 
able to think now in terms of com- 
pression ratio and designs that could 
not have been considered for pro- 
duction until 1958 if improvement in 
fuel quality were to remain the sole 
controlling factor.” 

Improved mileage through use of 
the new oil results from reduced fric- 
tion during starting, warm-up and in 
normal operating range. This may 
reduce fuel consumption 5 to 10% in 
typical cars, with larger gains in some 
vehicles in the wintertime and in 
stop-start service throughout the year. 
A less immediate—but equally im- 
portant—gain “is believed to result 
from improved combustion chamber 
and spark-plug conditions,” Raymond 
declared. 


Future progress in more efficient 
engines, he concluded, is most de- 
pendent on reductions in knock, pre- 
ignition and spark-plug fouling tend- 
encies, toward which the lubricant 
can make a large contribution. 

Sees Performance Improved—R. L. 
Overcash, automotive laboratory su- 
pervisor, Kendall Refining Co., said 
beneficial effects of multiple-graded 
10W-30 lubricants will contribute to 
more satisfactory operation of high 
compression cars operating on fuels 
available today. 

His findings from tests of 10W-30 
motor oil indicate an average reduc- 
tion in octane requirement of 5.5 
numbers below requirement when a 
conventional oil is used. 


AGAINST MULTI-GRADE 


Georgi, of Quaker State Oil Re- 
fining research laboratories, said: 

1—Miulti-graded oils used in pro- 
longed start-stop service can reduce 
engine octane requirement 3 to 5 
numbers and in some critical engines 
can be quite important. 

2—Camshaft and valve lifter wear 
may be higher with the new oils 
unless they are heavily fortified with 
proper anti-wear additives. 

3—It is doubtful if motorists can 
detect significant benefits in fuel 
economy because driving conditions 
affect fuel consumption more than the 
type of motor oil used. 

4—Motor oils have little effect on 
engine power output. 

5—Miulti-graded oils are best suited 
for engines of higher octane require- 
ment used in stop-start service, but 
show no benefits in engines of lower 
octane requirement or in those used 
frequently in cross-country service. 

No Effect On Deposits — Georgi 
said motor oils have no effect on the 
type or amount of combustion cham- 
ber deposits under constant-speed 
operation. Lead deposits are the pre- 
dominant factor. In heavy-duty serv- 
ice—where engines operate at high 
loads much of the time—motor oils 
and oil volatility have little or no 
effect on combustion chamber de- 
posits. 

He said passenger cars used in 
mixed town-and-country operation do 
not seem to indicate any significant 
differences between volatile type and 
low-volatility oils insofar as engine 
knock or octane requirement increase 
are concerned. 

It is only under unfavorable condi- 
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tions of extended stop-start urban 
operation that deposit-forming tend- 
encies of oils really become significant. 
Under such light-duty driving condi- 
tions, volatile (multi-graded) type oils 
can mean a saving of 3 to 6 numbers 
in octane requirement for knock-free 
operation, Georgi declared. 

Although motor oils can contribute 
to less ring and cylinder wear, they 
can’t be given all the credit. Improve- 
ments in engine designs equal improve- 
ments which can be incorporated in 
oils. 

Anti-Wear Properties Differ—Wear 
failure of camshafts and valve lifters 
can develop within a few thousand 
miles with inadequate oils, so this 
problem is more serious than ring 
and cylinder wear as far as engine 
life is concerned. Unfortunately, 
Georgi said, the type of anti-wear 
properties necessary in motor oils to 
prevent cam and lifter wear is not 
necessarily the same as the anti-wear 
properties that will minimize piston 
ring and cylinder wear. Many oils, 
which are effective in minimizing ring 
and cylinder wear, can be badly de- 
ficient in preventing cam and lifter 
wear. 

He added that bright stock evidently 
is a very effective anti-wear agent, 
whereas V.I. improver additives (used 
in multi-grade oils) seem to be largely 
ineffective. Experience seems to indi- 
cate that volatile type oils require 
much heavier reinforcement with anti- 
wear additives than do low volatility 
oils, which have better intrinsic vis- 
cosity properties. 

Fuel Consumption—Numerous re- 
cent motor oil advertising campaigns 
acclaim gasoline savings up to 20% 
and more with multi-graded oils. 
Georgi contends that, on the average, 
a change of one SAE viscosity grade 
produces a change of about 2 or 3% 
in miles per gallon of gasoline con- 
sumed. Thus, an SAE 10W oil might 
be expected to provide some 5 or 6% 
more miles per gallon than an SAE 
30 grade. 

Actually, Georgi said, atmospheric 
temperature and engine warm-up are 
the controlling factors—not oil vis- 
cosity. 

Said he: “Although motor oils of 
high viscosity index and lower average 
viscosity can produce limited improve- 
ments in fuel consumption, it’s doubt- 
ful if the motoring public will be 
able to detect significant benefits be- 
cause of the much greater effects of 
driving conditions on fuel consump- 
tion.” 

On engine power, Georgi says even 
a few degrees difference in carbu- 
retor intake air temperature, or spark 


timing, or carburetor air-fuel ratio 
can readily cause a much greater dif- 
ference in engine power than do vari- 
ous motor oils or additives. 


OTHER SESSION 


In another session, NPA heard Ches- 
ter F. Smith, vice president, Standard 
Oil Co. (New Jersey) say that though 
the day of the seller’s market may be 
over there is no reason for a pessi- 
mistic outlook by the oil industry. 


His qualification was based on his 
company’s prediction that the annual 
rate of domestic increase in the oil 
business will be about 4% for the 
next five years. 

However, he said the industry must 
“go out and hunt” for the new op- 
portunities that exist and work hard 
for new business. For example, he 
foresaw in President Eisenhower's 
road program an opportunity for the 
oil industry to sell more asphalt. 


Oil Tells Its Side at Hearings 


Oil industry representatives 
presented strong objections to 
any plan that. would mean gov- 
ernment aid for the soft coal 
industry as the government’s In- 
ter-Departmental Committee on 
Bituminous Coal continued hear- 
ings in Washington last week. 

Industry spokesmen, given their 
first opportunity to present their side 
of the story before this particular 
committee, maintained that: 

e Consumption of soft coal had 
actually increased—not decreased—at 
the expense of oil, in certain cases. 

e The coal industry generally had 
failed to “keep pace” in developing 
new uses and methods. 

e Imports of residual oil had no 
adverse effect on the coal market. 

@ Coal seeks a protected market 
in which other fuels—oil for one— 
would be “squeezed out,” with the 
consumer the real loser. 

The committee, which is composed 
of the assistant secretaries of five 
Departments—State, Defense, Com- 
merce, Interior, and Labor—heard 
arguments put forth by Marion Boyer, 
executive vice president of Esso 
Standard Oil Co.; John A. Walstrom, 
vice president of Shell Caribbean 
Petroleum Co.; Otis Ellis, general 
counsel of the National Oil Jobbers 
Council; and Donal M. Sullivan, 
executive secretary of the Independent 
Oil Men’s Assn. of New England. 

Coal Use Up—Boyer told the com- 
mittee that use of coal for power 
generation—the field in which soft 
coal and oil are most competitive— 
in the East had increased 42% in the 
1946-1953 period. And for the first 
five months of this year, he said, oil 
consumption dropped 11% under the 
same period last year, coal was off 2% 
and natural gas had increased 29%. 

The Esso spokesman also main- 
tained that contrary to the coal in- 
dustry’s contention, imports of resid- 
ual fuel oil from the Caribbean area 
are not factors endangering the soft 
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coal industry. 
these arguments: 

—Domestic fuel oil is not available 
in sufficient quantity to meet require- 
ments along the Eastern Seaboard. 

—Chief cause of coal’s loss of 
markets is technological progress in 
industries. 

—Coal’s position is inconsistent in 
that it has asked the government to 
assist in cutting tariff barriers aboard 
and, at the same time, asking that it 
put up higher barriers at home. 

Boyer added: “We would hope that 
means could be found—probably with 
government aid—to deal with the 
effects of coal’s problems directly and 
specifically, rather than by actions 
which would penalize fuel consumers, 
hurt competing industries, injure in- 
vestors . . . and jeopardize our 
country’s foreign relations and 
security.” 

Not Just Imports—Walstrom cited 
facts and figures to show that domestic 
natural gas and distillate fuel oil—not 
imported residual fuel—had accounted 
for the big loss in coal markets over 
the past several years. 

To meet the domestic demand, he 
continued, residual imports increased 
from 224,000 b/d to 373,000 b/d in 
the 1947-1953 period. In terms of 
heat energy, the Shell official said, 
these imports would represent 20 
million tons annually of soft coal. 
Soft coal use declined 180 million 
tons during the same period. 

“How can anyone,” he asked, 
“ascribe this loss to an increase in fuel 
oil imports of 20 million tons?” 

Falling Behind—Ellis said the real 
cause of coal’s “sickness” was _ its 
failure “to keep pace” by developing 
new uses and new methods for its 
use. 

On cutting imports of residual fuel 
oil, he had this to say: “Even though 
coal were given all markets now 
enjoyed by imported residual oil, the 
benefit would be small and 
temporary.” 


Boyer also advanced 











THE INDUSTRY 





Secondary Stocks 


Total secondary stocks of 
four major oil produc aso- 
line, kerosine, distillates and re- 
sidual fuels—climbed 3.6 mil- 
lion bbl. (8%) in July over the 
June 30 total. 

Stocks totaled 48 million bbl. on 
July 31. Though they posted an in- 
crease over June, inventories were off 
1.2 million bbl., or 2%, from the total 
a year earlier, says a Census Bureau 
report. 

July 31 stocks of all fuels except 
gasoline were at higher levels than a 
month earlier. Distillate fuel inven- 
tories, at 16.8 million bbl., recorded a 
20% gain of 2.8 million bbl. and 
474,000 bbl. (3%) over the previous 
year. Gasoline stocks, at 19.5 million 
bbl., showed slight decreases from 
levels of one month and one year ago. 


: June 
PAD District 1954 
TOTAL US. 44,337 
PAD 1 . 17,893 
al eS TE SES 17,290 
PAD 3 4,127 
PAD 4 1,577 
PAD 5 3,450 
GASOLINE 19,583 
ag SS errr 4,915 
PAD 2.. 8,793 
. - aa ie 2,752 
PAD 4 whee ‘a 996 
PAD 5 .. pen 2,127 
KEROSINE §,725 
PAD.A >: 2,246 
PAD 2 - 2,792 
PAD 3 ‘ , ae 
ah al oe i 81 
PADS: 2... - 95 
DISTILLATE FUELS 14,046 
> « eer ; 7,208 
PAD 2 .. 4,630 
PAD 3 on wah 621 
PAD 4 493 
PAD 5 , 1,094 
RESIDUAL FUELS 4,983 
PAD 1 eos .. 3524 
cc (2 Res 1,075 
PAD 3 393 
PAD 4 8 
PAD 5 117 


Up 8% in July 


Residual fuel stocks totaled 5.5 
million bbl. for an increase of 559,000 
bbl. and 11% over June 30. But they 
took a 16% drop of 1.1 million bbl. 
from the July, 1953, total. 


Kerosine stocks totaled 6.1 million 
bbl and were up 350,000 or 6% from 
the previous month and 350,000 bbl. 
below stocks a year ago, for a 5% de- 
crease. 

Secondary storage capacity on July 
31 totaled 84.7 million bbl. in 
Petroleum Administration for De- 
fense districts 1 through 4. Of the 
total, 31.5 million were used for 
gasoline, 12.5 million for kerosine, 
29.5 million for distillates and 11.2 
million for residual fuels. 

Here (in thousands of bbl.) is a 
breakdown on the Census Bureau 
secondary storage report. 


July July 
1954 1953 
47,967 49,155 
20,497 22,026 
18,226 17,537 
4,092 4,535 

1,611 1,619 
3,541 3,438 
19,521 19,768 
4,957 5,397 
8,823 8,529 
2,548 2,715 
1,020 1,034 
2,173 2,093 
6,075 6,425 
2,403 2,818 
2,999 2,816 

490 598 
84 90 
99 103 
16,829 16,355 
9,272 9,044 
5,245 4,877 
661 779 
499 490 
1,152 1,165 
5,542 6,607 
3,865 4,767 
1,159 1,315 
443 465 

5 6 

77 86 





New Tide Water Refinery 
May Process 130,000 b/d 


Tide Water Associated Oil Co.’s new 
East Coast refinery, which will replace 
its Bayonne plant, may have a capac- 
ity of 130,000 b/d, President D. T. 
Staples told the Petroleum Press Club 
last week in Los Angeles. 
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When the $75 million project first 
was announced earlier this year, the 
planned crude capacity was given as 
100,000 b/d. 

Staples said the company still has not 
made a final site selection. (In New 
York, Tide Water said it has several 
sites under option in the Delaware 
River valley.) 

The “tremendous demand for cash” 


imposed by Tide Water’s moderniza- 
tion program, Staples said, has caused 
the directors to consider a preferred 
stock issue that might be offered stock- 
holders in. exchange for a portion of 
outstanding common stock. He added 
that the subject still is under considera- 
tion and study. 

The Tide Water president said his 
company plans to import 25,000 b/d 
of crude oil into the U.S. through the 
end of this year, of which 15,000 to 
17,000 b/d will come into California. 
It will continue imports as long as its 
California production fails to meet 
needs there, he added. 

The company’s recent acquisition of 
the Star and Crescent Oil Co. in San 
Diego signifies the start of “substan- 
tial” marketing expansion along the 
entire West Coast, Staples said. 

Asked if Tide Water plans to bring 
out a new gasoline, he replied, “We 
think our gasoline—without additives 
—is as good as any on the road.” 


Gulf Bypasses Additives 


In New Premium Gasoline 


The new premium-grade gasoline 
that Gulf Oil Corp. put on the market 
last week relies on special refining 
methods rather than additives, com- 
pany sources say, to avoid trouble- 
making deposits. 

H. G. Meador, Gulf vice president 
and general manager, says the new 
motor fuel not only prevents excessive 
deposits from forming but by special 
blending provides extra mileage “for 
the short-trip, stop-and-go driving that 
most drivers do most of the time.” 
Antiknock power, he adds, has been 
“stepped up to an all-time high.” 

Gulf claims that by refining out the 
“dirty-burning tail-end” gasoline — 
more than a cupful to every gallon— 
it has been able to produce an un- 
usually clean-burning fuel that pro- 
vides “thousands of extra miles of full 
engine power.” 

The new product is called Super- 
Refined Gulf No-Nox. It was road 
tested by automobile caravans that 
visited 30 states and the District of 
Columbia, traveling 250,000 miles in 
six weeks. 

Throughout these tests, Gulf says 
none of the cars experienced carbon 
knock or preignition, “even on the 
steepest grades. At the end of the test, 
every car was performing better than 
new, according to the company’s 
supervising engineers.” 

One of the largest newspaper ad 
campaigns in the history of the oil 
industry is under way to tell the 
public about the new gasoline. 
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INDUSTRY BRIEFS 


For the fifth time, the Justice De- 
partment and oil companies involved 
im the “international oil cartel” suit 
have agreed to a time extension— 
this one to Nov. 15—for company 
filing of certain documents. There 
are no indications when the case will 
go to trial. 





John F. McKay, Jr., of Rockville 
Center, N.Y.—head of McKay Petro- 
leum Co., a fuel oil distributor, and 
its subsidiary Independent Petroleum 
Transportation Service—has purchas- 
ed a Hudson River deepwater fuel 
oil terminal. Former owner of the 
500,000-gal. terminal at Port Chester, 
N.Y., is J. J. Healy, who operates 
Eastern Petroleum Co., a Rye, N. Y., 
fuel oil distributorship. 


A conference with tank truck oper- 
ators and Standard Oil Co. (Indiana) 
on the tariff covering for-hire carriers 
delivery of gasoline to service stations 
has been set back to Oct. 13 by Inter- 
state Commerce Commission. But ICC 
has lifted a suspension imposed on 
several Midwest carriers so service 
can go on under the present rules, 
pending completion of the ICC study. 


University of Texas engineers have 
announced development of a new lu- 
bricant additive to improve breaking- 
in of new motors. The addition of 
fine rouge particles to lube oil is 
said to polish copper-lead and alumi- 
num sleeve bearings so their lead 
capacity is boosted almost 100%. 


A $36,000 loan has been approved 
for Hydro Gas Co., Inc., of West 
Plains, Mo., the Small Business Ad- 
ministration announces. Hydro Gas 
is a distributor of liquefied petroleum 
gas. 


Standard Oil Co. of Kentucky has 
added private brand antifreeze and 
the Monroe shock absorber to its 
TBA line. Kyso is the brand of the 
new methanol-type antifreeze now 
offered in addition to Zerone (metha- 
nol) and two glycol types—Zerex and 
Atlas Perma-Guard. Kentucky Stand- 
ard joins Standard of Ohio, Standard 
of Indiana and Tide Water Western 
Division in offering the Monroe prod- 
uct. 


Premier Oil Refining Co. of Texas 
is consolidating its East Texas refin- 
ing operations at its Longview re- 
finery. Officials say Premier will con- 
tinue to supply all its East Texas 
customers with high-grade gasolines 
by upping crude runs at the Longview 
plant and ceasing all out-of-state 
gasoline shipments. 
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Teamwork Promotes Oil Progress Week 


@ Small oil companies are teaming up to give next month’s seventh annual 
Oil Progress week a push. Four Marinette, Wis., firms pooled funds to run 
this advertisement in their daily paper. The basic mat is one of many 
available free from Oil Industry Information Committee for use by local 
oil men or groups of oil men to help along the industry’s special week. The 
ads this year are centered around the local oil man and promote the in- 
dustry on a personal “neighbor-to-neighbor” basis. 











Atlantic Refining Co. has put a new 
“Catformer” on stream at its Port 
Arthur, Tex., refinery. Utilizing a 
special catalyst developed by Atlantic 
and Atlantic process design, it will 
convert naphtha into high grade gas- 
oline for motor fuel. 


Over-all consumption of oil prod- 
ucts in Australia this year is expected 
to climb 9% over the 1953 total, 
according to the Australian national 
development minister. He predicts 
gasoline consumption of 786 million 
gal. compared with 721 million gal. 
last year. 
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No Minimum Volume 


Caption under picture of Wantagh, 
Long Island, station selling “9¢ 
gasoline” (NPN Sept. 15, p. 20) in- 
correctly stated that dealer’s lease re- 
quires 20,000 minimum monthly 
gallonage. This volume actually is 
dealer’s estimate of gallonage needed 
to pay minimum  dollar-and-cents 
rental in lease. Piping Rock Petrole- 
um Co., which supplies the station, has 
no minimum gallonage requirement in 
its lease. New York State and federal 
taxes total 6¢ per gal., not 3¢ as given 
in the caption. 


19 











Nationwide Campaign Will Push Oil Heat 





EXECUTIVE SECRETARY of NOHC 
is Fred S. Burroughs, also national sec- 
retary of the distribution division of Oil- 
Heat Institute. Before joining NOHC, 
Burroughs held a variety of positions in 
advertising, public relations and sales 
promotion. He has also operated his own 
distribution and manufacturing companies. 
Shell Oil, Inc., once employed Burroughs 
as assistant to the manager of public 
relations. Market research and adver- 
tising activities preceded Burroughs’ in- 
itial conrection with the oil industry 





NOHC’S FIRST president, 36-year-old 
William A. Allman, Gary, Ind., fuel oil 
jobber, has been in the fuel oil business 
since 1941, and is a past president of the 
Gary Oil-Heat Assn., the Gary Jr. Cham- 
ber of Commerce and the Gary Rotary 
Club. Presently, he is president of the 
Gary Chapter of Channel 11, Chicago's 
educational television group, and a mem- 
ber of the executive committee of Gary's 
Chamber of Commerce. In 1950, he won 
a distinguished service award as Gary’s 
“Outstanding Young Man Under 35” 





DISCUSSING NOHC’S FUTURE are two charter members of the Council, J. H. B. 
Albert (left) of Operators Heat, a Baltimore firm, and M. J. Donahue (right) of 


Fluid Heat Division of Anchor Post Products, Inc., also of Baltimore. 


Center is 


Paul Addams, Oil-Heat Institute president, of Fitzgibbons Boiler Co., New York. 
Albert is a past national chairman of OHI’s distribution division and a member of 


NOHC’s executive committee. Donahue 


member of NOHC 
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is on OHI’s executive committee and a 





Aid in the form of a million 
dollar promotion and _ public 
relations program is forthcom- 
ing for fuel oil men fighting in- 
creasing natural gas competition. 

The National Oil Heat Council, a 
group designed to provide nationwide, 
positive promotion of oil heat as the 
best heat, has begun setting up its 
program and interim financing. 

NOHC was conceived by the Oil- 
Heat Institute’s distribution division, 
the marketing section of that organiza- 
tion, which felt the time had come to 
use advertising and promotion on a 
large-scale to combat efforts of the 
natural gas forces. Rather than face 
possible difficulties in getting the 
group amended into the OHI con- 
stitution, the men decided to stump 
for a brand new organization and 
NOHC was born. 

Led by William E. Allman, a Gary, 
Ind., fuel oil jobber, and Fred S. 
Burroughs, the group’s executive sec- 
retary, NOHC hopes to embark soon 
on a magazine, newspaper, radio, 
television and billboard campaign to 
tell the advantages of fuel oil and 
show why it should be used in prefer- 
ence to other fuels. Unanimously 
endorsed by the board of the Oil- 
Heat Institute, NOHC will not be 
limited to support by Independent fuel 
oil companies. When the program gets 
under way, support from major oil 
companies and oil heat equipment 
makers will be sought, says Burroughs. 

The new organization of oil heat 
men will complement public relations 
efforts by local OHI groups, not 
compete with them, or supplant them, 
Burroughs explains. 

While an interim expenses fund 
for NOHC has been set up from 
contributions of several state and 
regional OHI groups and equipment 
manufacturers, no permanent financ- 
ial formula has yet been worked 
out. For its first year of operation, 
NOHC is aiming at a budget of from 
$650,000 to $1 million. After that the 
group plans a minimum budget of 
around a million dollars a year. Bur- 
roughs emphasizes, that while large, 
the million-dollar figure still doesn’t 
compare with the money being spent 
On promotion by natural gas and coal 
groups. 

Individual company donations will 
probably be based on a fractional per 
cent of annual gallonage for jobbers, 
majors and other distributors, and on 
a per unit or sales basis for other 
NOHC members. The cost per firm 
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would be considerably less, Burroughs 
estimates, than the cost of maintaining 
a purely local public relations pro- 
gram. 

Further, he says, supporters of 
NOHC’s program would get the bene- 
fit of national advertising in TV, 
radio, magazines, newspapers and 
other outlets, something local organ- 
izations can’t afford with their limited 
budgets. 


‘REASSERT LEADERSHIP’ 


As the new president of NOHC, 
William E. Allman of Gary, Ind., 
says, “The time has come to reassert 
fuel oil’s traditional leadership in the 
residential market.” Burroughs backs 
him up with the statement, “Pro- 
vincialism in promotion and advertis- 
ing will be the death of the fuel 
industry unless something positive and 
definite is done.” 

Concerning financing of setting up 
NOHC, contributions from interested 
companies made now to pay expenses 
of interim costs, will be credited later 
towards subscription charges for the 
organization, says Burroughs. He adds 
that no administrative salaries are be- 
ing paid and that none will be paid 
until the organization is put on a 
yearly budget basis. 

A meeting to lay final financial 
plans and to organize and obtain ideas 
from more industry spokesmen will 
be held sometime in the near future, 
says Burroughs. Every local oil heat 
organization should see the benefits 
of the NOHC program in increased 
circulation of the oil heat story, he 
says. 


Price Advantage—One of NOHC’s 
main points of contention in the 
natural gas-fuel oil situation is the 
inequities existing between natural gas 
and fuel oil prices. As Burroughs 
points out, fuel oil jobbers would 
like to see wellhead prices of natural 
gas and crude oil equalized to provide 
a more realistic picture. Most jobbers, 
he feels, would like to see the Federal 
Power Commission lift restrictions on 
natural gas price regulation. 

NOHC’s activities will expand over 
a three-year period and will promote 
especially the use and advantages of 
fuel oil equipment in the new home 
market. 

Many men in the fuel oil industry 
assume national magazine advertising 
is an extravagance because of waste 
circulation in non-oil heat areas of 
the country, says Allman. However, 
a study made in connection with 
planning of the group’s program re- 
vealed that non-oil heat states com- 
prising nearly half the country’s area, 
have only 26% of the nation’s popu- 


lation and represent only 17% of 
circulation of the principal national 
mass-circulation magazines, Allman 
says. 

The study showed that fuel oil 
markets are just as extensive as the 
markets of 80% of other nationally 
advertised products and services. Con- 
cerning newspaper, radio, television 
and outdoor advertising, Allman says 
local industry groups can get space in 
these media at a lower rate than 
national agencies. This fact will be 
taken into consideration, he says, with 
everyone aiming at the same promo- 
tional target to get the most effective- 
ness from every advertising dollar. 


CO-ORDINATED EFFORTS 


NOHC will concentrate on co-ordin- 
ating efforts for a national and local 
program of public relations, advertis- 
ing, publicity and sales promotion. 
At the same time, says Allman, 
NOHC, acting on industry problems 
having a bearing on success of the 





How to Help NOHC 


Companies wishing to con- 
tribute to National Oil Heat 
Council’s preliminary organiza- 
tional expenses, can do so by 
mailing checks made out to “Na- 
tional Oil Heat Council,” and 
sending them to Fred S. Bur- 
roughs, executive secretary of 
NOHC, 500 Fifth Avenue, New 
York 36, N.Y. Contributions 
made now, said Burroughs, will 
be credited against future re- 
quests of the organization. 











over-all program not within the scope 
of NOHC activities, should be free 
to seek solutions through Oil-Heat 
Institute and other oil heat trade 
associations or groups. Such action 
might involve expansion of OHI pro- 
grams already in existance, or new 
ones OHI’s board of directors might 
be willing to consider on recommen- 
dation from NOHC. 

This line of thinking was adopted by 
NOHC and endorsed by OHI to clar- 
ify and emphasize the non-competitive 
aspects of the two organizations. 
Allman reaffirms that NOHC is purely 
a promotional group and expects to 
generate a great deal of excitement 
and interest in the industry, thereby 
strengthening existing trade groups. 


POSITIVE ADVERTISING 


The new council’s attitudes to- 
wards promotion and advertising is 
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described by Allman as follows: 

“NOHC, in its own advertising and 
publicity, will use no copy themes, 
slogans or other material directly 
attacking any other fuel. Instead, it 
will use only positive copy confined 
to the merits and advantages of oil 
heat.” 

This program will include at least 
one motion picture. 


Weather Warm at Start 
Of New Heating Season 


Most of the nation was warm as the 
1954 heating season got under way, 
with temperatures above normal at 
many points. But degree days on the 
West Coast just about matched normal 
figures for the first 11 days of Septem- 
ber. 

Degree day totals from reporting 
cities ranged from none in the entire 
Southeast area and some northerly 
points to 51 in San Francisco—one 
degree day above the normal figure 
and six above the same period last 
year. 

Seattle was considerably cooler than 
last year, with comparative degree day 
figures of 26 and 8 for the first 11 
days of the new season. 

Here is the degree-day breakdown 
by cities and regions: 

Week 
Season _ Sept. 1- 
Sept. 1-Sept. 11 Sept. 11, 


East Coast 1954 1953 Normal 1954 
Boston aa 11 3 11 11 
New York (a) .. 0 0 0 0 
Philadelphia (a) 0 2 7 0 
Washington 0 2 3 3 
Average 2 1 4 2 
Great Lakes 
Buffalo 10 12 2 10 
Chicago 9 2 14 9 
Cleveland : 1 0 0 1 
Detroit 9 5 14 9 
Toronto (a) . 18 11 23 18 
Average y 6 10 9 
Midwest 
Denver 0 25 18 0 
Minneapolis 31 20 34 31 
Omaha 4 4 18 4 
St. Louis (a) ue 0 6 0 
Average 9 12 19 9 
West Coast 
San Francisco (a) 51 45 50 51 
Seattle (a) . 26 8 32 26 
Average cena 27 41 39 
Southeast 
Birmingham, 
Ala. be ~ = 0 0 0 
Charleston, 
is GOD cds ee 0 0 0 0 
Nashville, Tenn. . 0 0 0 0 
Raleigh, N.C. (a) 0 0 0 0 
Average .... 0 0 0 0 


Degree days are on 65 deg. F. basis. 
(a) Readings at city offices. Readings in 
other cities tdken at airport offices. 
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ASSOCIATIONS 


Paes : 2 Soe 


CONNECTICUT JOBBERS’ first managem 
opened by Franklin L. Kundahl, president, Connecticut Petro- 
leum Assn. Assisting were Prof. Thomas T. Holme of Yale; 
William F. Briggs, Valley Oil Co.; and L. T. White, Cities 


Service. Forty-five jobbers attended 


ent institute was 


s 


IN RELAXED FRATERNITY house atmosphere, Connecti- 
cut jobbers sit through a course. Institute will be held reg- 
ularly on an annual basis. Future sessions will be given to job- 
ber personnel. One speaker called the management institute 


“The beginning of a new era’ 


Jobber Institute Spotlights Management 


Connecticut oil jobbers decided to stage management institutes 


on a regular basis after es the first man 
eld last week at Yale 


the state’s oil marketers 


ement institute for 
niversity. The Con- 


necticut Petroleum Assn. sponsored the institute. 


Most prominent among the 
businessmen-students were the 
second-generation men. Of the 
45 jobbers who enrolled for the 
three-day institute, 43 were pro- 
prietors or their sons. And 20 of 
them were sons of jobbers. 

These were the features of Con- 
necticut’s institute: 

e A “high-level” institute. Enroll- 
ment in the first one was limited to 
proprietors, partners and heads of 
jobberships. 

e A concentrated institute. Night 
sessions were held so that jobbers 
could devote more time to courses 
and discussions. 

e Panels were employed along with 
lectures. This combination was con- 
sidered more effective than straight 
lectures because it provided more 
opportunity for discussion. 

e As an innovation, a panel on 
operations was held even though the 
institute was for management. Major- 
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ity Opinion was that all future insti- 
tutes should include at least one broad 
operational subject to give jobbers an 





Patriot and Jobber 


John Hancock, famed for his 
prominent signature on the Dec- 
laration of Independence, was an 
oil jobber in his day—200 years 
ago. 

That historical detail was dis- 
closed by L. T. White, of Cities 
Service, speaking at the Con- 
necticut jobbers’ management in- 
stitute. Said White, “Hancock 
purchased oil from fishermen, 
had it processed in Europe, then 
sold it to illuminate and lubri- 
cate this country. In building his 
business he helped build this 
nation.” 











over-all view and approach to the 
management phase of the operation. 

e Tentatively, it was agreed that the 
institutes will be held anually, although 
some favor semi-annual _ sessions. 
Subsequent institutes will be opened to 
jobber personnel. 

e “Oil bankers” emerged as a 
group of banking specialists whom 
jobbers should know and know about. 
George F. Sawyer, vice president, the 
First National Bank of Boston, recom- 
mended that the Connecticut Bankers 
Assn. appoint a committee to meet 
with a similar committee from the 
Connecticut Petroleum Assn. to de- 
velop mutual understanding. 

Sawyer remarked, “If every banker 
knew the jobber as we know him, you 
(jobbers) would have a lot more 
sources of credit.” 

Friend for Jobbers— Charles F. 
Wollny, assistant general credit man- 
ager, Sinclair Refining Co., urged the 
jobbers to get acquainted with lending 
officers of banks and the credit mana- 
gers of their suppliers. He stressed 
that this relationship has been 
neglected by many jobbers. 
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The program included these panel 
discussions: 

—‘Building the Future of the Oil 
Marketer.” 

—“Development Money.” 

—‘Sales Promotion and Effective 
Merchandising.” 

—‘“Economic Operation by the 
Independent Oil Marketer.” 

Formal lectures were given on 
“Margins” by F. Raymond Kraemer, 
business management consultant, and 
on “Economic Trends” by Dr. O. 
Glenn Saxon, Yale economics pro- 
fessor. 

Other features were three clinics, 
one on human relations, one on em- 
ploye relations and one on customer 
relations. 

A New Age— Establishment of 
management institutes for jobbers 
marks the opening of a new era, said 
L. T. White, manager of business re- 
search and education, Cities Service, 
who helped organize the institute. 

Addressing the opening session, 
White declared, “This occasion closes 
one period in the history of the Con- 
necticut jobbers and opens another. 
Up to now, the problem has been 
work and operation to meet demand. 
The new period is the management 
age, which some have described as the 
study and thinking period.” 

Describing wholesaling as one of 
“man’s most essential activities,” 
White noted that in the nine years 
preceding the last Census of Business, 
wholesaling establishments increased 
by 40,000 or 20%. Their sales in- 
creased 350%. 

White commented, “The true func- 
tion of the wholesaler is becoming 
more and more vital, but his role is 
not too well understood. The tasks of 
wholesalers must be performed. Some 
manufacturers attempt to assume 
them. Some retailers try, but no one 
can avoid them.” 

Pipe Lines — White described oil 
wholesalers and retailers as “the fitters, 
the cushions, the spring between mass 
production and human satisfaction.” 
He declared, “Mass production would 
never be possible without flexible mass 
distribution.” 

“The jobber of tomorrow,” said 
White, “will be an instructor of men. 
Instead of trying to do all the work 
himself, he will train others. He will 
be a management consultant to those 
who purchase from him and retail 
gasoline or fuel oil. 

“He will be a forecaster of the 
needs of the people of his community 
five and ten years ahead. He will not 
be surprised at changes in use or com- 
petitive strategies. He will anticipate 
them. 


“One authority says that the jobber 
of tomorrow must get rid of the 
detail and have more people do the 
work so he can devote two hours a 
day to study and thought.” 

A Success — Post-institute com- 
ments by participants were favorable. 

W. D. Roth, Dahl Oil Co., Nor- 
wich, said, “These discussions were 
sound. They reminded us of problems 
which we have been overlooking or 
delegating to someone else but which 
we should be watching.” 


John Blondel, president, John 


Blondel & Son Fuel Co., Montclair, 
N.J., a panelist, said he was going to 
recommend to his New Jersey group 
that it establish a management insti- 
tute of its own. 

Another jobber commented that the 
institute offers “the kind of sound 
approach to our problems which we 
can’t get at conventions.” 

One of the older jobbers said the 
institute whetted his appetite for more 
information and showed that even 
though he has been in the oil business 
30 years he still has more to learn. 
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CAST STEEL BASE 


Model A.R. 600 
Pat. Pending 
An Area Lite 
using 6 100- 
watt Rapid-Start 
Tubes. 


Fixture can be 

adjusted to any 
position and tilted to 
any angle desired. 


One-Piece Heavy Gauge 
Aluminum Reflector —Cast 
Alloy Aluminum Ends and 
Support Arm and Bracket. 
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to satisfy 
your needs 
> 


ad 


With a Complete 
Line of Service 
Station Lighting 
and Standards 


ENLARGED 


OSCAR PHILLIPS 


glo-rite 


MANUFACTURERS OF SERVICE STATION EQUIPMENT SINCE 19 


5600 VINE STREET 
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ASSOCIATIONS 


Alabama Jobbers Push 


Two-Fold Tax Program 


Taxes held the spotlight at the 6th 
Annual Meeting of the Alabama 
Petroleum Jobbers Assn., held in 
Montgomery Sept. 16 with 95 mem- 
bers and associate members in attend- 
ance. These jobbers are concentrating 
on two objectives: a uniform gasoline 
tax and a gasoline tax collection 
allowance. 

They are optimistic about the 
chances of pushing both of these 
measures through at a special meeting 
of the legislature, which reportedly 
will be called the day after the new 
administration takes over Jan. 2. The 
session’s avowed purpose will be the 
re-apportioning of state senators, but 
there also is expectation that a $100 
million road bond issue will be con- 
sidered. 

Prompting efforts for a uniform 
gasoline tax is the growing wave of 
local gasoline tax increases. Under 
Alabama law, cities and counties have 
the power to levy such taxes without 
the vote of their citizens. Currently, 
these local bodies are adding any- 
where from 1¢ to 3¢ per gal. to the 
present 2¢ federal and 6¢ state taxes. 

To correct this situation, the asso- 
ciation is working toward legislation 
to do away with the levying power 
of local governments and, at the same 
time, provide for an additional 1¢ per 
gallon state tax, revenue from which 
would go back to the counties and 
towns on either a per capita or vehicle 
registration basis. 

Unified Effort—For the first time, 
there is a tight union of effort from 
the oil industry units in the state. 
Backing the two pieces of proposed 
legislation, the Alabama Service Sta- 
tion Operators Assn. and the Alabama 
Petroleum Industries Committee are 
working in conjunction with the 
jobbers association. 

Behind the move to obtain a gas tax 
allowance is the fact that an oil com- 
pany collector of the state-tax must 
be bonded (twice the amount of the 
tax normally taken in during the 
course of a month) and must pay its 
own bond premium. The association 
feels that for this, plus the added ex- 
pense and inconvenience of record- 
keeping and collecting, the state should 
make some compensation. 

The association wants a 1.5% gas 
tax allowance, with 1% going to the 
dealer and 0.5% to the jobber. This 
accords with the procedure in several 
states where the higher percentage is 
given the dealer to allow for evapora- 
tion loss. 

To fortify its efforts, the association 
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passed a resolution providing for a 
full-time, paid representative during 
the next session of the legislature. 
Tom Strong of Strong Oil Co. 
(Shell), Selma, Ala., was elected 
president of the jobber group. 


North Carolina Jobbers 


Plan Fight Against Gas 


North Carolina Oil Jobbers Assn. 
members, concerned by growing 
competition from coal and natural 
gas, indicate they will take a “posi- 
tive” course in their fight for the heat- 
ing oil dollar. 

But although at their fall meeting 
last week in Raleigh they favored 
stressing the promotion of fuel oil’s 
advantages rather than using a nega- 
tive “anti-gas” approach, discussion 
centered around the gas threat. 

J. Parks Gwaltney of Gwaltney Oil 
Corp., Durham, told the group that 
natural gas competition is getting 
“rugged” and coal also is making a 
vigorous effort to recapture lost heat- 
ing markets. 

The need for alertness was stressed 
by one jobber who said that in his 
home town the gas people had man- 
aged to get building contractors to 
sponsor changes in the building code 
that would permit new homes to be 
built with vents for gas heating only. 

“That would mean,” the jobber said, 
“that fuel oil heat could never be 
used in that home even if the custo- 
mer wanted it. 


“We rounded up 10 fuel oil men 
and opposed the code change before 
the city council. The change was 
voted down 4 to 3, but we know the 
gas people will try again.” 

A Durham jobber said fuel oil men 
have been running newspaper and 
radio ads and haven’t lost much 
ground to gas yet. There was a sug- 
gestion that major oil companies 
should help with local advertising pro- 
grams. 

Briefly, here is the competitive situ- 
ation as it now exists in North Caro- 
lina: 

Gas rates are 20% to 30% higher 
than fuel oil, but this is offset largely 
by the fact that installation costs for 
fuel oil are about double those for 
natural gas. 

Aside from natural gas, there is a 
growing threat from liquefied petro- 
leum gas. 

A jobber from the eastern part of 
the state said the LP-gas people are 
making inroads in the tobacco-curing 
operations where kerosine heat al- 
ways has had a strong hold on the 
market. 


Group Plans Test Case 
On Shrinkage Tax Issue 


California Petroleum Distributors 
Assn. has decided to go to court in an 
effort to relieve resellers of having to 
pay tax on products lost through 
evaporation or shrinkage. 

“We're through passing resolutions 
and we’re resisting,” said President 
A. L. Stannard after directors ordered 
the association’s attorneys to find ways 
to test the state gasoline tax law. 

Stevens Harris, Hyvis Oil Co. dis- 
tributor in Imperial, volunteered as a 
“guinea pig” for a test case. However, 
the method of test has not been deter- 
mined, since the 6¢ state tax is in- 
cluded in the price paid to suppliers 
by distributors. 

Dan Lundberg, CPDA executive 
secretary, said Harris may sue the 
state for a refund of the tax paid on 
stock lost through shrinkage. 

Both CPDA and California gasoline 
retailers have failed in previous efforts 
to obtain a law granting resellers 
shrinkage allowance. 

In Texas, service station dealers got 
a helping hand on the shrinkage prob- 
lem from the Constitution Party, which 
urged legislative tax relief on shrink- 
age losses at its Austin convention. 


Pennsylvania Lubes 
Praised by Speaker 


If the automotive industry should 
reverse the trend from today’s high- 
horsepower, high-output engines to a 
more economical power plant, Penn- 
sylvania refiners would be ready to 


meet the challenge for lubricants, 
says a Pennsylvania oil man. 

W. C. Hulme, assistant sales man- 
ager for Kendall Refining, declared 
at a fall meeting of the Engineers’ 
Society of Western Pennsylvania that 
high-quality engine oils made from 
Pennsylvania-grade crude still hold a 
high percentage of trucking accounts 
“even against the tough price com- 
petition offered by the large refineries.” 

A truck engine in over-the-road 
hauling demands the best in oil sta- 
bility, he asserted, and “this is more 
than adequately met by the highest 
quality stocks refined from Pennsyl- 
vania-grade crude oil.” 

Despite the emphasis on meeting 
the oil needs of cars and _ trucks, 
Pennsylvania refiners are paying close 
attention, he said, to “advantages that 
might be gained by high viscosity- 
index gear lubricants, particularly in 
such applications as Diesel electric 
locomotive final-drive-gear cases, and 
freight- and passenger-car journal 
lubrication.” 
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Four reasons why 
Ansul fire protection 
equipment is faster 
_more effective! 





WEATHER-TIGHT CONSTRUCTION. Ansul extinguishers are water- 
1} tight and corrosion resistant, always ready for action even after extreme 
s weathering and exposure to wide temperature variations. 





PATENTED NOZZLE. To ensure full fire coverage, Ansul’s patented 
2 nozzles deliver the right kind of-stream for your fire protection problem 
& (low velocity or high velocity, depending on hazard). 





Ansul “Plus Fifty” dry chemical to work immediately—no delay. Cartridge 


3 SEALED PRESSURE CARTRIDGE. A positive activating system puts 
€ 


replacement in the field is simple, no tools are necessary. 





RUGGED CONSTRUCTION. Quality materials and careful workmanship 
4 make it possible for Ansul to back their equipment with a 5-year warranty 
ad —the only one of its kind in the industry. 

















Here is the Big Service Plus 
offered only by Ansul: 


A complete fire protection program Call the Ansul Man! 


for your plant and your employees 


@ Personnel training in your Get in touch with your local Ansul man through the “yellow 
plant by experienced Ansul ages’ or write ANSUL CHEMICAL COMPANY, Fire Equipment 
instructors. Division, Department F-102, Marinette, Wisconsin. 

@ Customer training school at 
Ansul plant, Marinette, Wis- 
consin. Write for schedule 
and registration information. 





@ Visual aids for your safety 
meetings and other training. 





@ in-plant survey to determine 
your fire protection needs. 
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Oil 


BILL MANNING, (above) first 
winner of the Van Dyne 
Scholarship, graduated from 
Elmira Free Academy, where 
he played football and head- 
ed the Student Council. 
Henry B. Van Dyne (left) 
is the Troy, Pa., oil jobber 
who established the fund. 


An oil jobber, who believes that businessmen and corporations 
should aid privately supported liberal arts colleges, has done some- 
thing about it. He has established a four-year, $3,200 scholarship 
at Dartmouth College, Hanover, N. H. 


The donor is Henry B. Van 
Dyne, president of the Van Dyne 
Oil Company Ine., Troy, Pa., 
Tide Water Associated Oil dis- 
tributor in the northern Penn- 
sylvania-southern New York 
state area. The fund will be 
known as the Van Dyne Oil Com- 
pany Scholarship. 

Not only has the fund been set up 
but the first winner of the $800-a- 
year gift has been selected. He is Wil- 
liam Manning, III, son of an Elmira, 
N. Y., policeman. Manning is enter- 
ing college this month. 

Aid Seen Necessary—In announc- 
ing the award, Van Dyne, a Dart- 
mouth graduate, said that both he 
and Osmun Skinner, vice president 
and sales manager, “are firm believers 
in the desirability of corporate aid to 
educational institutions Such as 
Dartmouth, which have stood the test 
of time as leading educational coun- 
terparts to the private corporation in 
the American free enterprise system. 

“Unlike the state universities and 
heavily endowed technical schools, 
most strictly liberal arts colleges face 
a serious financial problem as operat- 
ing costs increase and the buying 
power of endowment income de- 
creases.” 
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They pointed out that tuition and 
other charges to students can not be 
increased to any great extent “without 
closing the doors to worthy and well- 
qualified young men unable to meet 
them.” 





The idea of establishing the 
Van Dyne Oil Co. Scholarship 
came to President Van Dyne as 
he read two of the signed articles 
by Donald C. McGraw, presi- 
dent of the McGraw-Hill Pub- 
lishing Co., that appeared in 
NATIONAL PETROLEUM NEWS 
(NPN, May 12, p. 51; June 23, 
p. 33.) 

Appearing as A Message to 
American Industry, the first 
article highlighted the grave fi- 
nancial problems facing colleges 
and universities because of the 
75% increase in enrollment in 
the 1940-1950 period while in- 
come from funds had risen only 
64%. The second suggested that 
business take up the income lag 
because it was “directly depend- 
ent on higher education to staff 
its increasingly complex and ex- 
acting operations.” 











Jobber Founds College Scholarship 


Covers Full Tuition—The amount 
of the scholarship covers the full four- 
year tuition charge at Dartmouth. The 
only request made by the company is 
that preference should be given to a 
qualified young man living within a 
100-mile radius of Elmira in selecting 
a recipient. This is the territory in 
which all operations of Van Dyne Oil 
Co. are conducted. 

Why Dartmouth?—Dartmouth Col- 
lege was selected, Van Dyne said, 
“because of her exceptionally high 
educational standards and. . . that for 
a period of nearly 200 years, it had 
produced top-quality men with breadth 
of vision and creative competence.” 
Such manpower, he added, is the most 
essential single element to the success 
of any private undertaking. 

Another factor that led Van Dyne 
and his associates to select Dart- 
mouth: They were impressed that the 
New England college, through its Cor- 
poration Plan, is “vigorously seeking a 
closer relationship with business and 
industry.” | 

How To Do It—There’s nothing 
complicated about setting up a scholar- 
ship fund. Said Van Dyne: “The pro- 
cedure for setting up a scholarship— 
large or small—is simplicity itself.” 
All that need be done is: 

—Select a college 

—Decide on the sum to be paid 
into the scholarship each year. 

The officials of any college will 
gladly take of the details, he added. 
“And the gift being tax free,” Van 
Dyne said, “Uncle Sam will practic 
ally match the contribution.” 

Should the donation go into one 
fund or be spread among several col- 
leges? That, according to Van Dyne, 
depends on the size of the corporate 
giver. “In the case of our small opera- 
tion using the 5% yardstick, I feel 
that we can support education to the 
extent of approximately $1,000 a year 
and still meet our obligations to such 
necessary programs as the Red Cross, 
local Community Chests and other 
worthwhile appeals. 

“Were we to split this amount be- 
tween eight or 10, or even two or 
three colleges, the amount allotted to 
any one would be insignificant. On 
the other hand a large corporation 
using the same yardstick might render 
very substantial aid to hundreds of 
institutions on a country-wide basis. 

“In any event, I’m quite sure that 
if corporate executives wait for a per- 
fect aid-to-education plan to appear, 
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ANOTHER WAY YOU SAVE 


i“ Y eee we + setae “a Sst eS eee eee ene 
WATCH OUT FOR KIDS! ‘ Ford Master-Guide Power Steering provides boulevard 


steering ease even under rough off-road conditions 


Now! Steering effort cut 757% 


New Ford Master-Guide Power Steering reduces Master-Guide practically frees the steering wheel from 
tiring road shock. A full-time system, it supplies up to 
75% of the effort required for steering . . .a real boon 
helps driver get more work done! in parking, maneuvering, or off-road driving. By 
reducing driver fatigue, it increases work output and 
lowers your over-all trucking costs. 


manual effort as much as 75%, cuts road shock, 


Forp, pioneer in driver comfort with the Driverized 
Cab, now offers Power Steering for still greater ease 
of control. New Master-Guide is standard on new For complete information, see your Ford Dealer 
Tandem-Axle models with Cargo King V-8 engines, today! Or write: Ford Division, Ford Motor Co., 
available at extra cost on most other Bic Joss. Dept. T-18, Box 658, Dearborn, Michigan. 


» SAVE WITH ALL THREE! 


; 1. Gas-Saving Power! 
2. Driver-Saving Ease! 
Money-Saving Capacities! 
And... Ford Trucks 
last longer, too! 


== FORD 


Power Steering is standard on this new Ford T-800 Tandem-Axle Bic Jos. TRIPLE ECONOMY 


Factory-built for low first cost, the T-800 hauls 60,000 lbs. GCW, carries 
40,000 lbs. GVW. Short-Stroke, Low-FricT1ion 170-h.p. Cargo King V-8 
delivers up to 41% more horsepower per cubic inch displacement than other 
engines in its class, for gas-saving efficiency. 
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here’s why Thermoid MANAGEMENT 
fan belts and radiator hose the patient will die in the interim. It 


seemed to us that we should handle 
. . this problem just as we do all other 
are top TBA items: business problems that must receive 
ae immediate action—figure out the best 
: r , ‘ approach under prevailing circum- 
They are high quality, functional, easily - as and act etieseatinily.” 
installed, expandable. Van Dyne wanted to put this point 
They are backed by specialized merchan- across: The scholarship fund “is not a 
i , : publicity move in any way, shape, or 
dising experience for year ’round sales. 2 
Minimum inventory provides maximum Van Dyne Oil, organized in 1923 
coverage. Assures rapid turnover— | and incorporated in 1929, has been a 
S P | Tide Water Associated Oil distributor 
at good profit. for over 25 years. It has bulk plants 
in Troy and Athens, in Pennsylvania, 
and in Elmira, Binghamton and Na- 
ples, New York. It also owns about 
30 service stations, leasing them to op- 
erators. Other business includes 150 
dealer accounts and some 500 farm 
accounts. 








Military Opposes Limits 
On Residual Oil Imports 


The military has taken a chair on 
the free-trade side of the table in 
the wrangle over imports of foreign 
residual oil. 
In the process, the military men 
torpedoed the “wartime shortage” 
argument of those who would restrict 
imports. 
A memorandum prepared by the 
Pentagon’s Petroleum Logistics Divi- 
sion says: 
e “It appears particularly desirable 
for the U.S. to continue to import 
residual fuel oil in quantities consistent 
with our East Coast demands to en- 
able the U.S. to maintain a supple- 
mentary source of petroleum in peace 
or war and to allow Venezuela to 
continue to buy U.S. products.” 
e “It is considered probable that 
substantial quantities of petroleum will 
continue to flow to the U.S. and allies 
from relatively protected Western 
Hemisphere areas under wartime con- 
ditions.” 
It's good business to do e “For the U.S. to be able to obtain 
: : : these essential petroleum products in 
business with Thermoid. event of a war, the U.S. should take 
Let us show you why. no action that would seriously injure 
political and commercial relations be- 
tween the U.S. and countries with 
petroleum reserves and jeopardize 
these foreign sources of supply.” 
The memorandum is likely to be 
a major factor in deliberations of 
both the government’s Interdepart- 
A principal supplier to the automotive mental Committee on Bituminous Coal 
market for over 50 years. and the more-inclusive Cabinet Com- 

mittee on Energy Supplies and Re- 
Thermoid Co., Special Sales Division, Trenton, New Jersey sources Policy. 
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gallons a day than 
old-fashioned units,” 


i says Mr. E. A. Roehling, President 
Liquid Fuels Company, Chicago, Illinois 


~~ 


LIQUID FU 


“Our Butler truck tank helps us make more deliveries per mile 
of travel,”’ says Mr. Roehling. 


“Its big, 1800-gallon capacity means less backtracking to re- 
load. And its short design enables my drivers to get through 
tight ““T” alleys without backing. The handy rear controls cut 
time on every stop. Drivers can deliver from either side, too. 

“Butler delivered this truck tank from stock— mounted and 
ready to go in just four days after we furnished the chassis.” 

A Butler route-matched fuel oil truck tank can deliver more 
gallons per day with each truck and driver on your routes. 
Write today for complete information. 


BUTLER MANUFACTURING COMPANY 


7454 East 13th Street, Kansas City 26, Missouri 
954 Sixth Avenue, S.E., Minneapolis 14, Minnesota 
913 Avenue W, Ensley, Birmingham 8, Alabama 


Seg, paovwe Dept. 54, Richmond, California 


Another superior Butler fuel oil tank— 
the 1500-gailon Suburban—combines 
streamlined appearance with short design. 


Manufacturers of Oil Equipment ¢ Stee! Buildings * Farm Equipment ¢ Dry Cleaners Equipment * Special Products 
Factories located at Kansas City, Mo. * Galesburg, ill. * Richmond, Calif. + Birmingham, Ala. * Minneapolis, Minn. 
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OIL PROGRESS WEEK 
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OIL PROGRESS WEEK plans are 
discussed by Lewis Oil President Harvey 





LEWIS OIL CO. president, Harvey W. Lewis (standing on wall), and his public VICE PRESIDENT Bill Kane 
relations director Ted Eichelberger (pointing), watch Oil Progress sign going up watches Frank Jarvis affix bumper strip 
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be 


Ww. Lewis (left) and his department heads, (1. to r.) William H. Reich, Wil- 
liam G. Kane, William Mahon, and George H. and John M. Lewis 


A TANK TRUCK DRIVER for 25 years, Andy Kehoe of Lewis Oil (right), 
gives Rear Adm. Edward C. Holden, a Lewis customer, a copy of API booklet 


t 


LEWIS DRIVER, Andy Kehoe, watches as North Hempstead, N.Y., Town- 
ship supervisor Henry A. Sahm signs Oil Progress Week proclamation 
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Lewis Oil Co. of Port Wash- 
ington, Long Island, N.Y., whose 
unofficial motto would seem to 
be “It’s the little things that 
count in customer relations,” is 
doing a thorough job of prepar- 
ing for Oil Progress Week (Oct. 
10-16). 

Lewis, a fuel oil jobber whose 60th 
anniversary is next year, is jumping 
into the Oil Progress Week campaign 
with banners, tank truck advertising 
and newspaper and radio announce- 
ments. Lewis’ tugboat, which tows 
its oil barges in and out of terminals 
on New York harbor to the company 
docks on Manhasset Bay, is also 
emblazoned with a large Oil Progress 
Week banner. 

Perhaps the most eye-catching 
piece of advertising for the industry- 
wide promotion, is a banner on one 
of Lewis’ storage tanks at the terminal. 
Facing Shore Rd., a _ busy Port 
Washington thoroughfare and right 
across from the firm’s Manhasset 
Bay docks, the banner-clad tank can 
be seen not only by motorists driving 
by the company’s yard and offices, 
but by people boating on the bay and 
even by residents of Great Neck, 
across the bay. 

In addition to bumper strips pro- 
claiming Oil Progress Week on its 
fleet of delivery trucks, Lewis will 
distribute to local children comic 
books containing the story of Col. 
Edwin Drake and the first commercial 
well. A Lewis employe will go on 
the air over radio station WTSM in 
Huntington, L.L., to tell the story of 
oil. 

Lewis Oil Co. was founded 59 years 
ago by two brothers, Frank L. and 
George H. Lewis, who were shell 
fishermen on Manhasset Bay. Their 
business was good until the govern- 
ment declared Manhasset Bay waters 
polluted and ordered = shell-fishing 
activities ended there. The Lewis 
brothers knew coal was a popular fuel 
on the Island and when they took their 
last load of shell-fish to New York 
City, they brought back a load of 
coal and started a fuel business. 

With the advent of oil heating for 
homes, the Lewis brothers added fuel 
oil to their line and developed it into 
a 17 million-gal.-a-year business to 
6,500 Long Island home owner and 
wholesale customers. Also in line 
with its “little things that count” 
policy, Lewis distributes free to its 
customers the Lewis Weathervane, a 
several-times-a-year publication with 
information for home owners. 




















Premier's new 3000 barrel 


UOP Fluid Catalytic Cracker 














New Cat Cracker 


Placed in Operation 


By Premier 


By R. P. Hargis, President 
Premier Oil Refining Company of Texas 
Longview, Texas 


PREMIER Oil Refining Company of 

Texas recently completed a multi- 
million dollar expansion program at 
Fort Worth, Texas, making our refin- 
ery there one of the 
most modern in the 
entire Southwestern 
} area. 

The expansion 
program was 
rounded out April 
10 when a 3,000 
B/SD UOP Fluid 
Catalytic Cracking 
unit of the latest 
design went on 
stream. It is de- 
signed to crack 
blended atmospheric and vacuum gas 
oils at a conversion rate of 74 per 
cent into gasoline having 92 clear re- 
search octane rating. 

Installation of the cat cracker, with 
its attendant new polymerization and 
gas concentration facilities—all three 
of which were designed and licensed 
by Universal Oil Products Company 
—brings to six the number of major 
processing units in operation at the 
Fort Worth refinery. Others are a UOP 
Platforming unit, which has a design 
capacity of 1,500 B/SD, a thermal 
cracker, and a crude unit. With these 
facilities, the Fort Worth refinery has 
now become self-sustaining. Its sup- 
ply of crude oil is piped from the 
Ranger Field into Fort Worth. 

Four Reasons for New Unit 

Four major factors motivated our 
thinking about installing a cat cracker 
less than three years after the company 
built the UOP Platforming unit. These 
factors were, in brief: 

1. A cat cracker would enable 
Premier to make greater amounts of 
high quality finished gasolines; it would 
open up new avenues for marketing 
such products as butane-butylene; it 
would put Premier in the position of 
converting excess middle distillates in- 
to marketable products. 

2. It would provide not only the 
Fort Worth refinery but Premier’s 
other Texas refineries at Arp, Baird 
and Longview with a choice gasoline 
blending stock having an F-1 leaded 
octane number of 98 to 100. 

3. It would further improve the 
refinery’s economic position by mak- 
ing possible a larger gasoline yield 





R. P. Hargis 


from the crude run. The overall gaso- 
line yield at the Fort Worth refinery 
was 52 per cent. It was estimated that 
with a cat cracker a gasoline yield of 
67 per cent could be obtained—an esti- 
mate that since has proved to be 
accurate. 

4. A cat cracker would permit op- 
erating the refinery at its crude oil 
capacity of 7,500 B/CD. 

Coincident with the unit going on 
stream, Premier launched an intensive 
newspaper, radio and TV advertising 
campaign to introduce its new “Igni- 
tion Controlled” ethyl gasoline and 
“Dynamic” regular gasoline. We are 
now producing a 95 octane premium 
gasoline and an 86 regular motor fuel 
to meet the ever-increasing demands 
for higher quality gasolines in our 
trade territory. 

We supply approximately 100 inde- 
pendent jobbers and more than 600 
retail outlets in an area extending from 
Shreveport, La., on the east to Abilene, 
Texas, on the west, and from the Red 
River on the north to the central por- 
tion of Texas on the south. 


Octane Ratings Increased 

Gasoline from the cat cracker is be- 
ing transported to the Arp, Baird and 
Longview refineries for use as blend- 
ing stock. This enables these plants to 
increase their octane ratings, and puts 
them in a more advantageous position 
to meet changing market conditions. 

One of the unusual features of our 
new cat cracker is the placement of 
the reactor-regenerator on a structural 
steel skirt instead of having it mounted 
on a concrete base. Another interest- 
ing feature is the suspension of the air 
heater beneath the regenerator. 

All of the pumps and the gas com- 
pressors are located under a reinforced 
concrete structure extending across the 
battery area parallel to the line of 
towers. Most of the heat exchangers, 
surge drums and receivers are placed 
on the roof of the concrete structure. 
This arrangement makes for compact- 
ness and maximum utilization of space, 
and enables our operators to control 
the unit with ease. 

With the cat cracker now on stream, 
we are confident that the Fort Worth 
refinery is equipped to meet a wide 
variety of marketing conditions more 
profitably and with a greater degree of 
flexibility than was ever possible before. 








PREMIER 
INCREASES 
GASOLINE YIELD 
WITH UOP 
FLUID CATALYTIC 
CRACKING UNIT 


designed, engineered and licensed by 


UNIVERSAL 
OIL PRODUCTS 
COMPANY 
30 ALGONQUIN ROAD, 
@ DES PLAINES, ILL., U. 5S. A. 
® taboratories: RIVERSIDE, ILLINOIS 


Universal Service 


Protects Your /nvesimeat 
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Sohio Launches New Additive Gasoline 


Standard Oil Company of Ohio this week enters the highly com- 
petitive gasoline additive race with a new premium motor fuel con- 
taining the non-metallic element boron. Sohio is backing its gaso- 


line with a 
off” luncheons for dealers in 
principal cities of Ohio. 

Sohio, the only major mar- 
keter offering a boron additive, 
said it is willing to grand li- 
censes to other companies out- 
side of its marketing area to re- 
fine and sell the new gasolne, 
“Boron Supreme.” 

Sohio officials say that in no sense 
is the new gasoline to be considered 
the old Sohio Supreme with an addi- 
tive—‘“just another additive.” It is, 
they said, “completely new,” with a 
“special form” of the element boron. 

Major Components — Actual com- 
ponents of “Boron Supreme” are 
secrets that company Officials will not 
reveal. But they do say the new high- 
test product contains three major 
components: 


large-scale ad campaign—using all media—and “kick- 


—The basic gasoline is a new, 
cleaner-burning hydrocarbon formula. 

—The fuel contains aviation anti- 
knock fluid. 

—The “special form” of the ele- 
ment boron. 

It’s on the third component that 
the company is silent. Not only will 
Sohio refuse to elaborate, but it also 
declines to comment on reports that 
it bought large quantities of borax 
from the Borax Co., just prior to 
starting large-scale blending of the 
new fuel at its own refineries. (Boron 
occurs only in combination, as in 
borax and boric acid. Borax a 
crystalline borate of sodium is used as 
a flux and cleaning agent.) 

Nor will Sohio say anything about 
the increased cost of producing the 


new high-test fuel. It does report that 
“Boron Supreme” will not cost more 
—for the time being at least—either 
at tank wagon or retail, than old 
“Sohio Supreme.” 

Ten Years’ Research—Sohio’s new 
product is the result of 10 years of 
study devoted to the “deposit modi- 
fier’ problem. Actual experiments 
with boron began four years ago 
under the direction of Dr. E. C. 
Hughes, director of Sohio’s chemical 
physical research division, and Dr. 
F. J. Sanders, technical manager of 
Sohio’s manufacturing department. 

Lab tests were run On the new fuel, 
then came the field tests. That assign- 
ment was given to Southwest Research 
Corp., engine and gasoline testing 
concern. 

Turnpike Testing—Extensive town 
and open-road driving tests, at low 
and high speeds, were ordered. In 
this stage alone, more than 240,000 
miles of driving were logged on the 
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AMERICA'S FIRST 
SILENT SNOW TIRE! 


Even on dry pavement-— no droning—no moaning—no groaning. 




























New Exclusive Armstrong 
Silent Tread Design Does The Trick 


Multiple rows of staggered grip- 
blocks present a continuous 
smooth surface on dry pavement 
which eliminates road noise — 
yet this tread digs into snow and 
mud giving better traction than 
former snow treads. In fact, new 
Armstrong Silent Storm King 
Tires are so silent they can be 
left on the car all year round! 






















Greatest 
Skid Protection 
in Tire 





High traction in deep snow... 
safer, surer grip 
on packed snow and ice 

Trust Armstrong’s engineering experts to deliver 
the kind of tire your customers have been asking 
for . . . waiting for! The first truly silent snow 
tire with the highest level of tire safety ever 
developed! 

And, they’re backed by a hard-hitting, imagina- 
tive advertising campaign in America’s leading 
magazines. For faster turnover, for fatter profits, 













‘ ) 
stock amazing new Armstrong “Silent Storm wr ian P . y . 
King” tires today! at Qe hE SEE: £, F= 
oe, 1 ae 
24 Month Guarantee et OW SP 
Your serviceable tire will be replaced by a comparative ao @ ° «&*- wo v4 i é 
new tire for the full credit not realized. o. “gt: * L - . s 


©“ SILENT 
STORM KING TIRES 


WEST HAVEN, CONN. * NORWALK, CONN, ¢ NATCHEZ, MISS, ¢ DES MOINES, IOWA ¢ SAN FRANCISCO, CALIF. 
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Oil field favorites...for good reasons 


gi CRANE 


IRON BODY-WEDGE DISC 
clamp gates 


Versatile valves — excellent for crude, fuel, and 
lubricating oil—for air, gas, and gasoline. And use 
them too for steam, hot and cold water... even 
for corrosive chemicals and gasses. Your choice 
of regular patterns, all-iron or brass trimmed. 








stem. On inside screw all-iron valves, an im- 
proved self-draining bonnet prevents entrapment 
of line fluids in the bonnet—protects the threads, 
keeps the stem working smoothly. 


. ( CRANE Dependable valves—pbecause they’re extra 
— rugged, with a strong, reinforced body and husky 


Economical valves—not only in first cost, but 

in upkeep as well. Their compact design means a 

better fit for more places . . . a saving on piping in 

IS many cases. Simplified clamp construction makes 

ORS 225 H}, quick work of normal maintenance—ideal where 
W.0G | iH] frequent cleanout is essential. 


; | uF Bit Ask your Crane Representative for Folder AD 


1667, or write direct. Find out for yourself why 
Crane Wedge Disc Clamp Gate Valves 
come in OS&Y, inside screw, and quick- 
opening patterns, all-iron or brass trim- 


Crane Clamp Gate Valves are the oil field favorite ! 
med, screwed or flanged end. Sizes up cs 


to 4 in. Working pressures up to 150 psi 
saturated steam; 225 psi cold service. 











THE BETTER QUALITY...BIGGER VALUE LINE...IN BRASS, STEEL, IRON 


CRANE VALVES 


CRANE CO., General Offices: 836 S. Michigan Ave., Chicago 5, Illinois 
Branches and Wholesalers Serving All Industrial Areas 


VALVES + FITTINGS © PIPE © PLUMBING HEATING 
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Pennsylvania Turnpike. Cars used for 
test purposes were new Fords, 
Chevrolets, Oldsmobiles, Buicks, 
Cadillacs and Chryslers. 

These turnpike tests, run at 60 
mph, showed that the new fuel gave 
16 miles more per tankful—about 5% 
increase in mileage — than non-boron 
premium gasoline. 

Other tests—both in the lab and in 
the field—showed these added results 
for the new premium product: 

—Ring wear cut by 45%. 

—Improved combustion smooth- 
ness—up to 88% — in critical engines. 

—tThe lessened carbon deposits cut 
the tendency toward preignition. 

Driver Tested —To promote the 
advantages of the new gasoline and to 
avoid having it branded as “just 
another additive” (a consideration 
that held up the marketing end of the 
project for a time), Sohio came up 
with the idea of having the new 
premium driver-tested before public 
introduction. 

Two months ago, limited deliveries 
of “Boron Supreme” were made to 
high-gallonage Sohio stations in the 
state. Drivers who wanted the 
supreme grade then being marketed 
were asked to “try a tank full” of 
what they described as a “new type of 
motor fuel.” Sohio said 1,309 of 
them took up the invitation. 

Motorists, who paid premium-grade 
prices for the fuel were told nothing— 
the name of the product was not 
mentioned nor were any claims made. 
It was a “see-for-yourself” sort of 
thing. They were, however, given a 
card containing several questions, and 
were asked to mail it in after they had 
tested the new fuel. On the card were 
such questions as: 

—Does your car give better mile- 
age with this new motor fuel? 

—Does it give more power? 

—Does the motor run quieter? 

Not until the results came streaming 
in did Sohio announce its new fuel. 
And with some pride, because 2 out 
of 3 drivers who had given the fuel a 
road test in their own cars, according 
to Sohio, claimed they got better per- 
formance. 

Product Promotion—Promotion of 
Sohio’s new high-test “gas” includes 
the use of: 

e Teasers. These were used before 
the actual announcement of the new 
product. They consisted only of the 
word, “Boron” and were spread across 
the state on billboards. No further 
explanation was given. 

e Kick-off luncheons. The first 
was held last week in Cleveland’s 
Masonic Auditorium where 2,500 


EASIEST PUMP 
TO OPERATE 


Readily pumped from 
difficult positions — better 
thon 21 gallons per min- 
ute with ordinary effort. 





CONSTANT 
FLOW 


Pumps on both strokes 
— no waste motion. Quick, 
clean, safe transfer from 
drums and skid tanks. 


DOUBLE-ACTION 
PISTON TYPE 
TRANSFER PUMP 


Here’s a high capacity self- 
priming pump engineered 
and built to stand-up under 
hardest everyday pounding 
It’s the least complicated 
pump of its type — features 
positive displacement auto- 
motive type piston and ring 
—no diaphragms or cup 
leathers to break down. 
Every detail reflects true 
Bennett quality... time- 
tested Bennett features. 


Light-weight die-cast alu- 
minum. Corrosion resistant 
brass cylinders. Stainless 
steel fe co Bung adapter 
adjusts on intake, 1%” or 2” 
openings. Shielded against 
water, air-vented for easy 
pumping. Non-siphoning 
ose OT spout. 


Write For Full Information. 


JOHN WOOD COMPANY, Bennett Pump Division 





Sohio dealers and their wives ate, saw 


Muskegon, Michigan + Offices In Principal Cities 
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your outlets ..-with the 
Gilbarco Twosome 





Here’s the way to serve more cars...increase gasoline 





sales volume. The Gilbarco Twosome gives you two outlets 
instead of one, yet occupies only slightly more island 
space than the conventional single hose pump. 
Model 924 delivers two grades of gasoline through two outlets, 
Model 914 one grade through two. Both are also available 


for remote control. Where space is at a premium, 


Gilbarco Twosomes are the answer. 





Check these features which make Twosomes 
the outstanding double-outlet pumps: 


@ Both sides of the island can be served 
with both outlets, since Twosomes are 
truly double-duty pumps. 


@ With the two-product model — 924— 
you can serve either grade of gasoline 
to any customer within range of 
the long extension hoses. 


@ Occupies 40% less island space than, 
two single pumps. Same height 
and depth as single pumps, 
no widening of islands necessary. 

















@ Increases island pumping 


capacity up to 100%. Gilbert & Barker 


@ Constructed with same interchangeable, Manufacturing Company 
‘dependable components as all West Springfield, Mass. 
Gilbarco pumps. Toronto, Canada 
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movies dramatizing the performance 
characteristics of the new fuel, and 
watched a two-hour-long professional 
show, with the actors going through 
sample, and often comical, sales 
routines. Luncheons were being given 
this week in Akron, Toledo, Colum- 
bus, and Cincinnati. 

e Newspaper ads. Early this week, 
the new product was introduced via 
full-page color ads. This campaign 
is backed by announcements on radio 
and television, plus direct-mail adver- 
tising. 

@ Magazines. Sohio will go in for 
its first national gasoline ad campaign 
in the Oct. 4 issue of Life. A full- 
page color spread is being used, with 
the ad leading off with this claim: 
“World’s First Boron Gasoline.” 

e Television. With Joe E. Brown 
as master of ceremonies, and other 
big-name stars taking part, Sohio will 
use a state-wide TV network to 
present a half-hour show. Date and 
time: Oct. 24 at 9 p.m. 

Sohio officials are acutely conscious, 
although they will not say so for 
publication, that Sohio will not be 


alone in the boron gasoline field for 
long. Their ad in Life contains a foot- 
note that the company is willing to 
license other companies to refine and 
sell their new product. 

And at the Cleveland dealer 
luncheon, R. G. Tracy, Cleveland 
division sales manager, said he thought 
Sohio dealers would have “at least six 
months—maybe six years—jump on 
the boron gasoline fields.” 


Ellis Seeks Means 
For Jobber Tax Refunds 


Otis H. Ellis, as part of a search 
for legal means of obtaining tax re- 
funds, is seeking information from 
state jobber associations on blending 
of gasoline with other fuels by their 
members. 

The National Oil Jobbers Council 
general counsel said some South 
Carolina jobbers are manufacturing 
tractor fuels by blending kerosine 
with gasoline. Under the state law, 


they can obtain state tax refunds for 
the gasoline in such a mixture, but can 
get no refund of the 2¢ federal tax 
previously paid on the gasoline. 

The language in the new federal 
tax code, taken in conjunction with 
the language of the new excise tax 
bill, may provide a means of obtaining 
refunds. 

Ellis said he has taken up the matter 
with the Internal Revenue Service, 
asking for legal interpretations of the 
new statute. But he has been advised 
that no special rulings will be made 
until after all implementing regula- 
tions for the new code are completed. 

“Until I can obtain this ruling, it is 
suggested that any jobbers who are 
using tax-paid gasoline as a compo- 
nent in mixing fuels which are sold 
for nontaxable uses should keep an 
accurate record of the gasoline so 
used, purchasers to whom the blend is 
sold, dates of sales and other informa- 
tion,” Ellis advised. 

“Accurate records of private-blend 
‘special motor fuels’ sales should be 
kept in order to obtain a refund on the 
gasoline portion of such mixture.” 
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PIPE LINES 


Canadian Gas Support 


Growing on West Coast 


Pressure is building for natural gas 
imports from Canada into the U. S. 

West Coast and Canadian gas men 
are joining forces in the continuing 
attempt to bring gas into the Pacific 
Northwest. Fuel oil distributors in the 
Northwest already have a battle ahead 
to protect their markets from domestic 
gas destined to come by a new pipe 
line from the San Juan Basin. 

In the more distant future, a pro- 
posed pipe line from Alberta to eastern 
Canada could mean a campaign for 
imports of Canadian gas into the east- 
ern U.S. 

Delegates representing major Cal- 
ifornia gas companies at the Pacific 
Coast Gas Assn. convention early this 
month in Vancouver, B.C., see a de- 
veloping market for British Columbia 
gas in northern and possibly southern 
California. 

The attitude of Guy Wadsworth, 
president of the Southern Counties 
Gas Corp., is typical of that held by 
California delegates who predict a 
strong future in natural gas develop- 
ment of the Peace River area in Can- 
ada. Wadsworth, a leader in the fight 
to have the U.S. Federal Power Com- 
mission repeal a recent verdict denying 
Canadian natural gas a Pacific North- 
west outlet, has this to say: 

“We are afraid that should the 
Pacific Northwest be supplied from 
Texas, New Mexico and San Juan that 
industrial growth could cause our sup- 
plies of natural gas to be raided, there- 
by leaving California in a most awk- 
ward position.” 

And from F. M. Banks, president of 
Southern California Gas Co.: 

“Growth in California could utilize 
Canadian gas and make it a sound in- 
vestment. You (Canada) are now sup- 
plying the U.S. with nickel and pulp 
and I’m convinced your natural gas 
will move to the markets. The present 
problem is one of meeting price com- 
petition. There is no doubt about the 
U.S. being able to use Canada’s natural 
gas. The thing is to make it econom- 
ically worth our while.” 

Pool Suggested—But this stand was 
opposed by Henry Gellert, vice pres- 
ident of Seattle Gas, who claims Peace 
River gas would come over a perilous 
route that would not assure his com- 
pany of continuous service. He said: 

“What there should be is a United 
States-Canadian government deal guar- 
anteeing us a constant supply. I don’t 
want to be in a position where in- 
creased need for gas caused by the 
growth of Canadian industry might cut 








y HYDRAULIC POWER 





your Bebe, buy for 


“OPERATE PRODUCT PUMPS ... HOSE REELS 


Equip your fleet with new Roper Pump-Motors — the hydraulic power units 
designed especially for fuel transfer applications. Compact and rugged, these 
pump-motors offer greater flexibility and convenience of hook-up... operate 
at slow speeds... increase product pump life... are Jess costly to operate in 
the long run. Ideal for operating both product pumps and hose reels, you'll 
find Roper Pump-Motors your best buy in hydraulic power. Get all the facts 


... today! 


COST-SAVING FEATURES 


@ Operates one or more pumps or reels 
@ Eliminates auxiliary engines 
@ System increases product pump life 


@ Explosion-proof at no extra cost 


Write for Bulletin or see your 
Roper Distributor 


GEO. D. ROPER CORPORATION 


479 Blackhawk Park A 
Rockford, Ilinois 
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@ Offers greater flexibility and convenience 
@ Power input is smooth, shockless 
@ Drives other.makes of pumps 


@ Convenient dual system for split loads 


Kota ty Pumps 
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For LUCKY 
OIL MEN... 


an easier life! 


Thousands of lucky fuel oil men have discovered that 
Ardmore Power pays off in less than a single season. 
Ardmore Power is safe, smooth, sure. Ardmore per- 
formance lightens each day’s work, earns repeat 
profits. 

There is still time, before the snow flies, to equip your 
trucks with Ardmore precision-built power reels. 
Call your qualified Ardmore Distributor or drop us 


a line. Complete new catalog on request. 


ARDMORE PRODUCTS 


2040 Carroll Ave., Chicago 12, Haymarket 1-2718 
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off my supply from the Peace River 
area. Under the present set-up, this is 
entirely possible. 

“What I would like to see is a grid, 
then a pool made of natural gas re- 
sources of both countries so that it 
could be piped anywhere at minimum 
cost.” 

In New Orleans last week, N. E. 
Tanner, president of Trans-Canada 
Pipe Lines, Ltd., called for a U.S. and 
Canadian program for “free exchange” 
of gas and oil products, in a speech be- 
fore the Independent Natural Gas 
Assn. of America. 

Tanner, whose company has been 
authorized to build a 2,000-mile pipe 
line system to transport natural gas 
from fields in western Canada to east- 
ern Canadian markets, also urged that 
natural gas not be stifled by unneces- 
sary government regulation. 

Discusses Decision — During his 
address, Tanner commented on the 
FPC decision against Westcoast Trans- 
mission Co.’s application to pipe Can- 
adian gas to the Pacific Northwest 
“mainly on the basis that the U.S. con- 
sumers should not be dependent solely 
upon a foreign supply of gas.” 

He noted that the Peace River area 
has established gas reserves in excess 
of 4 trillion cu. ft. and that they are 
continuing to grow. The Pacific North- 
west is a natural market that “could be 
served very economically.” But now, 
“because of man-made barriers,” this 
transaction cannot take place. 

Reviewing development of natural 
gas and oil reserves in Canada, Tan- 
ner said official government estimates 
place Alberta’s natural gas reserves, 
as of 1954, at 13.4 million cu. ft. The 
Canadian government also has es- 
timated an annual increase in re- 
serves of approximately 1.3 million 
cu. ft. for the future. And, comments 
Tanner, “This rate appears to have 
been exceeded already for the pres- 
ent year.” 

On the proposed pipe line to the 
east, Tanner said, “Present scheduling 
calls for commencement of construc- 
tion on the main line project in the 
spring of 1955, with a completion date 
to Winnipeg and south to Emerson in 
November of the same year. It also is 
our intention to extend lines north and 
east of Toronto during 1955 to serve 
those areas with available U.S. gas 
until Alberta gas reaches the area. 

“By this means, many areas will be 
served a year in advance and a much 
larger market will have been devel- 
oped. The remainder of the line as 
presently contemplated will reach 
Toronto and possibly Montreal by 
Nov. 1, 1956, making it possible to 
serve the whole area by that time.” 
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EQUIPMENT 


Cleaner for Upholstery 

Designed for cleaning automobile 
upholstery and interiors, a new light- 
weight portable machine is “hand- 
sized” and has a power unit that 
weighs only 6 lb. Shampooing action 
of the nylon bristles, says the manu- 
facturer, makes use safe for delicate 
fabrics. Important features: special 
built-in pump to give accurate solu- 
tion flow at the point of work, clear 
plastic hose from tank to unit that 
gives maneuverability and won’t mar 
furnishings, and a motor that operates 
from any standard light socket. Multi- 
Clean Products, Inc. 


Circle No. 1 on Reply Coupon 


Loading by Electricity 


Simple installation is a talking point 
for the new “Electro-Loader” lift. No 
ground excavation or special founda- 


tion is necessary and the lift may be 
installed in any convenient spot. An 
electric motor operating a simple 
cable mechanism provides lifting 
power. The cable raises a checkered 
steel plate platform to any level up 
to about 6 ft. The manufacturer says 
the one standard and two special 
models now in production will meet 
most installation requirements. Globe 
Hoist Co. 


Circle No. 2 on Reply Coupon 


Doors for Shelf Units 


A line of double swinging doors is 
being marketed for use with Equipto 
steel shelving units. Made to fit any 
of the company’s shelving and counter 
units used for storage or display 
purposes, each door is equipped with 
a three-point locking device and a 
built-in lock. The doors are reinforced 
on the inside to prevent warping and 
each pair is hung in its own frame to 
prevent sagging. Equipto division of 
Aurora Equipment Co. 

Circle No. 3 on Reply Coupon 


Easy Truck Changer 


A “giant” bead loosener is designed 
to ease the job of changing truck, bus 
and “off-the-road” equipment tires. 
The tool exerts up to 10,000 Ib. pres- 
sure to loosen both beads if the wheel 
is off or to free the outside bead if 
the wheel is on the vehicle. A long 
arm provides leverage necessary to 
force tapered steel fingers between 
tire bead and rim flange. A screw 
operated by a ratchet or power impact 
wrench then breaks the bead away 
from the rim. An adapter is avail- 
able for wheels with extended hubs. 
Bishman Manufacturing Co. 


Circle No. 4 on Reply Coupon 


Cabinet For Flammables 


Safe storage space for small quanti- 
ties of flammable liquids kept around 
a bulk plant or service station is 
claimed for a cabinet the manufac- 
turer says is designed to specifications 
of the National Fire Protection Assn. 
and the National Board of Under- 
writers. The steel unit provides stor- 
age space for 45 gal. and the words 
“Flammable. Keep Fire Away” are 
stenciled on the double doors. Pro- 
tectoseal Co. 


Circle No. 5 on Reply Coupon 


Swivel Helps Dealer 


Attached to the gasoline pump hose 
at either the nozzle or pump end, a 
new swivel connection makes 
awkward car filler openings easier to 
reach. The manufacturer says it also 
prolongs the life of the hose by 
eliminating kinks and twists. The 
lightweight aluminum swivel rotates 
completely in all directions and is 
available in various sizes. Buckeye 
Iron & Brass Works. 


Circle No. 6 on Reply Coupon 
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PERSONALS 





Ralph L. Watts 
of the Watts Co., 
Houston, Tex., is 
factory represen- 
tative for the 
Wheaton Brass 
Works in Louisi- 
ana and the Texas 
Gulf Coast area. 
Watts has a back- 
ground of experi- 
ence in the oil 
business and 
holds a degree in petroleum engineer- 
ing. Wheaton manufactures bulk plant 
loading assemblies, couplings, joints 
and other oil marketing equipment. 

7 

Stanley Shea and Lynn Churchwell 
have joined the sales force of Bishman 
Manufacturing Co., tire and battery 
service equipment maker located at 
Osseo, Minn. Shea will work out of 
Los Angeles and assist Southern Cali- 
fornia jobbers in marketing the Bish- 
man line. Churchwell, who lives in 
Lone Fountain, Va., will do the same 
job in Virginia and North Carolina. 


R. L. Watts 


C. W. Goode H. J. Smith 


C. Weston Goode and H. J. Smith 
are district sales managers for Gustin- 
Bacon Manufacturing Co. in the 
southeastern and Kansas City terri- 
tories, respectively. Gustin-Bacon 
manufactures glass fiber insulations 
and pipe couplings, among other 
products. Goode, who will have head- 
quarters in Atlanta, Ga., has been 
with the company since 1944 and 
Smith since 1949. 

+ 


G. D. Partridge’s transfer from dis- 
trict manager at Cincinnati for Inter- 
national trucks to district manager 
at Detroit has set in motion a series 
of promotions. E. D. Maher, former 
assistant manager at Cincinnati, 
moves up to Partridge’s old job. E. W. 
Dodson, former branch manager at 
Charlotte, N. C., takes over Dodson’s 
previous post. R. W. Stiegler, former 
assistant district manager at New Or- 
leans, goes to Dallas in the same ca- 
pacity and R. V. Ruth, previously 
branch manager at Cincinnati, suc- 
ceeds Stiegler at New Orleans. 
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bulk plant equipment. 





Oil Men Launch Marketing Equipment Firm 


@ Three oil men have joined forces to form the Petroleum Equipment 
Co. in Cincinnati, Ohio. President Carl G. Heitzler (left) and Allan H. 
Metzger, secretary, are shown signing a lease for the company’s headquarters 
at 2143 Kindel Ave. The firm will concentrate on service station and 
Paul Mercer, vice president and general manager, 
will be in charge of the company’s physical operation. Heitzler, a 23-year 
veteran in the oil industry, has served with Allied Oil Co. in Cleveland 
and with Ashland Oil. He now is president of Petroleum Service Co. of 
Ohio, gasoline and oil distributor in Ohio, Indiana and Kentucky, the same 
area in which the equipment company will operate. He is a member of 
the American Petroleum Institute Marketing Division and the Cincinnati, 
Chicago, Indianapolis, Ft. Wayne and Toledo Oil Clubs. 
secretary of the Petroleum Service Co. and is a Cincinnati aitorney. 
Mercer has spent many years in the sales and service fields of the oil industry. 


Metzger is 








NEWS OF MANUFACTURERS 





Omaha Plant Wins 


The Omaha plant of the Fruehauf 
Trailer Co. won the 1953 competition 
for best safety record in any Fruehauf 
plant. Eight other Fruehauf plants par- 
ticipated in the contest, for which the 
Omaha plant now holds possession of 
a 40-in. trophy presented by Roy 
Fruehauf, company president. The 
Omaha plant did not have a single 
lost-time accident during a 12-month 
period. 


Trucks To Haul Fuel Oil 

American Potash & Chemical Corp. 
has announced it will experiment 
with the idea of transporting fuel oil 
by truck instead of railroad tank car 
to its Trona, Calif., plant, from Los 
Angeles. Two tank-and-trailer units 
are being leased by the company and 


test runs will start in September on an 
around-the-clock basis. 


Buda Distributor Appointed 


Clark-Hopkins Equipment Corp., 
Philadelphia, will distribute the fork 
lift truck line of the Allis-Chalmers 
Buda division in Eastern Pennsylvania, 
southern New Jersey and Delaware. 
Buda has made fork lift trucks ranging 
in capacity from 2,000 to 20,000 Ib. 
since 1948. 


Neptune Moves 


The Neptune Meter Co. has moved 
its national headquarters and New 
York sales office from 50 West SOth 
St., to 19 W. 50th St., in New York 
City. The company is the world’s 
largest manufacturer of liquid measur- 
ing devices for oil, water and other 
industrial liquids. 
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The need for blood is greater than ever, not only for men 
wounded in combat, but here at home. . . to cure disease, to meet 
accidents and disasters, and to prepare for civil defense. 


Our quota can ONLY be met, if those who give keep on 
giving . . . regularly! 


You CAN give more than once . . . as often as every three months 
with complete personal safety. The more often you give the more often 
you save a life. For every pint of blood you give goes to someone 

who needs it desperately. 


Remember . . . once is NOT enough. Give blood again and again! 
Call your Red Cross, Armed Forces or Community Blood Donor Center 
for an appointment to give blood today. 


GIVE 
BLOOD 


.. give it again and again 
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BUSINESS EXECUTIVES! 
CHECK THESE QUESTIONS 


If you can answer “yes” to most of them, 
you—and your company—are doing a needed 
job for the National Blood Program. 





HAVE YOU GIVEN YOUR EMPLOYEES TIME 
OFF TO MAKE BLOOD DONATIONS? 


HAS YOUR COMPANY GIVEN ANY RECOG- 
NITION TO DONORS? 


DO YOU HAVE A BLOOD DONOR HONOR 
ROLL IN YOUR COMPANY? 


HAVE YOU ARRANGED TO HAVE A BLOOD- 
MOBILE MAKE REGULAR VISITS? 


HAS YOUR MANAGEMENT ENDORSED THE 
LOCAL BLOOD DONOR PROGRAM? 


HAVE YOU INFORMED EMPLOYEES OF YOUR 
COMPANY'S PLAN OF CO-OPERATION? 


WAS THIS INFORMATION GIVEN THROUGH 
PLAN BULLETIN OR HOUSE MAGAZINE? 


HAVE YOU CONDUCTED A DONOR PLEDGE 
CAMPAIGN IN YOUR COMPANY? 


HAVE YOU SET UP A LIST OF VOLUNTEERS 
SO THAT EFFICIENT PLANS CAN BE MADE 
FOR SCHEDULING DONORS? 


Remember, as long as a single pint of blood 
may mean the difference between life and 
death for any American . . . the need for 
blood is urgent! 


NATIONAL BLOOD PROGRAM 
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ael@iNhe .. interoreting the oil news 
Atlantic Coast 


By Raymond E. Bjorkback 


Jobber Expands Plant 


Newcomer Oil Co., Elizabethtown, 
Pa., distributor, is building a 100,000- 
gal. bulk plant at York, Pa., where it 
took over the business of the National 
Independent Oil Co., Inc., last July 1. 

On the same tract, it is erecting a 
warehouse and two-bay service sta- 
tion. The plant is to go into operation 
about Nov. 1. 

In the meantime, Newcomer is rent- 
ing National Independent’s tankage— 
about 60,000 gal.—on a smaller site. 

This marketer gradually has built 
business, largely gasoline distribution, 
in the York area over the last five 
years. Besides adding National Inde- 
pendent’s exclusively farm and com- 
mercial accounts, it has Jeased five 
service stations in the York area since 
July 1. 

But it has found the 25-mi. haul to 
York from its 187,000-gal. bulk plant 
at Elizabethtown “too long” for eco- 
nomic distribution, and therefore is 
building the new bulk plant at York. 

Ira E. Newcomer, a director of the 
Pennsylvania Petroleum Assn., is sole 
owner of the 28-year-old company 
which bears his name. It distributes 
products of Richfield Oil Corp. of 
New York. 

As of Oct. 1, Newcomer Oil will be 
incorporated. It has an annual volume 
of 4 million gal. of gasoline, kerosine 
and No. 2 fuel oil, and serves 21 gaso- 
line outlets. 

At York, it is retaining National 
Independent’s employes, headed by 
George Orrick, manager. The late 
Harry Neller was president of Na- 
tional Independent, which was sup- 
plied by Crown Central Petroleum 
Corp. 


Clearing the Air 


Recent legislative steps toward a 
New Jersey-New York State study 
of air pollution find the industry way 
ahead of the legislators and state 
officials. 

New York’s legislature has author- 
ized an appropriation of $30,000 for a 
two-state study on condition New Jer- 
sey did likewise. And a companion 
bill was on New Jersey Gov. Robert 
B. Meyner’s “must” list for the special 
legislative session he called last week. 
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For years, however, oil companies 
with refineries in the New York- 
Philadelphia area have been spending 
millions to prevent the escape of odor- 
ous or toxic fumes into the atmosphere 
from their plants, and to control 
waste in plant discharge waters. 

This probably is one good reason 
that the industry has escaped being 
called an unwelcome neighbor in the 
two heavily populated metropolitan 
areas and adjoining rural sections. 

A good example of the lengths to 
which the industry has gone in plant 
waste control is provided by one of 
the smaller of the companies involved, 
Sun Oil. 

During the last 14 years, Sun has 
spent an estimated $3 million for 
changes in plant process units to con- 
trol wastes, for pollution abatement 
projects and drainage systems. 

In addition, it has been spending 
more than $200,000 annually on oper- 
ation and maintenance of waste con- 
trol equipment and research and de- 
velopment work on new control 
methods. 

Since 1943, Sun has been watching 
climatic conditions in New Jersey 
across the Delaware River from its 
Marcus Hook, Pa., refinery, from a 
weather station on a farm. 

The station was established when a 
wartime condition of atmospheric con- 
tamination was blamed for severe crop 
losses, death of livestock and human 
illnesses in southwestern New Jersey. 

The damaging agent was identified, 
in September, 1945, as fluorine gas, a 
chemical involved in atomic bomb 
manufacture. Thus petroleum plants 
were found not at fault. But Sun has 
continued to keep two men on pollu- 
tion field work in the area. 

One is E. L. Ratledge, an agricul- 
ture graduate of the University of 
Delaware. The other is H. K. Steptoe, 
a chemical engineer. They use an 
automobile outfitted with air sampling 
and testing equipment. 


Oil Heat Broadside 


Rhode Island fuel oil marketers are 
promoting oil heat, over gas with the 
theme, “To be Sure, Insist on Oil 
Heat.” Bulk of the campaign budget 
is being spent on advertising in metro- 
politan newspapers. Supplementing this 
are radio commercials and truck and 
service car bumper strip advertising. 

Copy says oil heat is more economi- 
cal than gas by 40% in the Provi- 
dence area and 38% in the Blackstone 
Valley area. 

Other advantages emphasized for 
oil are cleanliness, safety, convenience, 
dependability and the fact that the 
consumer has choice of dealer, brand 
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of product and brand of equipment. 

The entire campaign has been copy- 
righted by a Providence advertising 
agency. 

Members of the campaign finance 
committee are Joseph Olney, Eastern 
Coal and Oil Co.; Francis Gilbane of 
F. Gilbane, Inc.; James Leary of Lam- 
son Oil Co., and Fred Wetstine, Kalla- 
her Coal Co. 

Comprising the advertising commit- 
tee are Arthur J. DeBlois, Jr., DeBlois 
Petroleum Service Co.; Reid West- 
moreland, Lamson Oil; Ted Beehr, 
Maynard & Co., and John J. Gill, 
Petroleum Heat and Power Co. 


Midwest 


By Leonard Castle 


Two Gloomy Factors 


In a study of today’s marketing 
conditions, H. H. Hahn, secretary of 
the Nebraska Petroleum Marketers, 
Inc., concludes that “oversupply and 
diminishing demand are factors that 
discourage optimism in oil market- 
ing.” 

“The oil industry,” he writes, “has 
demonstrated it can produce more 
products than the public can use— 
even in prosperous (inflationary) per- 
iods. Production, or refining, in excess 
of the amount that can be consumed 
or marketed in an orderly manner is 
wasteful. But, efforts at conservation 
have been faltering—and ineffective.” 

He reports that total gasoline im- 
ports into Nebraska during the first 
six months of 1954 were 3,000,000 
gal. less than for the same period last 
year and describes the figures as “dis- 
couraging,” particularly since the 
state has more registered motor ve- 
hicles and more tractors on the farms. 

“There’s no shortage of products,” 
Hahn declares. “Quite the contrary. 
We have a tremendous surplus of re- 
fined oils. It’s not quite as large as it 
was a while ago but the period of peak 
consumption is coming to a close.” 

Demand has not been stimulated 
by “distress products and bargain 
prices,” he observes, noting that a cut 
price may, and often does, destroy 
all possibility of profitable marketing 
for the affected dealers and jobbers 
but doesn’t spur the public to drive 
more miles, or plow additional acres, 
to use more gasoline. 
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“The weather and business condi- 
tions, i.e., the amount of cash-in-the- 
pocket, are far more influential in de- 
termining the use of petroleum prod- 
ucts than reduced prices or inflated 
inventories,” Hahn comments. 

Farm income has declined 14% 
during the past year, he reports, while 
weather conditions have been bad in 
large sections of the Cornbelt. Corn 
losses will further depress farm in- 
come and purchasing power. Added 
to this is the fact that surrounding 
“lower tax states” are draining off 
considerable business from Nebraska 
along the borders of South Dakota, 
Iowa, Missouri, Kansas and Wyo- 
ming. 

“The same conditions which dis- 
courage use of more oil products op- 
erate also to slow up collections of 
book accounts,” Hahn says. “And, the 
impact of competing fuels, such as 
LP-gas and natural gas, should not 
be overlooked. 

“The conditions which reduce de- 
mand do not, in themselves, bring 
about a corresponding reduction in 
the cost of doing business. In fact, 
reduced volume increases the per unit 
cost of operations.” 

Under these circumstances, he 
says, it is not surprising that distressed 
marketers, both dealers and jobbers, 
should look for panaceas to relieve 
their ills, such as a proposal for state 
laws to require the licensing of all 
service station operators. 

But, he summarizes, “it is ex- 
tremely doubtful that many people in 
the oil industry really believe that 
licensing, or any other form of gov- 
ernment control, would alleviate the 
pains of oil marketing.” 


Privacy and Safety 


A major company marketing in the 
Midwest is considering the possibility 
of changing its basic service station 
design to include a small private of- 
fice for the dealer, especially in metro- 
politan areas. 

There are two main reasons for the 
proposed change: First, the dealer 
needs privacy for handling his book- 
keeping and other confidential busi- 
ness matters, and, second, as a secur- 
ity measure against holdups, which 
are becoming more prevalent among 
service stations in metropolitan areas. 

“The dealer needs a private office 
for his paper work,” said a marketing 
executive of this company. “When 
they work in the display room there 
are too many interruptions. This often 
causes loss of business because the 
dealer becomes irritated and, in turn, 
makes the customer angry. Also, the 
constant interruptions mean loss of 


efficiency because the dealer falls be- 
hind with his paper work and must 
work twice as hard later to catch up.” 

He noted that holdups, particularly 
in such areas as Chicago, are becom- 
ing more and more of a hazard as 
bandits find out the time the dealer 
usually counts his receipts. If the 
dealer had a private office, he said, 
he could work in seclusion behind a 
closed door. 

The dealer’s office, if it is included 
in future construction plans, will be 
small—just large enough for a desk 
and a chair. A larger office, the com- 
pany feels, would encourage loitering. 


Pacific Coast 


By Charles Pollak 


Revamping the Fire Code 


California oil men—Los Angeles 
Basin marketers in particular—will be 
watching closely when proposed re- 
visions of the city’s fire code are 
thrashed out at an Oct. 5 meeting be- 
tween city, county and Long Beach 
fire prevention officials and oil indus- 
try delegates. 

Los Angeles fire department experts 
have worked up a voluminous rewrite 
of the code and want to discuss its 
flammable liquids sections with the 
industry. All concerned will be in 
agreement on at least one point as 
the conference begins: the present 
code hasn’t been changed in two dec- 
ades and needs a face-lifting. 

As one city fire prevention official 
expressed it, “Many _ industries 
wouldn’t be able to operate if the fire 
department enforced the letter of the 
law.” He said that realistic enforce- 
ment is made possible only through 
granting innumerable variances and 
exceptions to some of the code’s pro- 
visions. 

The rough draft of the department's 
revised code provides for unlimited 
underground gasoline storage at serv- 
ice stations as long as tanks are kept 
a proper distance from buildings. At 
present, storage is limited to 10,000 
gal. unless a station has a perimeter 
greater than 400 ft.—and few stations 
do. 

Also contemplated is a change 
which would permit interconnection 
of service station tanks, something 
that is not allowed now. 
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The city fire officials expect to 
leave a loophole in the new law to 
permit use of aluminum truck cargo 
tanks, but the loophole will be a nar- 
row one. The code probably will be 
worded so as to permit tanks to be 
made of “other metals” as long as 
they measure up to the strength of 
steel. 

Thus, a tank of 1,200 gal. or larger 
would have to be fabricated of a 
metal comparable in strength to 10- 
gauge, U.S. standard, blue-annealed 
steel plate. Tanks subdivided into 
compartments of 600 gal. or less 
would have to compare with those 
made of 12-gauge steel. 

The Pacific Coast Assn. of Fire 
Chiefs wants the oil industry to prove 
that aluminum tanks are no more 
hazardous than steel ones. The oil in- 
dustry’s position is that certain alumi- 
num alloys have the approval of the 
authoritative National Fire Protection 
Assn, 

Consequently, Western Oil and Gas 
Assn. has asked NFPA to carry out 
a thorough, absolutely impartial test 
of aluminum tanks, and an NFPA 
subcommittee is going to do just that. 
The aluminum fabricators, the petrol- 
eum common carriers and the oil 
companies—in that order—are inter- 
ested in gaining Los Angeles’ accept- 
ance of the tanks. 

For all oil truckers the prize is the 
15% greater gallonage payload which 
aluminum equipment makes possible. 


Lessons from Fire—The final draft 
of the code may incorporate revisions 
based on lessons learned from the 
June 25 fire which engulfed Tide 
Water Associated Oil Co.’s marine 
terminal and tank farm at Los Ange- 
les harbor. 

That installation was built in 100% 
compliance with fire prevention stand- 
ards of the 1920s. This included a 
20-ft concrete fire wall around its 
600,000-bbl. tankage. However, city 
officials say today that while the wall 
contained the fire, it also kept firemen 
from reaching the interior of the tank 
farm. 

In addition, the wall did not permit 
the vast quantities of foam and water 
poured on the fire to drain off, thus 
multiplying the difficulties of access 
to the burning tanks. 

As a result, fire authorities will re- 
view the entire range of problems in- 
volved with tank farm construction— 
tank spacing, roofs and grounding, 
vapor removal, dikes, piping, valves 
and drainage. 

The city and county firemen also 
hope to discuss the code as it will 
apply to pipe lines, refineries, bulk 
plants and natural gasoline plants. 
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NPN and Platt’s 0) 


Service, 330 West 42nd St., New York (36), LOngacre 


i ie inca i os hee 
‘Gas’ Easy In Face Of High Inventories 


From the Gulf Coast to Boston, it was open 
season on new gasoline business last week. The 
nation’s marketers are holding the bag on a 13- 
million-bbl. bulge in gasoline inventories this fall 
over a year ago. And all through the Midwest, over 
much of the states of Texas and New Jersey, at 
Boston, Hartford, Houston, Miami and Wichita— 
“discounts” to move gasoline were the order’ of 
the day. 

Other price and supply developments: 

e No. 6 fuel up 5¢ to $1.20 bbl. for Oklahoma 
shipments. 

e Propane slated for Oct. 1 hike of 0.5¢ gal. 
at Gulf and East Coast points (see p. 50). 

e Terminal operators queasy as No. 2 fuel 
stocks build, and resellers hold off buying. 

Cargo traders at the Gulf said flatly that the so-called 
gasoline “season” was “over,” something that marketers 
in the Midwest have felt for weeks. At the Gulf, there were 
first indications that refiners were willing to come up with 
hard-to-find winter No. 2 fuel for cargo loading—if they 
also could move some gasoline. No price cuts, but a con- 
cession here and there on supply. 

In the Midwest, the gasoline situation had descended to 
a dog-eat-dog fight for commercial consumer business. 
There also was the threat of impending reductions to 
branded jobbers to counteract the creeping undercuts af- 
fecting gasoline sales at virtually every level of supply. 

Major Has Extra Gasoline—A major summed up his 
company’s situation on gasoline as follows: “Sure, we have 
a little extra gasoline, but we try to stake it out (to big 
commercial consumer accounts) where it won’t hurt the 
market in general.” 

But when everybody has the same idea, the market in 
general worsens. Another major described the same situa- 
tion in another way—*‘Plot a graph of oil marketers with 
the lowest bids to municipal and government agencies, and 
the lowest prices to big consumer accounts—and you'll 
have the companies that are pushing up their crude runs, 
forcing too much supply into the market.” 

Consumer Market Hard Hit—In the Midwest, the break- 
down in consumer tank wagon prices for gasoline was evi- 
denced by a trucking company buying regular-grade gaso- 
line at 4.88¢ off dealer tank wagon. 

In Iowa and Minnesota, one major marketer apparently 
will try to meet head-on this creeping “discount” situation. 
It is reported that branded jobbers of this company in 
Iowa will shortly be getting allowances of 0.5¢ gal. on 
premium and 1¢ on regular in their takings from Great 
Lakes Pipe Line terminal points. 

That jobbers and dealers in other areas were seeking 
relief from sinking-sand gasoline prices was pointed up in 
complaints to Texas’ attorney general (see P. 59). 

At Philadelphia, a recent year-long contract closed be- 
tween a major marketer and a food chain (see Sept. 15 
NPN, P. 16) with huge growth potential, has threatened 
the city’s entire price structure. The food chain’s cost price 
reportedly is 2.8¢ off tank wagon, and it is retailing at 
below the cost price of other service station operators. 

“If I meet that price (14.8¢ ex taxes at the supermarket), 
you can consider that a real war has started,” a large 
Philadelphia private brand operator remarked to NPN. 

Small Refiner Cuts Crude—Mercury Oil & Refining Co.., 
small Oklahoma refiner, cut its purchase price for top- 
gravity gasoline bearing crude by 25¢ bbl. Mercury cut its 
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price for 40 gravity Oklahoma City type crude from $2.90 
to $2.65, effective Sept. 15. “Since Jan. 1, the economics 
of processing crude oil in this area based on a $2.90 crude 
price has not been warranted,” Mercury said. It was 
doubted in the trade, however, that Mercury’s reduction 
would spread. The company has been buying oil at the rate 
of 3,500 b/d. 

The race for new business at the reseller and consumer 
levels overshadowed trading in bulk lots which seemed 
definitely on the downtrend. No eastern tanker terminal 
operator was willing to pick up spot No. 2 fuel at the Gulf, 
for the prevailing cargo price of 8.25¢ and the going rate 
of ocean freight, 0.77¢, added up to more than the New 
York harbor posted barge price. And East Coast terminal 
operators were having trouble enough, as it was, persuading 
New York harbor barge customers to pick up heating oil 
at 8.95¢. The reseller’s attitude was to commit as little 
cash as possible, and wait until cold weather sets in before 
ordering. 

A rundown on some of the price wars plaguing retail 
gasoline markets follows. Prices are exclusive of taxes 
which are shown in parentheses. 

Boston, Mass. (7¢)—Tank wagon prices for regular 
skidded 2¢ to net of 11.9¢. At retail, prices have fallen to 
5¢ below “normal.” A private brand was down to 12.9¢. 

Hartford, Conn. (6¢)—Tank wagon slipped 1¢ (for a 
total drop of 1.7¢ in two weeks) to 13.9¢. Retail prices 
were 2¢ to 3¢ off “normal.” 

Springfield, Mass. (7¢)—Ever-recurring squabble over 
price differential between major and private brands precepi- 
tated another 2¢ drop in general retail market with major 
brands of regular now 5¢ below “normal.” Most major 
brand statiens posted 15.9¢ with scattered outlets as low 
as 13.9¢. Private brands generally were at 12.9¢. “Normal” 
for major brands is 20.9¢. Private brand operators are 
saying they don’t get their “share” of gallonage with only 
2¢ differential under major brands, and major branders 
claim they don’t get their “share” if differential is more 
than 2¢. 

Miami, Fla. (9¢)—After three months of quiet, another 
price war hit, with cuts of 5.2¢ at retail. One major cut 
tank wagon from 16.1¢ to 11.9¢. 

Houston, Tex. (6¢)—Retail prices on one of city’s main 
streets slipped to 18¢, or 2.5¢ below “normal.” 

Wichita, Kans. (7¢)—Regular-grade tumbled 6¢ at major 
brand outlets, 4¢ at private branders. Prewar retail prices: 
18.9¢ for major brands, 16.9¢ for private brands. Current 
prices: 13.9¢ and 12.9¢, respectively. 


Gulf Coast 


Gasoline Supply Position Loosens 


After two months of in-balance operations at the Gulf. 
there were signs the past week that the gasoline position 
was loosening somewhat. This did not result in lower prices, 
nor in necessarily larger offerings, but traders generally 
sensed that the gasoline “season” was over. 

Trading was quiet, although large contract quantities 
were moving every day. No changes in prices were reported. 

Perhaps the first suggestion of looser gasoline supply 
was the fact that some refiners would part with forward 
No. 2 oil providing the buyer would take some regular- 
grade along with it. Another reason pushing refiners to 
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move gasoline was the fact that it would give them more 
latitude to make extra heating oils. 

But if a little additional gasoline was showing up, this 
was not to mar a generally price-firm situation in the 
Southwest. Vast quantities are moving regularly, as indi- 
cated in one report that Canadian shipments of No. 2 fuel 
this Fall from the Gulf and Caribbean will probably total 
50 cargoes. 

Brought down to a case study on a smaller scale, an 
Independent refiner reported what his lifting schedules 
looked like—Sept. 18, cargo lot and 28,00-bbl. barge of 
No. 2 fuel; Sept. 19, 50,000 bbls. of kerosine; and a cargo 
of gasoline and a cargo of No. 2 fuel for the week be- 
ginning Sept. 20. 

That didn’t sound like any distress product coming to 
the market. But things can change fast, and it was clear 
that the refiner’s first concern was—gasoline. 


Atlantic Coast 


Two-Way Squeeze Hits Heating Oils 


Between rising tanker rates and slow buying by resellers, 
ocean terminal operators along the East Coast were in a 
two-way squeeze on heating oils the past week. Terminal 
operators found that replacement No. 2 fuel was getting 
more and more expensive. And, at the same time, they 
continued to run into sales resistance from their regular 
barge and truck-transport customers. 

Rising tanker rates have pushed up the cost of No. 2 
fuel at the Gulf. The last paid clean ocean rate from the 
Gulf to New York was the equivalent to 0.77¢ per gal. 
When this freight rate is added to the FOB cost at the Gulf 
—8.25¢—it comes out higher than current New York 
harbor barges prices. 

This type of situation normally would make a terminal 
operator wary of offering product to the general trade. The 
trouble was that his reseller customers, if they were like 
most resellers, continued to buy carefully, aware that many 
other Falls have had more than their share of warm 
weather. 

There was virtually no trading along the seaboard, and 
refiners’ and terminal operators’ quotations were un- 
changed. At New York harbor, a part-cargo of No. 2 
reportedly was “auctioned off” at the so-called “formula” 
price—8.65¢, the price at which most terminal operators 
at the harbor pay for delivered-in contract cargo lots. This 
would indicate that some tanker terminals were fairly well 
stocked. 

Gasoline and heavy fuel oils were neglected products. The 
higher ocean rate trend presumably could have a firming 
effect on bunker “C” fuel. But trade sources surmised that 
any price action on residual probably would wait until the 
current coal-oil-natural gas hearings in Washington are 
completed. 


Chicago District 
Open Market Trading Marks Time 


Open market trading marked time in Chicago District 
the past week. In heavy fuel, trading was slow because 
suppliers kept a firm hand on inventories. Light products 
were slow because gasoline was “going out of season” and 
light fuels were held back by mild weather. Suppliers’ 
prices were unchanged generally. 

Gasoline prices continued to be sore point with most 
suppliers. Discounting by river terminal operators still hit 
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wholesale prices with softness spreading through entire 
price structure to retail. Even though softness at retail was 
confined principally to coupons and “give-away,” their 
existence resulted from “too wide” a margin between In- 
dependent (unbranded) wholesale gasoline and pump 
prices. 

Light fuels moved fairly steady to regular accounts, but 
these grades were slow in open market even where prices 
were “shaded” up to 0.25¢. 


Midwestern (Chicago-E. St. Louis Area) 


Gasoline Prices Generally Easy 


There was widespread expectation in Midwest last week 
that gasoline prices were in for readjustment over wide 
area served by the Great Lakes Pipe Line. Heavy fuel 
prices ranged 5¢ higher and continued to be held closely 
Light fuels were quiet and there was some easiness in 
prices to spot buyers. 

Reports indicated that one large company was about 
ready to give gasoline prices in upper central states area ~ 
served by GLPL terminals a “good shaking down.” How 
far the company planned to go in bringing its jobber 
gasoline prices nearer to “low” spot terminal offerings was 
not entirely clear. 

In general, however, reports pointed to a cut of 0.5¢ on 
premium-grade gasoline in Iowa and 1¢ on regular-grade. 
In Minnesota, it was not clear whether both premium 
and regular would be cut 0.7¢, or whether wholesale 
prices to jobbers would follow pattern for Iowa. Sim- 
ilar adjustments in gasoline were said to be in store for 
the Dakotas and part of Wisconsin. 

This led to considerable speculation that once gasoline 
prices in upper region served by the GLPL system came 
down, other points from Kansas City north would also 
feel the brunt of any move suppliers make to put their 
prices in “pipe line territory” closer in line with spot 
offerings. 

At least eight refiners, thus far, are known to have met 
“low” prices originating at pipe line terminals to their 
jobbers on an individual basis where gallonage has been 
affected. While virtually every terminal in the Great Lakes 
system has been a source of “low” quotations all summer 
and earlier, refiners say it has been hardest to maintain 
gallonage at Kansas City, Omaha, Des Moines and 
Minneapolis/St. Paul. 

Light fuels were “draggy” for most part and discount- 
ing in both Nos. 1 and 2 was prevalent at GLPL terminals 
in amounts up to 0.25¢. At Chicago (Franklin Park), 
however, small amounts of Nos. 1 and 2 have been bought 
at “0.375¢ off.” 

Heavy fuel prices reached flat quotation of $1.20, Group 
3, up 5¢ when one refiner withdrew from market and 
another reported he had gone from $1.15 to $1.20. Sup- 
pliers continued to keep firm grip on residual inventories 


Mid-Continent 


Heavy Fuel Prices Rise 


Residual fuel prices were 5¢ bbl. higher in Oklahoma, 
and up 10¢ in East Texas in continuing strong market for 
heavy fuel oils throughout the Mid-Continent the past 
week. Quotations generally were unchanged in other dis- 
tricts, and open market trading for the most part con- 
tinued slow. 

In Oklahoma, No. 6 fuel was quoted upward from $1.20 
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OIL MARKETS 
Summary of Gasoline Prices (September 14 through September 20) 








undee 
Motor Gasoline 95 Oct. (Premium): Sept. 20 
N. Tex. (Texas & New Mex. shpt.).......... 
W. Tex. (Texas & New Mex. shpt.).......... 3.25-13.8 
Motor Gasoline 92 Oct. (Premium): 
Okla., Group 3 (Okla. shpt.)......... 
Okla., Group 2 (Northern shpt.).. 
N. Tex. (Texas & New Mex. shpt.).. 
W. Tex. (Texas & New Mex. shpt.).. 
Motor Gasoline 84 Oct. (Regular): 
Okla., Group 8 (Okla. shpt.)........ 
, Group 8 (Northern shpt.).. 


.. (3)12-12.5(2) 
; 11.5-12.75 
12.625-14.2 
12.75-13 


10.5-11. ye) 
W. Tex. (Texas & New Mex. shpt.).. 11.5-12.25 
Motor Gasoline 60 Oct. M & at 
Okla., Group 3 (Okla. shpt.).......... i. 
Okla., Group 3 (Northern shpt.).. ii areal 10-1 
N. Tex. (Texas & New Mex. shpt.).. .... (2)10.75-11.8 
W. Tex. (Texas & New Mex. shpt.).. .-.- (2)11.25-11.5 
Motor Gasoline 92 Oct. Gientent 18.98 
New York harbor, barges 13.85 
Philadelphia 16 .2- 


Motor Gasoline 86 Oct. (Regular): 


12. 12.45 
11.75 
13,.7-14.3 


New York harbor, barges 11.75 
Philadelphia 13.7- 
Motor Gasoline: 
Western Penna., Bradford-Warren: 


y 
Sept. 17 
3. 625-14.55 12.625-14.55 

13.25-13.8 


ones, <@) 


iz ‘baeria. * 
12.75-18 


. (6)11-11.25 (6)11-11.25 

‘Sh, Ree Se 10.5-i1 1250) 
N. Tex. (Texas & New Mex. shpt. i. ; dete 11.5-12.7 11.5-12.7 
11.5-12.25 


16.2-16.8 


Tuesday 
Sept. 14 
12.625-14.55 

18.25-13.8 


Thursday Wednesda 
Sept. 16 Sept. 1 


12 .625-14.55 12.625-14.55 
1325-13 .8 13 .25-13.8 


on 12. S@) 


i2. '625- Th % 
12.75-13 


@y2- *. £¢) 


12. 625 va. % 
12.75-13 


(3)12-12.5(2) 
11.5-12.75 
12 .625-14.2 
12.75-13 


(6)11-11.25 (6)11-11 .25 (6)11-11.25 
10. Ha 11. 135@) 10.5-11. 7G) 10.5-11.125(2) 
11.5-12.7 11.5-12.7 11.5-12.7 
ll. B12. 25 11.5-12.25 11.5-12.25 


ere: Tf 10.875(2) (4)10.25-10.375(2)  (4)10.25-10.3875(2) (4)10.25-10.875(2) (4)10.25-10.375(2) 
0.25 10-10 .25 10-10 .25 10-10 .25 10-10.25 


(2)10.75-11.8 
(2)11.25-11.5 


(2)10.75-11.8 
(2)11.25-11.5 


(2)10.75-11.8 
(2)11.25-11.5 


(2)10.75-11.8 
(2)11.25-11.5 


13.95 


13.85 
16.2-16.8 16.2-16.8 16.2-16.8 


12.45 12.45 


11.75 11.75 
13.7-14.3 13.7-14.3 13.7-14.3 


92 Oct. (Prem.) , $6.38 


86 Oct. (Regular) 


Western Penna., Oil City: 


92 Oct. (Prem.) 
Oct. (Regular) 


Weatern Penna., Pittsburgh: 


92 Oct. (Prem.) 


86 Oct. (Regular). 


18. 


12.5-1 


15. 
13. 


14.75 
13.5-13.9 
13.75-15 
12.5-13.5 


15.2 
18.45 


14.75 
13.5-13.9 
13.75-15 
12,5-13.5 


15.2 
13.45 


14.75 

13.5-13.9 
18 .75-15 
12.5-13.5 


15.2 
13.45 


14.75 
13.5-13.9 
13.75-16 
12.5-13.5 


15.2 
18.45 





bbl. for both local and northern shipments, and from $1.40 
in East Texas. Most refiners said residual demand con- 
tinued heavy, but at the same time, relatively few sales 
were reported in the open market. This was due principally 
to the fact that material was closely held. In most instances, 
refiners said contract commitments were taking their entire 
output and they had nothing to offer to open market 
traders. 

Gasoline was easy, according to most reports. Locally, 
sales were holding up well at the wholesale level in most 
Mid-Continent districts, but decided weakness was re- 
ported at northern pipe line terminals. In Kansas, some 
refiners said farm demand had improved in areas that had 
rain recently, but this was not sufficient to take up the slack. 

Inquiry for distillate fuel shipments was fairly active, 
according to most reports, but shipments have not picked 
up appreciably as yet. 


Central Michigan 
Heavy Fuel Prices Still Shaded 


Heavy fuels were firm to strong on east side of Michigan 
according to Central Michigan refiners last week, but price 
“shading” continued to hit areas in west side of state. Re- 
finers said they either were waiting for demand to increase 
and were preparing to meet it, or they already were finding 
a steady rise in space heating load. 

Continued cutting in consumer tank wagon prices on 
gasoline to fleet accounts brought comment from one re- 
finer that refiners’ consumer postings “have almost no 
meaning.” Refiners said gasoline prices to jobbing trade 
were fairly steady, but “here and there” were marked by 
some “shading.” 

Somewhat mixed price picture was presented in light 
fuels. Some refiners still were shipping at special summer 
prices, while others had rescinded their summer price 
schedules along with number of large companies, effective 
Sept. 1. 
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Western Penna. 


Trading Quiet In All Products 


There was no general pickup in open market trading in 
Western Penna. last week, and little change in the supply / 
demand status of most refined products. Although some 
refiners said “shaded” prices on small lots of lubricating 
oils were less common than during August, demand for 
large quantities of the base stocks continued to lag. Light 
products continued firm, with gasoline stocks in balance, 
and some stirring of activity in heating oils. 

Most calls for lubricating oils were for blended material 
in small quantities, with little interest shown in the base 
stocks. Some firming of prices was seen, however, when 
one refiner declared he “had no trouble” getting 14.5¢, the 
current low quotation, on several carload-lot sales of bright 
stock. There also were reports that most of the 10 cars of 
“distress” bright stock which had been in the market had 
been disposed of. 

Although some refiners said gasoline sales volume was 
off slightly, regular-account takings continued high, and 
prices were firm. There was still no volume of motor fuel 
offered on the open market, but product generally was less 
closely held than earlier in September. 

Fuel oil prices also were firm, and some refiners reported 
increased calls for No. 2 fuel. Most distributors, however, 
continued to wait for colder weather before increasing 
inventories. 

Crude scale wax and petrolatums were in good demand, 
with prices firm. 


Propane Price Hike Due Oct. 1 


General 0.5¢ increase is in store for propane prices both 
at Gulf Coast and East Coast points on Oct. 1. Last sup- 
plier to advance this season notified contract customers 
the past week of new Oct. 1 schedule: Baton Rouge, 
3.125¢; Hastings, West Va., 5.75¢; Baltimore and New 
York, 8¢. 
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NPN Gasoline Index 


(cents per gal.) 
Dealer T.W. Tank Car 
Sept. 20 16.17 12.15 
Month Ago 16.23(R) 11.99 
Year Ago 16.45 12.70 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following whole- 
sale markets for regular-grade gasoline, FOB refineries or 
terminals: Okla.; Midwest; W. Penna.; Calif.; N. Y. Har- 
bor; Philadelphia; Jacksonville; Boston and Gulf Coast. 

R—revised. 











Since late in August, all but this one large producer in 
Southwest had notified customers of propane price hikes 
ranging from 0.5¢ to 1¢ gal. With the last remaining sup- 
plier advancing, the Southwest move becomes general. 

East Coast prices are expected to reflect advances in 
the Southwest. Currently, New York propane is 7.5¢, Phil- 
adelphia 7.25¢, and Toledo 7¢. 


Chicago ‘Gas’ Bids 


Chicago Park District is evaluating bids for tank wagon 
delivery of 40,000 gal. of regular-grade gasoline between 
Oct. 1 and April 1, 1955. 

According to a Park District tabulation, four proposals 
on firm price basis and three alternate proposals with esca- 
lation based on published local tank wagon prices are (all 
prices ex applicable taxes) : 

Fixed Price Basis Price Terms 


Avalon Petroleum Co. 13.00? Net 
Connery Oil Co. 13.05 2% cash 
Great American Oil Co. 12.99 1% -20 
Wells Petroleum Co. 13.10 1% -20 
Escalation Basis Price Terms 
Avalon Petroleum Co. 13.04¢ Net 
Illinois Petroleum Co. 13.70 Net 
Seneca Petroleum Co. 14.80 0.5% - 20 


The expiring contract is held by Avalon Petroleum at 
13¢, with escalation based on published tank wagon. 











Calif. Standard Offers New Fuel 


Standard Oil Co. of California is offering a new motor- 
ship fuel to marine trade on West Coast. New product, 
called “Standard Motorship Fuel,” is a special blend to 
provide low-cost Diesel-type fuel. With the introduction of 
this new fuel, Standard is discontinuing Standard Diesel 
Fuel Heavy. 

New Standard Motorship prices per bbl. posted by 
Standard are: San Pedro, $3.58; Richmond, Calif., $3.79; 
and Point Wells, Wash., $4.00. 


Argentina Disappointed With Oil Bids 


Oil-short and exchange-short Argentina is disappointed 
with recent Gulf Coast offers to supply that country with 
Diesel fuel. 

Government agency (YPF) recently called for offers to 
furnish a 130,000-bbl. cargo of 40 Diesel Index Diesel fuel 
for delivery by Sept. 30. Only three U.S. companies replied, 
bidding “low of (Platt’s) OILGRAM” on the date of lift- 
ing. And, of the three, two made their bids subject to 
24-hour acceptance, and only one offered to furnish ocean 
transportation. 

Just how oil-short Argentina is was pointed up in its 
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request for rapid delivery—by Sept. 30 to Buenos Aires 

And, the country’s exchange-short position was high- 
lighted by fact that no immediate acceptance was made 
of the only bid that included ocean transportation. That 
bid was made by Cities Service offering to supply ocean 
hauling at $9.70 per ton (USMC Flat) from U.S. Gulf 
to South America. 

With recent industrial expansion in Argentine, there is 
a big demand for trucks and Diesel fuel to operate them 
Government has in the works an official ruling to stimu- 
late its trucking business (apparently rail service is “ter- 
rible”), which, if passed, will give truckers guaranteed 
cargoes within 80 kilometers of Buenos Aires with no 
competition from railroads. 

Only trouble is that truckers have to get up long before 
sunrise to find out how much Diesel fuel they'll be allotted 
This probably pads up the 80- to 90-hour work week that 
most truckers put in. It also probably explains why truckers 
have been able to obtain rates approximately double those 
of recent years. 

Lack of acceptance of recent bids by U.S. companies 
mostly lies with the Central Bank, according to reports. 
The bank apparently needed more than 24 hours to line 
up dollars, or to question the advisability of trying to 
secure oil from sterling sources. 


BLS Index Climbs 1.1% 


Bureau of Labor Statistics’ index for crude oil and 
petroleum products for August increased 1.1% to 109.3 
from the July index of 108.2. Index figures were higher for 
gasoline, distillates, and residuals. Lubricating oils and 
natural gasoline remain unchanged. All oil products 
showed declines from August last year. 

The Bureau’s All Commodities index for August was up 
0.1% from July, and down 0.1% from August, 1953. 

BLS figures, with petroleum indexes based on Pilatt’s 
OILGRAM quotations, follow (1947-49 equals 100): 


Change Change 
Aug. vs. Aug. 54 
Aug.* July Aug. July vs. 
1954 1954 1953 1954 Aug. ’53 
Crude 120.1 120.1 1212 --- — 1.1 
Crude and 
products 109.3 108.2 ‘ r 7. 
Gasoline 113.6 112.7 os . 11. 
Kerosine 110.9 110.9 1. 
Distillate 
fuels 114.4 111.3 118.1 + 3.1 3.7 
Residual 
fuels 91.2 88.9 
Lubricating 
oils 69.7 69.7 85.1 --- -15.4 
Natural 
gasoline 63.6 63.6 83.6 --- 
All com- 
modities 110.5 
(*) Preliminary 


91.6 + 2.3 — 0.4 


110.6 + 0.1 





Crude Oil Prices 


Oklahoma independent refiner cuts crude pur- 
chase prices 25¢ bbl. (see P. 48). No other changes 
reported in week ended Sept. 18. For complete 
crude oil price schedules, see Aug. 25 NPN, P. 
56-57. 














aeace in effect September 20 at Refineries and Terminals 


Gasoline 


OKLA., Group 3 (Okla. shpt.) 


= oa. 


Okla., Group 3 (Northern shpt.) 


N. TEX. (Texas & New 
95 Oct. Prem... .. 


W. TEX. (Texas & New 
95 Oct. Prem... . 

92 Oct. Prem 

84 Oct. 

60 Oct. M & below 


CALIFORNIA 
Los Angeles Dist.: 
80 Oct. Reg..... 


San Francisco Dist.: 


90 Oct. Prem......... 
80 Oct. Reg..... 


. (2)18.85-18.1 
12.1-15.6(2) 
)ll- 


(ehiit: -5(2) 
6 1.25 
4)10 .26-10 .875(2) 


17.85-18 .6 
15 .85-16.1 


Kerosine, Gas & Fuel Oils 


OKLA., Group 3 (Okla. shpt.) 
4B-44 W.We. nnn ccccccscees 9.125-9.75 
Range oil 9.125-9 .375 


10-10 .25 


Mex. shpt.) 


12.625-14.55 
12.625-14.2 


11.5-12.7 
(2)10.75-11.8 


OKLA., Group 3 (Northern shpt.) 
Mex. shpt.) 


— DWeMeccsessveccssecs GP. 125-9 .5(2) 
8 .875-9 .25 


58 a above D.I. Diesel. 
No. 1 fuel 


No. 6 fuel 


° ~12.25 
@yit. 25-11. 5 


E. TEX. (Truck transport lots) 


SB Oat, Prete... se cccccces 
92 0 


ict. P 
84 Oct. Reg. 
60 Oct. 


CENT. W. TEX. (Truck transport lots) 


95 Oct. 
92 Oct. 
84 Oct. 


ARK. (For Shipment to Ark. & La.) 


92 Oct. Prem 
84 Oct. Reg 


te. 


1 6-1 2.25 
gyi 11.125 


oe gag (Group 3 basis) 
(4 8. 9g see) 


No. 6 fuel 


N. om are & New Mex. me 


42-4 9.2-10 
58 ry above D.I. Diesel. ... (2)9-9.75 
No. 6 fuel $1.25-1.60 


W. TEX. (Texas & New Mex. shpt.) 


KANSAS (For Kansas destination only) 


WESTERN PENNA. 
Seesteee-Wasven : 


Pittsburgh: 
92 Oct. Prem.. 
86 Oct. Reg 


Ohio—Quotations of 8.0. Ohio for delivery to 


oo ly 
ct. Reg. 


CENTRAL MICHIGAN 


(FOB Central Michigan refineries) 


92 Oct. Prem 
86 Oct. Reg.. 


Prices herewith are reproduced from Piatt’s OJLGRAM Daily Oil 
Price Service, associated 


resentatives in all NPN-OILGRAM offices devote their time exclusively 


@)i3- 12 .5(2) 
75-11.25 
210. 25-10.5 


E. TEX. * mepase transport lots) 
1 TTT TT Te aR. + a Se) 
14.75 58 & above D.i. Diesel. 
18.5-18.9 No. 6 fuel x$1. io i. 6 
13. 75-15 a W. TEX. (Truck transport lots) 
12.5-18.5 42-4 

58 e above D.1. Diesel . 


15.2 No. 6 fuel 
18.45 
KANSAS (For Kansas destinations only) 


an enkednd oes ees @. 375-9 .5 
52 & below D.I. Diesel... . = 
58 & above D.I. Diesel... 


. 9.5 
a). 125-9 .375 
8.25-8.75 


ee (ane. 5-14.75 (2) - 70-1, 
: 8.25-18.75 \e . $1.20-1.40x 


with National Petroleum News, whose re 


distribution or publication. 
and at times all sellers 
posting of firm prices but give O 


ARK. (For shipment to Ark. & La. 
GB-44 WiWe. wc ccccccccccees 

Tractor fuel 

52 & below D.I. Diesel... . 

58 & above D.I. Diesel... . 

No. 2 fuel 


No. 6 


Bradford-Warren: 
Kerosine (2)10.75-11(2) 
10.5(2 


.5(2) 
(2)10.25-10.5(2 
10-10 .25 


ll. 250) 
10 


10. $10 5(2) 
2 fuel ¢e 10.1-10.25(2 
$6-40 gravity fuel......... 10.1 


Pittsburgh: 
10.9-12 
10.3-10.4 
10.9-11.85 
ue (2)10.1-11.1 
36-40 gravity fuel. . 9.9-11 


CENTRAL MICHIGAN 

(FOB Central Michigan refineries) 
Range oil 

46-49 w.w. kero 
P. W. distillate 2.3-12. 

ll. > 11.8(2) 
x9-10 

7.25-8 .25(2) 


SS ere . (2)T-7.5(8) 


OHIO—Quotations of 8.0, Ohio for delivery to 
Ohio points: 
Pree 


No. 2 fuel 


CALIFORNIA 

San mag Dist.: 
40-43 w 

Heavy fuel PS 400) 

Light fuel (PS 300) 

Diesel fuel (PS 200) 

Stove dist. (PS 100) 


Los a Dist.: 

BED Dire cc ccccscccccce (2)13.8-14.3 
Heavy yo (PS 400).. . $1.70-2.10 
Light fuel (PS 300) $2.00- . 80(8) 
Diesel fuel (PS 200) 8.25-13 

Stove dist. (PS 100) 9.25- Fr 7 


During periods of short supply, some sellers 
withhol Jpuaione to mew customers or the 


LGRAM the prices they otherwise 


to reporting oil industry prices everywhere. 
Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
er terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 


would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN-OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


fineries or terminals; in cents per gal., except 
trolatums in cents 


shown; wax and 
for crude oil and its 
ported as received by 


OILGRAM and National Petroleum News but not 
guaranteed; for subscribers’ 


er bbl. where $ sign is 
er pound, ex all fees and taxes; 
roducts lawfully produced and transported; re ent office, 


private use only and not for resale of 


For complete price service delivered daily from nearest OJLGRAM 
York, Chicago and 

RAM Price | 330 W. 42nd St., 
Subscription rate in U. S 


Houston, address Platt’s 
New York 36, N. Y. Annual 
: $150 per year, * payable in advance. 








ATLANTA, GA. 
1401 PEACHTREE STREET 


PITTSBURGH, PA. 
BENEDUM-TREES BUILDING 


CARGOES & TANKERS 
at Texas City Refinery 


TRANSPORTS & TANKCARS 
at Terminals in the South 


TEXAS CITY, TEXAS 
REFINERY 
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Natural Gasoline 


(Group 3 & Breckenridge p: 
on freight basis shown A nesy Shipments may 
oem in any Mid-Continent manufacturing 


FOB GROUP 3 
Grade 26-70.. 


FOB BRECKENRIDGE 
Grade 26-70............ 4.5 


(Sales) 


(Quotations) 


Lubricating Oils 


WESTERN PENNA. 

Prices are for sales made, or offers reliably re- 
ported, to job & s only. 

is. at 70° F. 200 





Viscous Neutrals—No. 3 col. Vis. 
Vis. (180 at 100°) 420-425 fi. 


25 p.t. Coc ce edi vosevepesde @)is. 5-15 


Cylinder Stocks 
. (2)10-11 


MID-CONTINENT LUBES 

FOB Tulsa basis, for domestic shipments only. 
Bright Stocks, vis. at 210° Neutrals, vis. at 100°, 
0-10 p. p. 

Neutral Oile—Conventional 

Pale Oils Col. 


Bright Stock—Conventional 
200 vis. D: 


SOMES BD. Boos. ncccces 
150-160 vis. D: 
0-10 p. 


Bright Stock—Solvent 
150-160 vis. 0-10 p.p., 
95 vi 


(3)16—16 .5(3) 
(3)16 .25-16 .75(3) 
. (83)16.75-17.25(2) 
Cylinder Stocks 
600 s.r., olive green...... 15.5 


GULF COAST—Solvent Refined Lubes. 


From Mid-Continent grade crude. Prices FOB ship 
at Gulf for export. 


Bright Stock—Vis. at 210° 
150-160 vis.: 0-10 pour test, 
5 vi 18-19(4) 


Neutral Oils—Vis. at 100°; 95 v.i.: 0-10 p.t. 
14-15(3) 
14. 5-15 .75(3) 
15-16 .25(8) 
16-17.5 


SOUTH TEXAS LUBES 


(Vis. at 100° F. FOB S. Tex. refineries for do- 
mestic and/or export shipment.) 


PALE OILS: 


12.25(6) 
13.75(6) 
14.25(6) 
14.75(6) 
15(6) 

15 .5(6) 
16(6) 


12.25(5) 


Petrolatums 


WESTERN PENNA. 


(Bbis., carloads; tank car, 1 to 1.5c less) 
Snow white. (2)7.125-7.75 
Soft white. ..« (2)6.75-7.375(2) 
Lily white. . (2)6.625-7.25 
Cc owe . 6.125-6.75(2) 

. (2%5.25-6.75 

. (2)5.25-5.75 

. (2)5-5.5 

4.75-5 .875 


Naphthas & Solvents 


FOB Group 3) 
Stoddard solvent 
Cleaners naphtha. 
V.M.&P. naphtha. 
Mineral spirits... . 
Rubber solvent. 12 875(2) 
Lacquer diluent. . .125-13.375 

zol diluent .1256-14.625 


$75(4) 
875(2) 
875(3) 
875(4) 


WESTERN PENNA. 
Oil City: 
Stoddard solvent...... 


Pittsburgh: 
Stoddard solvent..... 





See your regular Supply House. 


ary 


Ciorodd] ‘ty SCULLY SIGNAL COMPANY 


Canadian Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontario 


174 Green Street 


Model 
Melrose 76, Mass. 1} tank installation 








New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Boston 
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bn ~~ caaememaaees of 8.0. Ohio for delivery Ohio 
points 

Vv. M.&P. naphtha. . a 18.0 

ss spirits & stoddard 


E. TEXAS (Truck trnept. lots) 
Stoddard solvent...... 12.25 


CENT. W. TEX. (Truck Trnspt. lots) 
Stoddard solvent.......... 11.5 


KANSAS (For Kans. Dest'n. only) 
Stoddard solvent........ 12.5 


ATLANTIC COAST 

V.M.&P. 

Naphtha 
18(4) 
17.5(4) 


18.5(4) 
19.5 


Minera! 
Spirits 
17(5) 

16 .5(5) 

16 .6(4) 
17 .5(6) 
17.5(6) 


New York Harbor. 
Philadelphia 
Baltimore 

Boston . 











BRL-SNES 
-WERNE-FERRE 
—__ a 


Bat SALES and PROFITS right over 
the fence by supplying your customers 
with finest-quality 100% Pure Penn- 
sylvania lubricating oils. They add pres- 
tige to your line, ere immediately ac- 
cepted because they are pre-sold thru 
national advertising, and they net you 
GREATER PROFITS! 


Prices of our neutrals, bright stocks, 
cylinder oils and finished motor oils 
meeting all new AP! service classifica- 
tions, are most competitive. We protect 
you against sudden market fiuctuations. 
We ship in bulk, in drums, in cans, or 
fill your own containers at several 
points in the country, saving you labor, 
time, freight and double-handling costs. 


Siam previous sales and profit records 
RIGHT OUT OF THE PARK by writing, 
wiring, or phoning us your requirements, 
NOW. We'll get samples, prices and 
profit-packed details back to your dug- 
out (without obligation) at once! 

e MOTOR OILS e BRIGHT STOCKS 
e@ NEUTRALS e CYLINDER OILS 


e WAXES 


REFINING COMPANY 


Charleston 24, W. Va. 


Refiners of Highest Quality Pennsylvania Grade 
Petroleum P.G.C.0.A. Permit No. 25 
FOUNDED 1913 





PRICES in effect September 20 at Refineries and Terminals—Cont. 


LP-Gas Prices 


Producers’ contract prices, tank cars. 

New York harber....... Vs 7.6 
7.25(8) 
7 


2.5-4 

3.5(5) 

2.625-8 .625(2) 
8.5(2) 

3.625 (3) 


Oklahoma (Group 3) 
Baton Rouge 
Shreveport. . 
New Orleans 


Wax 


WESTERN PENNA. (T.C. in Bulk) 
White Crude Scale: 
124-126 A.m.p... (2)5 . 25-5 . 65 
SEABOARD 

Melting points are AMP, 3° 
EMP. 


Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


92 Oct. 
Prem. 
Gasoline 


%. = 


86 Oct. 
Reg. 
Gasoline 


12.45 
7 


District 
N. Y. Harbor. 
do dere 


Gas 
Kerosine 
No. 1 Fuel 


House 

Cas Oil 
(8)9 .95-10.2¢(18) 9.2(18) 9.3 
(3)9.7-9.957(15) any. nt 9.2 se 
10.4(10 11) 9.8 

+10.35(10) 3:35 $5c1 1) 9.45 
+(2)10.1-10.1(4)tTtT -1(4) ~ 


No. 2 Fuel 





" 1 (ayid8+i6.9(2) 
14.3-15.45(2) 
13.5(2) 


18.3-14.4(8) 
12.8-12.95(2) 
11.5-12.5 





10.1 
10-10 .257(15) 25018) 
0.4(5) (5) 





18 .26=14.25 
14.6-14.9(5) 
14.9 

14.6(8) 


12.25(3) 
18.1-13.4(7) 
13.4 

18.1(3) 


10.125-10 .25 
9-9 .25 

11. set) 
11.8 

11.1(4) 





14.3(3) 
13.2 © 





higher than 
. ces are for carload lots. 
prices are FOB refinery; scale in it or bbls; 
fally setuet slabs loose. Export prices are 
FAS scale in bags or bbls. fully refined in 
bags or cartons. 


Crude Scale: 
124-126 white. . 


N. Y. Domestic N. Y. Export 
7.10(2) (4)6 .6-6.75 


Fully Refined: 
128-6.... 7.95-8.45 
125-7.... 8.45(8) 
128-80... 

180-82.. 

183-5... . 

185-7... . 

188-40... 

148-5... . 

149-61.. 


Chicago District Prices 


Prices to jobbers & distributors in tank car 
and/or truck transport lots B refineries 
pipe line terminals and inland waterway barge 
terminals. 


Motor Gasoline 
92 Oct. Prem... 
84,Oct. Reg.. 


12 .625-14.5 
11 .625-13 


Light Fuel Oils 
(2.10. 75-11.3x 


No. 2 fuel.. (2)9 . 75-10 .25(2)x 


Heavy Fuel Oils 
No. 5, low sulfur 
No. 5, high sulfur 
No. 6, low sulfur 
No. 6, high sulfur 


6.85-7.15 

6 .8-7.15 
(3)6 .05-6 .15 (2) 

. (8)5.8-6.15 


Mexican Bunker Prices 


U. 8. DOLLARS PER BBL. OF 159 LITERS 


Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 
$1.95 $3.75 
1.95 
1.95 


Tampice 
Veracruz... eines 
Minatitlan . 3.75 
Pacific Coast 


$5.65 
4.75 
4.75 


Guaymas..... 
Manzanillo... 
Salina Cruz. 


$2.60 
2.60 
2.60 


Pacific Coast 


(In Ships’ 
Bunkers, or 
eep Tank Lots) 
San Pedro, Calif... 
San Francisco. . 
Portland, Ore... .. 
Seattle, Wash... 


Diesel 
Fuel 
(P.S. 200) 
$4.20(5) 
4.4 (4) 
4.62(4) 
4.62(4) 


Bunker C 
Fuel 
(P.S. 400) 
$1.80(5) 
1,.85(4) 
2.10(4) 
2.10(4) 


54 


9.95-10.2T(8) 
10.1(4) 


9.125 
0-80) 
11.12 





+ ret} 
14 4(4) 


10.3(18 
10.05(7 
11.8(5) 
10.1-10.35T(8) 
10-10 .251(8) 





. (2)14.6-14.9(8) 
14.3-14.8(4) 


18 .9-15 .85(2) 


13-13 .4(5) 
12 .8-13.3(5) 


12.35-12.85(2) 


Ss 
No. 4 Fuel No. 5 Fuel 


. . (10)tt$3.16-3.72tt Tt$2.73 
. -Gervese-Sastt tt2.70 


(50 et., 55 d.i.) 


11.8(7) 
11.7(8) 


10.4(7) 


Diesel Oil 
hore Plants 


Light Diesel 
Shipe’ Bunkers Heavy 
(45 ct., 45 d.i.) Shipe’ 


Diese! 
nkers 











New Haven... 
New Orleans... 
Norfolk........ 
Pensacola...... 





Philadelphia... . 
Pt. E lades. 





tt3.09(3) 


3.70(4) 





2.80 
pa 
Wilmington, 
ol) . Sara 


No. 6 Fuel 

No Sulfur 

Guarantee 
Barges 


No. 6 Fuel 
No Sulfur 
Guarantee 


N. Y. Harbor. 
Albany 


No. 6 Fuel 
Max. 1% 


- (2)88. Sate) (2)$2.15-2.25¢¢(18) (2)$2.85-2.43 


No. 6 Fuel 
Max. 1% 
Sulfur 
Barges 


(2)$2.85-2.40 


Bunker C 
Fuel 
Ships’ 
Bunkers 


(2)$2.15-2.25 11 (9) 


Sulfur 





2.20(8) 
(4)1.95-2.10 





4)1.98-2.00 
2.21(6) 
2.18 


2.03 


-95(12) 

.18(6) 

-15(6) 
00 





tt2.30(3) 
1.98(2) 
2.26(3) 





- OF. sear 25TT 


(72. 12-2.2277 
2. 15(2) 
29 


+#2.26(4) 


-29 
.26(3) 





2.20(4) 


2.15(4) 2.13(4) 


2.13(5) 


Note—At Atlantic Coast points from Baltimore south and at Tampa, prices of some sellers 


for distillate fuels to bulk 
subject to 0.25¢ gal. 


tttPrice subject to 0.1¢ gal. “voluntary allowance.” 


commercial consumers are 0.15¢ 
“voluntary allowance.” ¢+Price subject to 10¢ bbl. 


+Price 
“voluntary allowance.” 


higher than prices shown above. 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 

Cargo prices are FOB ship at U. S. Gulf, minimum of 20, wd bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
price indicates the ber of companies quoting that price. 
Aviation Gasoline (MIL-F-5572) Kerosine & Light Fuels 
Grade 115/145.. 8.75(2)-9 .25(2)-9.75(2) 
Gendo 100/380 a 

Grade 91/96 8 .25(3)-8.5(4)-8.75(2) 





17.25(2) 

Jet Fuel (MIL-F-5624) 

Grade JP-4......... 9.25-9.75 

. one -8.25(8)-8.5 

. .8.375(8)-8 .625 (2) 
8.5(8)-8.75 


Motor Gasoline . 
95 Oct. Prem 48-52 Diesel Index. .. 
i212. Pre. 5-13-13 .25-13.75 53-57 Diesel Index. . 


1.5(2)-11.75-12-12. ry 


88 yy 25(2) Heavy Fuel—Cargoes 
4 Regular.......... 9. mK se os. 10.25 No. 5 Fuel, 0-10 p.t..... 


Oct. wkend” t aes - 
70-72 Oct. M Leaded............... 75(2) Bunker “C” Fuel... 


Aviation Gasoline Prices 


(Prices are for tank cars, barges or truck transport lots; aviation gasolines meet specification 
MIL-F-5572, unless otherwise noted.) 


District 


. .« «$2.60(2) 
. $1. 85(7)-1. 90-1. 95-2.00 


Grade 100/130 Grade 91/96 


11.85 

11.75-12.06 
(2)11.75-11.9(2) 
(2)10.75-10.9(@2) 

7.6(3) 

6 .85(8) 


10.8(3) 

10.4(5) 

8.85(2) 
(a) Delivered Cleveland. 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deep- 
water terminals at ports a and are subject to crude availability and pany’s req 
2e per bbl. differential per degree of gravity applies for gravities below and above those shown, 
except for Lagunillas Heavy for which price shown applies regardless of gravity. Price applicable 
for each cargo is that in effect at time vessel tenders for loading. For purchases made in fields, 
prices shown are basis for such purchases with deductions being made for terminaling and pipe 
line services in accordance with published tariffs, Purchases by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less 1c per bbl. 
Crude Gravity API Price (Bbl.) FOB Effective Date 


La Piedras or Amuay 


Ames? 

Las Piedras or Amuay 
Amuay 

Amuay 

Amuay 

Las Piedras or Amuay 





3S 
woewwowOwWOOOOOY 
= DODO nO nO ND Co C9nO ND NEO fd 


Caripito 
Pedernales. . Capure (Pedernales 


Middle East Crude Prices 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmenta! charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 

Persian Gulf 
Gravity Price 
36-86.9 $ 
34-34.9 


Crude Company 
Arabian Esso Export 
Arabian M. E. Crude Sales 
Arabian Soc.-Vac. Overseas Supply 
Esso Export 
Anglo-Iranian 
Shell Petroleum 
a Overseas Supply 
angie srenian 
f Exploration 
J pon pert 


Leading Port 

.97 Ras Tanura, Saudi Arabia 
.93 Ras Tanura, Saudi Arabia 
.97 Ras Tanura, Saudi Arabia 
Fao, Iraq 

Fao, Iraq 

Fao, Iraq 

Fao, Iraq 
Mina-al-Ahmadi, Kuwait 
Mina-al-Ahmadi, Kuwait 
Umm Said, Qatar 

Umm Said, Qatar 

Umm Said, Qatar 

Umm Said, Qatar 


Eastern Mediterranean 
Sidon, Lebanon 


Effective Date 


2 
Be 
© 


Esso Export 
Shell Petroleum 
c.-Vac. Overseas Supply 


covvvvevvove 
NNMMNHK Re Ree Ree Re 


Arabian Esso Export 

Arabian M. E. Crude Sales 

Arabian Soc.-Vac. Overseas Supply 
Anglo-Iranian 


2.39 
2.35 
2.39 
2.39 Tripoli, Lebanon /Banias, Syria 
a Tripoli, Lebanon /Banias, Syria 

° Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 


Esso Export 
Shell Petroleum 
Soc.-Vac. Overseas Supply 


Cwowowvwow 


Far East Crude Prices 


Prices are in U. S. dollars per bbl. of 42 U. S. gals., ex local port or other government charges, 
for crude within gravity range stated, loaded in full cargo lots, FOB port indicated 
Crude Company Gravity API Price FOB Effective Date 
Seria Light Sarawak Oilfields Ltd. 37-38 $2.60 Lutong, Sarawak 4- 1-54 
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Paragon 
LUBE OILS 


30 £. 40 St., N.Y.C. EV &-4100 








“Solvents 


) UNIFORM HIGH QUALITY 
) DEPENDABLE SUPPLY 
DEEP ROCK OIL CORPORATION 


PHONE 4 





PATENT CHEMICALS 


Paterson 4, New Jersey 





PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
630 FIFTH AVENUE, NEW YORK 20, N.Y 











WANTED: 


Copies of the OIL PRICE HAND- 
BOOK in good condition for the 
years 1929, 1937, 1938 and 1939. 


If any reader has these issues 
and would be willing to sell them, 
he should write to: 


Reader Service Dept. OPH 
National Petroleum News 
330 W. 42nd Street 
New York 36, N.Y. 














PRICES in effect September 20-—Tank Wagon 


Prices for gasoline do not include taxes; they do, however, include 
ine taxes, shown in separate 
column, include 2¢ federal and state taxes; also city and 


inspection fees as shown in next column. 


as ted in footnot 





but subject to later correction. 


Atlantic = GSniine Kero. & 
Refining (Regular Grade) No.1 
Cons. Dir 


e e uel 
T.W. T.W. Taxes T.W. 


a3 


co oo & SeeseeooeSoSeS O& & Sooooooooo 


a 
eR mh MM MAROOM AO aA rAw~AMe~AwI 
WAAR mH Ao: : 


IIIs) 
ao © © BREORROR® 


14. 


16.1 
11.9 


Mineral Spirits 
T.W. 


BH tT mt Mmmm OOm Mo 3 ~aw-~atte-~atiete~s 
CO © ® DB AMAMAAAGAAM*AA AM A AABIAIAIIAAA 


Philadelphia, Pa...... 
h 


Pittsburg 23.0 


Heavy Fuel Oils—T.W. 
No. 5 No. 6 
Philadelphia, Pa. .10 6.12 
Notes: 


Premium-grade gasoline t.w. prices 2.5¢ 
above regular, except Georgia and Florida 2c. 

Kerosine—Thru Pa. & Del., add le per gal. 
for t.w. deliveries of less than 100 gals. at one 
time. Camden—Add lc for deliveries of 100-299 
gals., 2c for less than 100 gals. 

Mineral Spirits prices also apply to Stoddard 


vent. 
Effective dates: "Sept . 3; xSept. 14. 


Cont’] (N. B. Prices are Continental’s 
tank-wagon prices. Current selling 
Oil prices may vary from those shown 
because of local conditions). 
Conoco Demand 
N-tane (3rd Gaso- Kero- 
(aguler) Grade) line sine 
ank Wagon Taxes T.W. 
Denver, Col..... 15 
Grand June. ons 


yenne...... 
Billings, Mont. . 
Butte 

Great 

Salt Lake, U.... 
Twia Falls, Ida. 
Albuquer., N. M. 
Roswell 


CROCS AOAPAONOCAANWH 
00 00 00 &© 00 G0 G0 ~3 G0 G0 G0 G0 G0 00 G0 G0 Co 
mnnonnooooooooooo 
mH Odd ON OD DWDOWNORED 


Gasoline tax column includes these city tax- 
es: Albuquerque & Roswell, 0.5c; Santa Fe, 
le; Cheyenne, 1c; Casper, Ic. 

Discounts: 

Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals.; 200-399 gals., deduct 0.5c; 400 gals. 
and over, deduct lc. 

Notes: 

T. W. prices are to consumers and dealers. 

Premium-grade gasoline t.w. prices 2.3¢ 
above regular. 


56 


Kerosine tank wagon prices also do not include 
taxes; kerosine taxes where levied are indicated in footnotes. Discounts, 
if any, are shown in footnotes. These prices in effect September 20, 1954, 
as posted by principal marketing compantes at their headquarters’ offices, 


county taxes 


Standard of © Ly RON 


) Av. 


California cr. T.T. 


400Gals. & ov 


16.1 
15.6 


ee 
on 
@r 

ae 

oo 

o 





0 
Lake, U..... 
Honolulu, T. H.. 
| my Alaska 


1-41 -i-4 4d 
ARAWDBDAWBAAW 


WONCARMAAD 





RSS Sew: 
G0 Or 3 G0 OO a 


as 


(ex all taxes) 
12.7 14.2 
12.2 13.7 
13.5 15.0 
16.1 17.6 





15.2 
11.5* 
13.5 


Honolulu... . 
Fairbanks... . 


2 “280 =a oie cote 
: movie ee aco eoer mote 3 


Taxes: 


Boise—8c gas tax applies to motor fuel only; 
avgas taxes are 2c federal, 2.5c state. 

Salt Lake—T7c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c state. 

Henolulu—8.5c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 3.5¢ terri- 
torial. Standard Diesel/furnace oil price is. ex 
le territorial liquid fuels tax. All T.T. prices 
are ex Hawaiian gross income tax of 1% to 
resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 5.0c gal.; except at Honololu add 5.0c for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.2c gal. higher, except at Boise ,and Salt 
Lake, which are 2.0c gal. higher—than Chev- 
ron (Regular) for quantity delivered. For less 
than 40 gal. deliveries, add 5.0c gal. to 400- 
gals.-and-over price, except at Honolulu, add 
5.0c gal for less than 40 gals. (Marine) and 
less than 100 gals. (Shoreside). Add to Chev- 
ron Aviation 80/87 quantity delivered prices, 
2.0c for 91/98, 5.0c for 100/130 and 8.0c¢ for 
115/145. 

Kerosine—T.T. prices except at Salt Lake 
City, apply to deliveries of 400 gals. & over. 
For other deliveries: less than 40 gals., add 
8c; 200-399 gals., add 1c; 40-199 gals., add 4c; 
tank car/truck trailer; deduct 1.5c. Salt Lake 
City posted tank truck price is for minimum 
40 gal. deliveries. 

Standard Diesel/Furnace Oil & Standard 
Stove Oil—T.T. prices are for deliveries .of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5c; less 
than 40 gals., add 5c. 

* Standard No. 2 Burner Oil. 


Humble Humble 


Gasoline Gaso- Kerosine 
Oil Regular line Tank Re- 
T.W. Retail Taxes Wagon tail 
Dallas, Tex... 14.8 20.1 6.0 18.8 17.5 
Ft. Worth.... 14.8% 11.9 6.0 18.38 17.5 
14.7 20.0 6.0 18.8 17.5 
San Antonio.. 15.0 20.3 6.0 18.8 17.5 


Notes: 


T.W. prices are to all classes of dealers and 
consumers. 

Premium-grade gasoline t.w. prices 2c above 
regular. 


*Price of 7.9¢ in effect to contract dealers only. 


Inspection fees per, gal.. tncbotied, te both gasoline and kerosine prices 
ollows: 
ue Sates Sasline: Ark. 1/200; Fla. 1/8c; Ill. 3/100c; Ind. 2/25¢; 
Kans. 1/100c; La. 1/32c; Minn. $/200c; Mo. 1/25c; Neb. 2/100c. Nev. 
1/20c; N. C. 1/4c; N. D. sfaees Okla. 2/25c; S. C. 1/8c; S. D. 1/40c; 
. 2/Se; and Wisc. 3/100c. Z 
by oy Lespection tous only; Ala. 1/2c; Iowa 1/50c; Mich. 1/Sc. 


Esso Esso Gasoline 
al rd ee ed Grade) 
asoline 
Standa ino 


’ T.W. Taxes 


on 
o 


Atlantic City, N. J... 
Newark 


cooooooo 


MOR BDNOOwWOOH Mme: w: WH 


Coen w AH DONO DA AMNDIOCCHONARKOMOMROT 
moocecoooooooooocoooooooSo 


CeENoNdwAHKH WONDER NWAANNAGOCHWNAKONOMARAD 
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wWweowoHeowrow: - 


5 5 


Naphthas T.W. & Steel Bbis. 
Newark, N. J. Min. Spirits V.M. & P. 
3600 18.0 19.5 
Steel reed aa 25.5 
Baltimore, Md. 


Steel bbls 
Washington, D. C. 
8,600 gals. & over 


FUEL OILS—T.W. 
No.1 No.2 No.4 No.6 
13.7 $3.684 $2.836 
: 3.73 2.85 
4.05 $2.75 


Roanoke 
Charlotte, N.C... . 


Ralei: 

Salisbury 
Charleston, S. C.... 
Columbia 


to 
bo Go ~3 1 = G0or G0 Or Go C9 ~300 


Louisiana kerosine prices do not in- 

clude lc state tax. 
Notes: Kerosine No. 1—Atlantic City prices 
are for deliveries of 300 gals. or more; add le 
for 100-299 gals., 2c for less than 100 gals. 

No. 6—Washington price is for min. deliv 
of 1,050 gals.; for min. delivery of 2,500 > 
price is $2.83 per bbl. 

Premium-grade gasoline t.w. prices 2.5¢ 
above regular. 


(Prices are per imperial gal.; to 
imperial arrive at price per U. S. gal.. 
Oil subtract 1/6th.) 

(Esso Gasoline 
Regular Grade) Kero- 
Dealer Gasoline sine 
T Taxes T.W. 
25.2 


24.2 
24.2 
26.2 
25.1 


St. John’s, Nfid. 
Halifax, N. S8.. 
St. John, N. B 
Charlottetown, P. E. I. 

ontreal, Que. . e 
Toronto, Ont.. . 
Hamilton, Ont. . 
ee ng my 

randon, Man.. 

na, Sask..... 

Saskatoon, Sask.. 
Calgary, Alta.. 
Edmonton, Alta. 4 
Vancouver, B. C 22. 
Taxes: Gasoline taxes are provincial taxes. 
Notes: Premium-grade gasoline t.w. prices 2.5¢ 
above regular. 

* Price is for Premium-grade. 
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OW ARE YOUR COMMUNICATIONS ? 


Do the booklets, pamphlets, and manuals you use really work for you? 
Are these vital publications, that tell the story of your products and your 
company, as effective, readable, well designed and illustrated as they can 
be? Today more than ever, your entire operation is judged by each annual 
report, employee manual, and public relations piece that you produce, 
Have you examined your communications lately? If you have any doubt 
as to the impact of your instructional and promotional literature, 
remember .. . 


COMMUNICATION 15 OUR BUSINESS 


For a good many decades McGraw-Hill has stood for complete coverage 
in the business literature field. Now the McGraw-Hill TecHnicaL WritINnG 
SERVICE offers a new approach to your publication problems — an inte- 
grated writing, editing, illustrating, and printing service for the custom 
production of: INSTRUCTION MANUALS, PRODUCT BULLETINS, TRAINING AIDS, 
INDUSTRIAL RELATIONS LITERATURE, ANNUAL REPORTS, COMPANY HISTORIES, 
PROCEDURAL GUIDES and other collateral literature. More than 150 editorial 
and graphic experts are at your disposal, ready to prepare high-quality 
material to your own or government specifications. Save time, save money 
... and make your communications work! Let our staff be your staff for 
technical and business publications. 


McGraw-Hill Book Co. TECHNICAL WRITING SERVICE 


Write or phone Technical Writing Service, McGraw-Hill Book Co., Inc. 
$30 West 42nd Street, New York 36, N. Y. @ LOngacre 4-3000 


This service is available through ad agencies. 
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PRICES in effect September 20—Tank Wagon—Cont. 


Secony Vacuum 


Mobilgas Aircraft 
Grade Grade Grade Mobilgas (Regular Grade) Mobilfuel Mobilheat 
Gasoline 80 91 1000 «6 Cons. Dir. Cons. Dir. Mobil Kerosine Diesel (No. 2 Fuel) 
Tae. Toe. Tees Tee Then +=BTH. FTV. F.W. The Voss 1. T.C. T.C. Yard 


New York City: 
Manh.. 
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Tank Wagon Prices Buffalo N,. Y. City kochester 
Minera! Spirits . 19.5 18.0 20.5 ° 
Vv. M. & P. Naphtha..... esacacs ccoccces 81.6 19.5 22.5 23.5 
Taxes: N.Y.C. prices are ex 3% city sales tax. Syrecuse rices ex 2% city sales tax. applicable to price of gasoline (ex tax). 
Discounts: Mobile Kerosine— New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5¢ for deliveries of 300 gals or more 
Mobiifuel Diesel— 4! points, tank wagon less 0.5¢ for deliveries of 800 gals. or more. 
Mobilheat— New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5¢ for deliveries of 300 gal. or more. 
Notes: Jamestown f. ©. prices are delivered prices, all other T.C. prices are FOB bulk terminals. 
*Subject to 0 25¢ temporary discouxt. 
xEffective Sept. 15. 


Ohio Standard 


sree 


Sohio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular Grade) Naphtha & Solvents—Cons, T.W,. 
Sohio Sohio Sohio Con- ’ S.R. Cc. V.VM.&P, Sohioe 
Gasoline Avia. i Avia. sumer _ aecll- Sol- Naph- Kerosine No.1 No. 2 
91 tha h I T.W. Sehio- Sohio- 


22.0 
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gsto 
Zanesville . 


Taxes: Han operators can purchase aviation gasoline less 4¢ per gal. State Road Tax by supporting purchase with State 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2¢ off consumer t.w. 
Notes: Kerosine, Nos. 1 and 2 Fuels—Prices are for 190 gals. or more, 50 to 99 gals. add ic per gal., 1-49 gals. add 2c per gal. 
Naphthas & Solvents—T.W. and drum prices are for deliveries of 500 gals. or more. For ot! deliveries: 150-499 gals. add 2c; less than 150 gals., add 5c¢. 
gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated stations. 


Indiana Standard 


Tank wagon prices listed helow were obtained y. NPN correspondents who visited Standard of In- 
@iana bulk plants where the company’s prices are publicly posted. 
Red Crown Ss lex Furnace Oi}—————_ 
(Reg. Grade) Gano- Kero- 100 100- 100- 175- 350 850 Kentucky 
Cons. D'r. line 1-99 als. 175 349 819 gals. gale. St d d 
T.W. T.W. Taxes gals. &over gals. gals. gals. & over & over ancar 


Exemption Form A-10 to supplies, 
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Fuel Oile—T.W.—Chicago, MM. Fire-Chief Gasoline 
Standard Manaise (Regular Grade) Kerosine 


Heater Oil Furnace Oil Co. Dealer {ae ie 
15.3 on 4 


CORK HK ArWADDRomwoNo 
= 


AAMAAKSAGSAGAGQ-Hsrwewr 


14:3 
13.8 


Stanolex Stanolex 
Fuel A Fuel C 
9.15 8.0 
8.4 7.25 San Antonio......... 
Tares: St. Louis, Mo., gasoline tax includes 1c Port Arthur 
city tax. Des Muines. Ia., kerosine and furnace Notes: Dealer t.w. prices apply also to all 
oil prices dv not inelnde 6c state tax. State classes of consumers with minimum delivery Notes: 
— occupation, consumer & use taxes to be of 50 gals. Premium-grade gasoline t.w. prices 2c above 


ied, where applicable. Premium-grade gasoline t.w. prices 2c above regular. 
*“"Temporary” price. regular. 


Gasoline tax column includes these city & 
county taxes: Mobile, 3c city; Birmingham, le 
county; Montgomery. te city & le county; 
Pensacola, le city. Other taxes not included in 
prices: Georgia, kerosine, Ic; Montgomery, 
kerosine, lc; Mississippi, kerosine 0.5c. 


¢ ra] 
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Cons. t.w. prices same as net dealer prices. 
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PRICES 


Texans Push Price War Probe 


Texas oil jobbers and service 
station dealers are asking Atty. 
Gen. John Ben Shepperd to in- 
vestigate price wars that are 
spreading over the state, but 
no one knows yet just what 
Shepperd plans to do. 

Robert S. Trotti, first assistant at- 
torney general, said complaints about 
the retail price skirmishes have come in 
from Ft. Worth, Lubbock and other 
Cities. 

Shepperd’s office is not committing 
itself to antitrust action or to any other 
immediate move. J. Fred Jones, as- 
sistant attorney general, answered a 
complaint by Jobber M. P. Teague of 
Ft. Worth this way: 

“This problem seems to have spread 
over the state to a rather alarming de- 
gree and we are attempting to do every- 
thing possible within the authority of 
this office to see that something can 
be done. 

“Due to our limited staff we are un- 
able to move on this problem imme- 
diately, but be assured that we will 
endeavor to check it at the first possi- 
ble opportunity. In the meanwhile, 
should you have further information 
leading to a violation of antitrust laws 
of this state, feel free to communicate 
with us.” 

This is what Teague had written to 
Shepperd’s office: 

“As an independent jobber, I think 
. . . Major oil companies are conspiring 
among themselves to put us out of 
business. I have conferred with a law 
firm here and they advise that we in- 
dependents definitely should confer 
with you and see what can be done 
toward correcting this unfair situation. 

“Every major oil company in Ft. 
Worth and vicinity . . . has posted 
tank wagon prices (of) 13.8¢ to 13.9¢ 
gal. on regular gasoline and 15.9¢ to 
16.4¢ gal. on (premium) gasoline (in- 
cluding 6¢ state and federal taxes). 

“. . . Major companies have ordered 
their service stations to post a retail 
price of 17.9¢ gal. (for) regular (and) 
19.9¢ gal. (for) premium (including 
taxes), which gives the station operator 
(a margin of) 4¢ on regular and 3.5¢ 
to 4¢ gal. on (premium) gasoline. 

“Regular gasoline costs us (jobber) 
14.9¢ ... and (premium) .. . 16.9¢ 
(including taxes). In order for cur serv- 
ice stations to meet the retail posted 
prices of major stations, (they have to 
post prices that) leave them only 2¢ 
gal. commission. So you see the inde- 
pendent operator is makirg 2¢ gal. and 
the major station operator 3.5¢ to 4¢ 
gal.” 


Teague said he had approached sev- 
eral major oil companies requesting 
that they sell him gasoline at the posted 
prices mentioned, but “they say they 
are not taking on any more business. 

“But they are working like fury to 
sign up any independent service sta- 
tions they can get on one or more 
years’ contract at the above prices. 
Several good stations have changed 
from independent to major brands 
since this thing started about Aug. 21, 
1954.” 

In addition to the Teague letter, 
other written complaints have come 
in from Ft. Worth—from dealers Joe 
Hicks, B. P. Crow, G. A. Harmon and 
Billy M. Hicks. 


Lollipops by the Ton 


Lollipops were one of the fastest- 
moving products at Pure Oil Products 
Co.’s 74 Toledo, Ohio, stations during 
the company’s anniversary celebration 
not long ago. The company, which 
markets in northern Ohio and eastern 
Michigan, gave out two tons of them. 


| 
| 











ADVERTISERS INDEX 


This index is published as a convience to the 
readers. Breve gare és taken to make it accurate, 
but NATIONAL PETROLEUM NEWS as- 
sumes no responsibility for errars or omissions. 





Ansul Chemical Co. 
Armstrong Rubber Co. 
Ardmore Products, Divison of Amco 
Corp. 
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CLASSIFIED 


UNDISPLAYED RATE 
$1.50 a line. Minimum 3 lines. Box number 
count one additional line. 
POSITION WANTED. Undisployed rate is one 
holt of above rate, payable in advance. 
DISPLAYED RATE 
The advertising rate is $14.50 per inch for all 
advertising appearing on other than o con- 
troct basis. Contract rates quoted on request. 
NATIONAL PETROLEUM News, 
Classified Advertising Division 
330 W. 42nd St., N. Y. 36, N. Y. 








FOR SALE 
EL D-4600 POWER UNITS 
ASCO PUMPS—SIZE 5 X_ 10. 
10,000 BARREL GOLTED TANK. 
ft. dia. 24 ft. HIGH 
RK OIL & REFINERY COMPANY 
131 St. & Kedzie Ave. Biue Island, Ill. 
Mr. H. Beck 
Telephone 5-5500 


3—DEI 








1—6000 gol., 3 compt. tandem, 1952. Like new, 
3” etc 


val. 4 compt. Brown, Meters, Perfect— 
1, 6 compt. Tandems, Meters, Excel- 
950.00 

from BRUCE E. HACKETT CO. 


West 58 St., Kansas City, Mo. 
Phone Hiland 1385 








FOR SALE 
5000 Gal. Tonk Trailer 
4-Compartments 
Tandem Axle 
Perfect Condition 
Tires 


Price $2200.00 
ARROW PETROLEUM CO. 
Cincinnati 12, Ohio 














REPLIES (Box No.): Address to office nearest you 
NEW YORK: 330 W. 42nd St. (36) 

CHICAGO: 520 N. Michigan Ave. (11) 

SAN FRANCISCO: 68 Post St. (4) 








1) EQUIPMENT-sed-surplus | 











——————————"s" Ber Sale 








Trailers for Sale: 3300 gal. Strick, 3 compt., 
10.00 x 20 tires, air brakes. 2000 gal. Davis, 3 
compt., 9.00 x 20 tires, air brakes. 1947 Ford 
tractor. Write for pictures and prices. Cox Dist. 
Co., Box 559, Easton, Maryland. 




















Wanted: Lote Model Oil Trailer, 3400 gallon 
capacity. State type of equipment, such as air 
brakes, pump, meter, number of compartments, 
condition of tires and price. Two units required 
Write to box W-3955, National Petroleum News. 





Wanted:—Fuel oi! truck, short tank, 1800 or 
2000 gal. Petro Products Inc. 1016 N. Hawley 
Rd., Milwaukee 8, Wisconsin. 





Wanted: One or chain of oil stations town of 
ten thousand or more. W-3979, National Petro 
leum News. 


"BUSINESS OPPORTUNITIES 


Bulk Oil Plants—Propane Gas plants selected 
properties throughout the midwest. We specialize 
in petroleum properties. Petroleum Marketers, 605 
Produce Bank Bidg., Minneapolis 3, Minnesota. 














An advertisement in NPN’s Clossified 
Section will bring you quick, effective 
results ot low cost. 


NATIONAL PETROLEUM NEWS 
330 W. 42nd St., New York 36, N. Y. 
WRITE TODAY 














ABOUT OIL PEOPLE 


from the University of California. He 
became manager of the company’s 
Richmond laboratories in 1938 and a 
director of California Research Corp. 
in 1944, He was made executive vice 
president of the company in 1953. 


s 

J. Vetter, owner of Vetter Oil Co., 
jobber of Cherokee, Iowa, says his 
company has remodeled its offices and 
built an addition. It has added auto- 
motive equipment, accessories, lawn 
mowers, and such farmers’ supplies as 
weed sprays and baler twine. Vetter 
says the company is planning to oper- 
| — ate a complete petroleum, automotive 
, equipment and farmers’ supply busi- 
a Mee ness. Kenneth J. Vetter, manager of 
aa hed the firm, is county commander of the 
‘ere American Legion and district his- 
Loufman torian of the 9th Iowa American 

DISCUSSING SERVICE, U.S. STYLE, at the fall meeting of the North Carolina Legion District. 


Oil Jobbers Assn. are Forest C. Roberts, association president; William A. Parker, e 
executive secretary; and W. J. Loufman, Fleet-Wing Corp. president, who discussed 


Roberts Parker 


the advantages of the Oil Industry Information Committee. O 


n a poster in the 


foreground is an illustration of a Moscow, Russia, station, which the three men are 


comparing with American-style service 


Conrad J. Bauer is the new assistant 
director of the Oil and Gas Division 
of the Department of the Interior— 
he was appointed early this month by 
Interior Secretary Douglas McKay. 
Bauer has been head of the foreign 
petroleum economics section of the 
co-ordination and economics depart- 
‘ment of Standard Oil of New Jersey. 
In his new post, Bauer will be re- 
sponsible for over-all activities in the 
development and co-ordination of 
plans to assure a worldwide supply- 
demand balance for oil and gas and 
their byproducts. He will be respon- 
sible for effective functioning of the 
Foreign Petroleum Supply Committee 
and will represent the United States 
on the Petroleum Planning Committee 
of the North Atlantic Treaty Organiz- 
ation. He will head NATO’s PPC 
Working Group. 

* 

Dwight F. Benton, vice president 
in charge of sales for Standard Oil 
Co. of Indiana, has announced changes 
in six sales divisions and regional 
Offices of the company. 

R. M. Spooner, assistant manager- 
reseller of the company’s Saginaw, 
Mich., division, becomes assistant 
manager-reseller for the Grand 
Rapids, Mich., division. 

Karl Mueller, assistant to the 
regional manager of the eastern 
region at Detroit, succeeds Spooner 
as assistant mianager-reseller at 
Saginaw. 

B. J. Harper, assistant manager-re- 
seller for the Wichita, Kan., division 
goes to the South Bend, Ind., division 
as assistant manager-consumer. He 


60 


succeeds C. G. Shade, who is on sick 
leave. 

D. T. Dettloff, assistant to the 
regional manager of the southwestern 
region at Indianapolis, is Harper’s 
successor at Wichita. 
aa 

Howard G. 

Vesper, vice pres- 

ident of Standard 

Oil Co. of Cali- 

fornia and presi- 

dent of the Cali- 
fornia Research 

Corp., will direct 

marketing, supply 

and _transporta- 

tion for Standard 

of California in 

the Far West, 
Alaska and Hawaii. He relinquishes 
the California Research presidency to 
A. L. Lyman, former executive vice 
president of that Standard of Cali- 
fornia subsidiary. 

Although identified with research 
for the last several years, Vesper has 
a long background in marketing. He 
joined Standard in 1922 at the El 
Segundo, Calif., refinery, first in re- 
search and development and then in 
marketing. In 1942, he became man- 
ager of gasoline and fuel oil sales. He 
has also been board chairman of Cali- 
fornia Research and Development 
Corp., a Standard subsidiary formed 
to conduct research for the Atomic 
Energy Commission. He has been a 
Standard of California vice president 
since 1952. 

Lyman joined Standard of Cali- 
fornia in 1924, following graduation 


H. G. Vesper 


Joseph A. 
Winger, manager 
of The Texas 
Co.’s central sales 
territory, has 
been appointed 
manager of oper- 
ations of the do- 
mestic sales de- 
partment. Wing- 
er, who has been 
located in The 
Texas Co.’s Chi- 
cago’s office, will move to Texaco’s 
New York executive offices. He suc- 
ceeds H. W. Holland, who becomes 
assistant general manager for termi- 
nals. James M. Doss, assistant man- 
ager of the central territory, succeeds 
Winger as territorial manager. 

Winger has been with The Texas 
Co. and its affiliates since 1922 and 
has been central sales territory man- 
ager since 1951. He began his busi- 
ness career with the Indian Refining 
Co. In 1929, he was appointed engi- 
neer of station properties for that 
company and in 1931, when The 
Texas Co. acquired Indian, he became 
superintendent of equipment and con- 
struction at Indianapolis. He served 
in the Petroleum Administration for 
War during World War II and re- 
turned to The Texas Co. in 1945. In 
1947, he became assistant manager 
for operations in the sales depart- 
ment’s Houston office. 

. 

W. W. Albright of Standard Oil 
Co. (Indiana) has been appointed man- 
ager of industrial sales and technical 
services, not assistant manager of the 
lubricating and sales technical service 
department (his former post) as re- 
ported in About Oil People in the 
Sept. 8 issue of NPN. 


J. A. Winger 
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\ Out of 90 wildcat wells drilled by Cities Service in 
; 1953, over 67 proved to be dry. And, you may say, 
\ “Bad business.” But actually these dry wells repre- 
\ sent the “good business” sense of the entire industry. 
\ Even with all the latest scientific methods at their 
zen and the well 4 disposal, oil men cannot always be certain of a 
black-gold find beneath strange lands. What is im- 
portant is that Cities Service, as well as the rest of 
Ww AS the industry, is willing to risk huge sums on any 
1 reasonable evidence that they may find oil. 
\ One company may decide not to drill an area, 
G7 tirmes! | while another will say, “Let's take the risk.” This is 
4 gilt-edge assurance to the nation that every possi- 
\ ble area will be explored. It’s a marvelous example 
\ of how our free enterprise, competitive system con- 
stantly influences all American business in a direc- 
tion that will always benefit the consumer. 

Cities Service will continue to make new oil finds 
to help fill the oil larders of the nation . . . known 
underground oil supplies are over four times what 
they were thirty years ago. Cities Service will con- 
tinue to drill dry wells too . . . the odds are 8 to | 
against bringing in a producing discovery well. And 
these hundreds upon hundreds of dry wells, with 
the millions of dollars spent on them, will in them- 
selves serve as a monument to the constant efforts 
of the American petroleum industry to keep our 
country strong and to keep our standard of living at 
the highest point the world has ever known. 
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UNRESTRICTED FLOW 


PHILADELPHIA 


mean 
fast 
deliveries 


Seve time at the delivery point, and 
That is the con- 
sensus of tank truck operators every- 
where, and it is one of the many ad- 
vantages of Philadelphia Hose Reels. 


you save money.” 





Seif Aligning Ball Bearing Ball Bearings 


Seal 
U 


. _ 

















~—- Spokes for Drum ——— 
SECTION THROUGH REEL 











Unrestricted passageway is clearly 
shown on the sectional view of the 
spindle and seal. Note the long radius 
curvature of the elbow, free from re- 
striction. A self-tightening Neoprene 
seal is used. It is tight at high or low 
pressures and will run for many years 
without any signs of wear or leakage. 
Note that the ball bearings for the 
spindle are outside the passageway 
and not in contact with the fluid. 
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The actual fact is this: when a re- 
stricted flow reel is replaced with a 
Philadelphia Hose Reel, the resulting 
full flow means faster delivery—without 
changing either the pump or the hose. 


Philadelphia Reels are light in weight 
and are built like a fine automobile. 
All parts are made of steel, malleable 
iron or bronze (no cast iron is used). 


All shafts and bearings are equipped 
with ball bearings with hardened and 
ground races. Seven ball bearings are 
used on each reel. This means the reel 


HOSE REELS 


will last many times longer than one 
equipped with plain bearings. 


Prices No Higher. Quantity produc- 
tion of standard parts, plus many 
years of experience, enables us to 
build these high-grade reels at prices 
competitive with and in many cases 
lower than other makes. Philadelphia 
Hose Reels are made in all sizes from 
1” to 3” with hand or power drives— 
electric, 


air or hydraulic. Under- 


writers’ approved explosionproof 
motors when required (any voltage). 


Send for Bulletin No. 171. 


PHILADELPHIA VALVE COMPANY 


2497 ONTARIO 


STREET, 


PesCASReLPRtA. 3¢,. PA. 


Manufacturers of Reels & Valves since 1922 


Pacific Coast Distributors: 
Oil Marketing Equipment Co., 325 Fremont Street, San Francisco 5, California 


Howard Supply Co., 5125 Santa Fe Avenue, Los Angeles 11, 
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W. R. HUBER 


W. R. Huber, general manager of 
public relations for Gulf Oil Corp. will 
assume office in December as chair- 
man of the National Oil Industry In- 
formation Committee for 1955. 
Huber, who has been a member of 
National OLIC since 1947, was elected 
recently at OIIC’s regular meeting in 
Chicago. For the past three years, he 


has been chairman of the subcom- 
mittee on advertising. Huber succeeds 
G. Stewart Brown, manager of public 
relations for Standard Oil Co. of 
California. 

The vice chairmen elected are: 
J. H. Sembower, Shell Oil Co., San 
Francisco; Roy M. Stephens, Humble 
Oil & Refihing Co., Houston; L. R. 
Kamperman, Leonard Refineries, Al- 
ma, Mich.; Kerryn King, The Texas 
Co., New York, and Richard Rollins. 
Atlantic Refinery Co., Philadelphia. 
John S. Cooke of the American Pe- 
troleum Institute was re-elected sec- 
retary. 

Huber joined Gulf in 1935 as man- 
ager of the advertising and sales pro- 
motion department, a position he held 
until 1949, when he became general 
manager of retail marketing. In Febru- 
ary, 1954, he was promoted to general 
manager of public relations. Before 
joining Gulf, Huber worked in divi- 
sions of the General Motors Corp. in 
Detroit and Dayton. 

Public relations activities with API 
and OIIC have occupied Huber’s 
spare time for the last six years. Be- 
fore holding the chairmanship of the 
advertising subcommittee, Huber was 


a member of OIIC’s planning and film 
subcommittee. 
. 

C. J. Hedlund, manager of the co- 
ordination and petroleum economics 
department of Standard Oil Co. of 
New Jersey, has been elected to the 
board of directors of Esso Shipping 
Co., Jersey Standard’s principal ma- 
rine affiliate. 

7 

Robert E. Porter has been appointed 
to the newly-created position of chief 
pilot for Shell Oil Co. Porter will co- 
ordinate operations of aircraft used by 
Shell and its affiliates in the United 
States and Canada. 

o 

R. D. Martin, manager of the crude 
oil co-ordination department for 
Standard Oil Co. (Indiana) since 1953, 
has been appointed manager of the 
co-ordinating department of Stanolind 
Oil Purchasing Co. Formerly in In- 
diana Standard’s general offices in 
Chicago, he now goes to the sub- 
sidiary’s office in Tulsa. W. A. Kirk- 
patrick, manager of the Stanolind Oil 
Purchasing Co.’s co-ordinating de- 
partment since 1949, will succeed 
Martin. 





oe 








ERE’S THE WAY 


Yes Sir! 


Motorists prefer 

Champlin Heavy 

Duty HI-V-I mo- 

tor oil because 

its dependable film of protection results in 
better engine performance for them! This is 
what they want...and get...with Heavy-Duty 
HI-V-I Mil-O-2104 grade motor oil! 





Complete warehouse stocks of HI-V-I motor oi! available 
at: Enid, Oklahoma City, Okla; Superior, Omaha, Grand 
Island, Nebr; Hutchinson, Kans; Mason City, Rock Rap- 
ids, lowa; Denver, Colo; Amarillo, Texas. 
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Get in the profit parade! Write, wire or phone 
for information on a HI-V-I dealership! 


of 


@ product 
CHAMPLIN REFINING COMPANY 
Enid Oklahoma 
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Pettelle Lawler 


Poole 


TWO TRANSPORTERS AND TWO MARKETERS talk over mutual problems at 
the fall convention of the Michigan Petroleum Assn., Sept. 10-11, at Traverse City. 
Pictured are Charles Pettelle, general manager of the A. F. Posnik Co., Detroit; 


H. J. Lawler, Tank Truck Service Co.., 


Hazel Park; H. H. Smith, Smith Oil Co. 


Pontiac; and Sam Poole, Penola Oil, Detroit 


M. G. Davis, manager of Atlantic 
Refining Co.’s Southern Region since 
1952, is moving from Charlotte, N.C., 
to Reading, Pa., to become Atlantic’s 
Eastern Pennsylvania regional manag- 
er. Davis succeeds C. P. Mumma, 
former Eastern Pennsylvania manager, 
who has resigned to go into business 
for himself. W. R. Holland, sales 
group manager of the Southern 
Region since 1950, is Davis’ successor 
as Southern Regional manager. 

2 

After more than 43 years with 
Standard Oil of Indiana, H. J. Bemis 
has retired. Bemis was manager of the 
gasoline and refined oils department, 
a post he had held since 1943. H. K. 
Apel, who was assistant manager of 
the department, succeeds him. Bemis 
joined the company in 1911 at Chi- 
cago. He became assistant manager of 
the Standard sales office at St. Louis 
in 1922 and was transferred to the 
same post in Milwaukee later that 
year. In 1923, he became manager of 
the Sioux City, Iowa, branch and was 
successively manager at St. Joseph, 
Mo., and Davenport, Iowa, and assist- 
ant general manager at Chicago be- 
fore his latest assignment in 1943. 

Apel joined Standard of Indiana in 
1914 as a clerk and stenographer. He 
became assistant manager in the gaso- 
line and refined oils department in 
1948, 

* 

H. Barton Douglas has been made 
northern division manager of Rich- 
field Oil Corp. (Calif.) at Seattle, with 
responsibility for sales supervision 
and other company activities through- 
out Washington, Oregon and Idaho. 
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W. G. Warrington of the Rossoe 
Manufacturing Co., Seattle, has been 
appointed chairman of the committee 
in charge of the 12th Annual Pacific 
Coast Exposition and Convention of 
the Oil Heat Institute, scheduled for 
March 17-20 in Seattle. Named by 
F. P. Griffin, president of the Oil Heat 
Institute of Washington. Other mem- 
bers of the committee, all from 
Seattle: Alfred G. Flournay, Seattle 
Diesel Oil; Howard Vange, Electro- 
Watt, Inc.; Robert J. Murray, Minne- 
apolis-Honeywell Regulator Co.; Mer- 
rill Rutledge, Martin Fuel Co.; 
Douglas Stansbery, Diesel Oil Sales; 
Norman Robison, Griffin Fuel, and 
M. J. Ecklund, Shell Oil Co. 

ae 

Richard A. Ny has been designated 
treasurer of Tide Water Associated 
Oi Co.’s Western Division. Ny had 
been Tide Water paymaster since 
1951. Starting as a tax clerk in 1938, 
Ny was a tax accountant for seven 
years before becoming paymaster. 

am 

Howard S. McCray is the new man- 
ager of operations of The Texas Co.’s 
refining department. He formerly was 
superintendent of Texaco’s Lockport, 
Ill., refinery. 


- 
A. J. Lamb, owner of Lamb Oil 


Co., jobber of Amble, Mich., reports 
that his company has installed new 
gasoline pumps and added storage fa- 
cilities, stations and a bulk plant. The 
company has switched from handling 
Marathon gasoline to Speedway “79.” 
In the long-range picture, Lambs says, 
more stations, trucks and storage space 
will be added. 


COMING MEETINGS 


SEPTEMBER 


Pennsylvania Petroleum Assn., fal! convention 
Pocono Manor Inn, Pocono Manor, Pa.. 
Sept. 26-28. 

Tennessee Oil Men’s Assn., fall meetings, Pea 
body Hotel, Memphis, Tenn., Sept. 27-28. 
|? Oil Compounders Assn., annua) 

= = otel Sheraton, Chicago, IIl., 


OCTOBER 


American Socy. for Testing Materials, Com. 
mittee D-2 on ao sn Products & Lubri- 
cants, Sheraton Park Hotel, Washington, 
D. C., Oct. 8-7. 

Texas Mid-Continent Oi] & Gas Assn., annua) 
meeting, Plaza Hotel, San Antonio, Tex., 
Oct. 4-6 

Virginia Petroleum Jobbers Ace Hotel chem 
berlin, Old Point Comfort, Va., Oct. 7 

Virginia Oil Men’s Aqua. Hotel Chamberlin 
Old Point Comfort, Va., Oct. 8 

Empire State Petroleum Assn., tall meeting. 
Whiteface eat os Placid, Whiteface, New 
York, Oct. 1 

National Assn. <j ‘ou Equipment Jobbers, 4th 
annual meeting, Congress Hotel, Chicago. 
Ill, Oct. 10-12. 

Oil Progress Week, Oct. 10-16. 

Seuath Dakota Sndependens Oilmen’s Assn., Ho 
tel Cataract, Falls, South Dakota 
Oct. 12-13. 

Indi Ind dent Petroleum Assn., Hote) 
Severin, Indianapolis, Indiana, Oct. 13-14. 
Texas Petroleum Marketers Assn., annual con- 
vention, Hotel Gunter, San Antonio, Texas 

Oct. 14-16. 

Socy. of Automotive Engineers, national trans 

—<— meeting, Boston, Mass., week of 





American Society of Lubrication Engineers, 
oe Baltimore Hotel, Baltimore, Md., 
18-19. 

Texas Oil Jobbers Assn., Management Insti 
tate, Driskill Hotel, Austin, Texas, 

19- 

Nebraska Petroleum Marketers Assn., annua) 
soemeetien, Paxton Hotel, Omaha, Neb., Oct 

Western Petroleum Refiners Assn., regiona) 
meeting, Garrett Hotel, El Dorado, Ark., 
Oct. 21-22. 

Independent Petroleum Assn. of America, an- 
nual meeting, Tulsa, Oklahoma, Oct. 25-26 

National Lubricating Grease Institute, 22nd 
annual meeting, Mark Hopkins Hotel, Sap 
Francisco, Calif., Oct. 25-27. 

Socy. of Automotive Engineers, national Diesel 
engine meeting, Statler Hotel, Cleveland. 
Ohio, Oct. 26-27. 

Texas Oil Jobbers Assn., Management Insti 
ie Caprock Hotel, Lubbock, Texas, Oct 
6-28. 

Georgia Independent Oilmen’s Assn., Radium 
Springs Hotel, Albany. Georgia, Oct. 28-29 

Ark Ind dent Oil Marketers Assn., 
Inc., annual convention, Hotel LaFayette. 
Little Rock, Ark., 28 





NOVEMBER 


Socy. of Automotive Engineers, natl. fuels and 
lubricants meeting, Mayo Hotel, Tulsa, Okla., 
Nov. 4-5. 

Oil Dealers Assn. of Arkansas, annual con- 
vention, Hotel Marion, Little Rock, Ark., 
Nov. 4-5. 

National Oil Jobbers Council, annual meeting, 
Hotel Sherman, Chicago, Ill., Nov. 4-6 

American Petroleum Institute, 34th annual 
meeting, Conrad Hilton Hotel and Palmer 
House, Chicago, Ill., Nov. 8-11. 

Assn. of American Battery Manufacturers, 
annual convention, Edgewater Beach Hotel, 
Chicago, Ill., Nov. 15-17. 

American Petroleum Credit Assn., Muehlebach 
Hotel, Kansas City, Mo., Nov. 15-17. 

Packaging Institute, petroleum packaging 
committee, Statler Hotel, New York, N. Y., 
Nov. 29-30. 

International TBA meeting, annual conven- 
tion, Chase and Park Plaza Hotels. St 
Louis, Mo., Nov. 29-30. 


DECEMBER 


API Oil Industry Information Committee, 
Waldorf-Astoria, N. Y., N. Y., Dec. 8-10. 
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Red Seal'’s double case desig Pp y eliminat 
any distortion that may be caused in the measuring 
chamber by line pressure or by normal stresses set up 


in the piping system. Prevents binding, inaccuracies, 





and uneven chamber wear. 


LOW METER 
MAINTENANCE 


Either you buy it built-in, or you 
don’t get it at all... 


In Illinois, a petroleum jobber averaged 14,000,000 gallons per year 
through three 3” Red Seal meters . . . and never had to replace or 
work on the accurate measuring chambers in five years! In Indiana, a 
2” Red Seal tank truck meter showed so little wear after 11 years of 
hard work it required calibration only two steps away from its origi- 
nal setting! 

Unusual cases? No. You or your neighbor may have Red Seals 
with equally fine records. 

It's proof of the sustained accuracy that’s built into Red Seal 
meters . . . built into many design details like the four shown on this 
page . . . details you can see with your eyes. There’s only one mov- 
ing part in the measuring chamber, with positive, non-wearing seal 
of a capillary film of liquid. No intricate valves, leathers, or pis- 
ton rings. 

When modernizing your bulk plants and trucks, take a long look 
at the years ahead and specify Red Seals for sustained accuracy you 
can bank on. Ask our nearest Red Seal jobber or branch office 
for details. 


Seal between oscillating piston and chamber in Red 
Seal Meter is of the capillary type... a thin film of 
liquid whose thickness is carefully controlled by pre- 
cision machining. Eliminates metal-to-metal wear, 
provides constant, positive seal. 


Dirt in the measuring element is a frequent cause of 
trouble in any meter. Here's where Red Seals save, 
for occasional particles won't damage the Red Seal 
hamber. The chamber is easy to remove and clean. 
There is no complicated mechanism to get out of ad- 
justment. 





Patented Red Seal ‘‘Gear Shifter’’ firmly locks calibra- 
tion in position with precision gears. It positively can- 
not drift or get out of adjustment. Sealers like it be- 
cause it is so easy to adjust when required... and 


it's seldom required. 








ofccunacy, J ou. Can Bank On 


NEPTUNE METER COMPANY 


19 WEST SOth STREET «© NEW YORK 20, N. Y. 


£ 


ATLANTA + BOSTON + CHICAGO + DALLAS + DENVER 
NO. KANSAS CITY, MO. + LOS ANGELES + LOUISVILLE 
PORTLAND, ORE. + SAN FRANCISCO 

IN CANADA: NEPTUNE METERS LTD., 

1430 LAKESHORE RD., TORONTO 14, ONT. 








Because contractors measure fast, sure starts in dollars... 


Caterpillar. uses GLOBE 


batteries for CAT-built machinery 


... and that’s important news to 
Private Label marketers who 
want batteries that can take it... 


Why . .. because it helps make battery 
sales faster and easier. 

The reason is that Globe-built bat- 

teries for rugged Caterpillar-built 

tractors and wagons have to 

withstand hundreds of daily 

“teeth-rattling” shocks 

...Start dependably re- 

gardless of weather 


IF IT’S PETROLEUM-POWERED 


extremes. And, in working with con- 
struction equipment experts to engineer 
these super-performance batteries, Globe 
gained a wealth of experience. This ex- 
perience has been applied to the design 
and construction of today’s Globe-built 
automobile batteries. 

Thus, if you merchandise Globe-built 
batteries—under the “Spinning Power” 
or a private label — tell your customers 
this story. It’s added proof that the bat- 
teries you sell offer motorists greater 
dependability, better performance and 
more value for their battery dollar. 


Se cab 


MILWAUKEE 1, 
GLOBE BATTERY PLANTS 
ATLANTA, GA. © BOSTON, MASS. © 
TEXAS & EMPORIA, KANSAS © -HASTING 
TON, TEXAS © LOS ANGELES, CALIF. 


© MEMPHIS 
© MILWAUKEE, WIS. © MINERAL RIDGE, OHIO. © GREGON ciry, 


sas 


WISCONSIN 
LOCATED = 
“© DALLAS, 
LM ¥> 6" 
, TENN, 


ORE. © PHILADELPHIA, PA. © REIDSVILLE, N.C. 


© there's a Globe-biilt battery... right from:the start!” 








